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Methodology
METHODOLOGY: Online Discussion Board using the Recollective 
platform. The participants logged in each day to address the assigned 
activities for the day. The discussions were programmed to appear as 
ǇǊƛǾŀǘŜΣ ǎƻ ǘƘŜ ǊŜǎǇƻƴŘŜƴǘǎ ŎƻǳƭŘ ƴƻǘ ǎŜŜ ŜŀŎƘ ƻǘƘŜǊΩǎ ƴŀƳŜǎ ƻǊ ŀƴǎǿŜǊǎ 
ςin order to maintain their privacy and eliminate groupthink.

WHEN: March 22 ςApril 24, 2021

WHO: Parents and their children from across the USA:
Å The parents:

ïLƴǾƻƭǾŜŘ ƻǊ ǎƻƳŜǿƘŀǘ ƛƴǾƻƭǾŜŘ ƛƴ ǘƘŜƛǊ ŦŀƳƛƭȅΩǎ ƘŜŀƭǘƘ
ïHave never purchased any brands that use CCX for self or others 

in household (provided brand list for screening)
ïNo one in household works in marketing, pharma, etc.

Å The children:
ï 4-12 years old
ïChild currently takes, or has taken in past a gummy Omega-3 

supplement
ïHealthy ςi.e., not diagnosed with any condition
ïNo dietary restrictions or food allergies

40 participant pairs (parent + child duos) were recruited, and 38 
completed the study.

Snapshots of this study

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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Discussion Design / Flow
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ωStudy intro

ωCategory 101

ωCategory usage drivers

ωCategory usage barriers / 
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Executive Summary: ¢ƘŜ ŎƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ hƳŜƎŀ-3 category

ÅDrivers of category usage: The most prominent motivators center around brain health / development, the 
belief that a healthy child is a happy child, and kid-appeal of the category. In addition, it fills gaps in their diet, 
improves clarity / focus / ADHD symptoms, and supports heart health.
ÅBarriers / dislikes of category usage: Unpleasant taste / texture and high cost emerge as the most often-
ƳŜƴǘƛƻƴŜŘ ǘƘƛƴƎǎ ŎƻƴǎǳƳŜǊǎ ŘƻƴΩǘ ƭƛƪŜΦ Lƴ ŀŘŘƛǘƛƻƴΣ ǎǳƎŀǊ ŎƻƴǘŜƴǘΣ ŦƛǎƘȅ ǎƳŜƭƭκǘŀǎǘŜΣ  ǊŜƳŜƳōŜǊƛƴƎ ǘƻ ƎƛǾŜ ƛǘ 
daily,  adverse side effects, artificial ingredients, and uncertainty around efficacy.
ÅFORMS:

ÅGummies: primarily liked for their appeal to children, which ensures effortless compliance. However, 
they are viewed to contain too much sugar, resemble candies too closely and can have artificial 
dyes/flavors that many parents prefer to minimize or avoid.
ÅLiquidΥ ŎǊŜŘƛǘŜŘ ǿƛǘƘ άōŜǘǘŜǊ ŀōǎƻǊǇǘƛƻƴέ ŀƴŘ Ŏŀƴ ōŜ άƘƛŘŘŜƴέ ƛƴ ŀ ŘǊƛƴƪΦ IƻǿŜǾŜǊΣ ōŀŘ ǘŀǎǘŜΣ ŎƘŀƭƭŜƴƎŜǎ 

related to dosage and the mess-factor are prominent barriers to usage.
ÅTablets/pills: tend to be avoided, as parents expect their child would not be able to swallow them. 

Chewable tablets are also associated with choking concerns, especially for younger kids.
ÅSoft gels: generally not given to kids, mainly due to a perception that they are difficult and dangerous for 

kids to swallow due to their size.
ÅPowder: lacks appeal among parents, because it requires an extra step to give and can have a bad taste 

and/or texture.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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Executive Summary: ¢ƘŜ ŎƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ hƳŜƎŀ-3 category, continued

ÅConsumers learn about brands in the category from many sources. The most often mentioned ones include: 
ÅSeeing in store, pediatrician, mom groups (social media), reviews, word of mouth, online (Google, Mayo Clinic site, etc.)
ÅOnce they learn of a brand, they often do research by consulting sources they deem unbiased and trustworthy.

ÅThe most prominent category purchase considerations (unaided) emerge as the form, taste and ingredients.

ÅPrice-sensitivity pre-trial: Most parents consider price as a 2ndary factor in their decision-making ςƛǘΩǎ ŀ 
consideration but not a deal-breaker as secondary to form, taste and ingredients. If they find a quality brand 
their child can take easily, likes and is beneficial to their health, they are willing to pay more for it.

ÅLƴ ƎŜƴŜǊŀƭΣ ǇŀȅƛƴƎ ŀ όǊŜŀǎƻƴŀōƭŜύ ǇǊŜƳƛǳƳ ǇǊƛŎŜ ƛǎ ŘŜŜƳŜŘ άǿƻǊǘƘ ƛǘέ ŦƻǊ ōŜǘǘŜǊ ǉǳŀƭƛǘȅ ƛƴƎǊŜŘƛŜƴǘǎ ҐҔ ǘƘŜƛǊ 
ŎƘƛƭŘΩǎ ƘŜŀƭǘƘ ƛǎ ƛƳǇƻǊǘŀƴǘΣ ŀƴŘ ǇŀǊŜƴǘǎ ǿŀƴǘ ǿƘŀǘΩǎ ƘŜŀƭǘƘƛŜǎǘ ŦƻǊ ǘƘŜƛǊ ŎƘƛƭŘΦ 
ÅHowever, there is hesitation in buying something premium-ǇǊƛŎŜŘ ŦƻǊ ǘƘŜ ŦƛǊǎǘ ǘƛƳŜΥ ƛŦ ǘƘŜ ŎƘƛƭŘ ŘƻŜǎƴΩǘ ƭƛƪŜ ƛǘΣ ƛǘΩǎ ǿŀǎǘŜŘΦ

ÅAfter the compliance test, 58% are even more open to paying a premium vs. prior, specifically for CCX Soft 
Chews, because:
Å They have learned about the product benefits
Å Their child showed compliance during the 4-ǿŜŜƪǎ ҐҔ ƭƛƪŜŘ ƛǘ ƻǊ άƭŜŀǊƴŜŘ ǘƻ ƭƛƪŜ ƛǘέ ҐҔ ǘƘǳǎ ƛǘ ǿƛƭƭ ƴƻǘ Ǝƻ ǘƻ ǿŀǎǘŜ
Å {ƻƳŜ ƘŀǾŜ ƴƻǘƛŎŜŘ ŀƴ ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŀƴȄƛŜǘȅΣ ǎƭŜŜǇ ŀƴŘ ŀōƛƭƛǘȅ ǘƻ ŦƻŎǳǎ

ÅtŀǊŜƴǘǎ ōǳȅ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ǎǳǇǇƭŜƳŜƴǘǎ ŀŎǊƻǎǎ ƳǳƭǘƛǇƭŜ ǎǘƻǊŜǎ Ҍ ŎƘŀƴƴŜƭǎΣ ǊŀǘƘŜǊ ǘƘŀƴ Ƨǳǎǘ ƻƴŜ ςtheir store 
selection is often (not always) a factor of convenience. 
ÅMost prominent are Mass, Grocery or Amazon, followed by Club and Drug

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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Executive Summary: [Ωƛƭ /ǊƛǘǘŜǊǎ κ .ǊŀƴŘǎ όƘƛƎƘ ƭŜǾŜƭύ

Å[Ωƛƭ /ǊƛǘǘŜǊǎ ŜƳŜǊƎŜǎ ŀǎ ǘƘŜ Ƴƻǎǘ ƻŦǘŜƴ-ƳŜƴǘƛƻƴŜŘ ǇǊŜŦŜǊǊŜŘ ōǊŀƴŘ ƻŦ ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 supplement.   Smarty 
Pants & Nordic Naturals are a go-to for a few others.

Å/ƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 supplements parents had purchased in past but no longer buy tend to be mainly due to 
their child not liking the taste. 

ÅSecondary barriers to repurchase include high sugar content, artificial ingredients, high cost and limited 
availability / accessibility.

Å[Ωƛƭ /ǊƛǘǘŜǊǎ ŀǘ ŀ ƎƭŀƴŎŜΥ

Å¢ƻǇ ƻŦ ƳƛƴŘ ŀǎǎƻŎƛŀǘƛƻƴǎ ŀǊŜ ǇǊƛƳŀǊƛƭȅ ǘƘŀǘ ƛǘΩǎ ŀ ǎǿŜŜǘΣ ǇƻǇǳƭŀǊ ŀƴŘ ŀŎŎŜǎǎƛōƭŜ ƎǳƳƳȅ ǎǳǇǇƭŜƳŜƴǘ 
intended for children, one that kids love.

Å[Ωƛƭ /ǊƛǘǘŜǊǎ ǘŜƴŘǎ ǘƻ ōŜ ƭƛƪŜŘ ŦƻǊ ƛǘǎ ƪƛŘ ŀǇǇŜŀƭΣ ŜǉǳŀǘŜŘ ǿƛǘƘ Ŝŀǎȅ ŎƻƳǇƭƛŀƴŎŜΦ Lǘ ƛǎ ŀƭǎƻ ǊŜŎƻƎƴƛȊŜŘ ŀǎ ǘŀǎǘȅΣ 
fun, easy to take & accessible. 

ÅIƻǿŜǾŜǊΣ Ƴŀƴȅ Řƻ ƴƻǘ ƭƛƪŜ ǘƘŜ ōǊŀƴŘΩǎ ǎǳƎŀǊ-coating, sugar-content and likeness to candy.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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Executive Summary: Preference test

Åhƴ ǘƘŜ ǿƘƻƭŜΣ [Ωƛƭ /ǊƛǘǘŜǊǎ ό[/ύ ƻǳǘǇŜǊŦƻǊƳŜŘ /ƻƴ/ƻǊŘƛȄ {ƻŦǘ /ƘŜǿǎ ό//·ύ ƻƴ Ƴƻǎǘ ŎǊƛǘŜǊƛŀΣ ŀǎ ŎƘƛƭŘǊŜƴ ŦŀǾƻǊŜŘ ǘƘŜ ōǊŀƴŘ ǘƘŀǘ
looks and tastes more like candy. It should be noted that the CCX Soft Chews sampled contain Choline whereas LC does not.

ÅSome noteworthy positive highlights for CCX Soft Chews, upon initial trial:
V Color/appearance (pre-trial): 76% responded neutral-to-positive to CCX, and 53% were positive.
V Look and taste: 63% responded neutral-to-positive to CCX, and 50% were positive toward it.
V Flavor: 60% were neutral or positive. Top 2 box: (of 5) for CCX => 50% 
V Sticks to teeth: CCX significantly outperformed LC, with 92% saying CCX did not stick to their teeth, vs. 76% for LC.
V Aftertaste: When it came to which brand had no aftertaste at all, CCX faired better with 39% versus LC with 34%.
V Ask parent to buyΥ рл҈ όмфκоуύ ǎŀƛŘ ǘƘŜȅ ǿƻǳƭŘ ΨƳŀȅōŜΩ ƻǊ ΨŘŜŦƛƴƛǘŜƭȅΩ ŀǎƪ ǘƘŜƛǊ ǇŀǊŜƴǘ ǘƻ ōǳȅ //·Φ 

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Preference among children:
Å Uninformed preferences favored 

LC, driven by its likeness to candy. 
16% preferred CCX, 8% both 
brands equally.

Å Preference for CCX increased to 
31% following exposure to product 
info. 11% liked both equally.

Å After the compliance test, a 
further shift toward CCX was 
evident (34%), as kids grew 
accustomed to it over time. 13% 
liked both equally.

Preference among parents:
Å When initially exposed to product information, 71% preferred to give CCX 

over LC to their child and 5% favored the brands equally => a total of 76% 
favored either CCX or both brands equally.
Å After the compliance study, 58% of parents preferred CCX over LC, 

and  26% favored both brands equally => a total of 84% preferred 
either CCX or both brands equally. 

Å !ƳƻƴƎ ǘƘƻǎŜ ǿƘƻ ƘŀǾŜ ǎƘƛŦǘŜŘ ǘƘŜƛǊ ǇǊŜŦŜǊŜƴŎŜ ŦǊƻƳ //· ǘƻ ΨōƻǘƘ ōǊŀƴŘǎ 
ŜǉǳŀƭƭȅΩΣ ǾŀǊƛƻǳǎ ǊŜŀǎƻƴǎ ǿŜǊŜ ǇǊƻǾƛŘŜŘΥ 
Å Some would give it to their other child(ren)
Å Both lead to compliance
Å LC is easier to start kids on due to its taste/appearance while CCX 

is healthier for them; rotating the two brands will keep things 
interesting for their child
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Executive Summary: Compliance Test + Other CCX Insights

COMPLIANCE TEST:
ÅOverall, parents described their participation in the Compliance Test as both positive and rewarding.
ÅThe results yielded a 99% compliance rate overall.
ÅOut of the total supplement occasions, 90% were a positive or neutral experience for the child,                                  

and 92% were positive or neutral for the parent.

CONCORDIX:
Å Reactions to product information comparing the 2 brands:

Å aŀƴȅ ƪƛŘǎ ŀǊŜ ǳƴƳƻǾŜŘΣ ƳŀƛƴǘŀƛƴƛƴƎ ǇǊŜŦŜǊŜƴŎŜ ŦƻǊ [/ ōκŎ ƻŦ ǘŀǎǘŜΦ .ǳǘ ǎƻƳŜ ƻƭŘŜǊ ƪƛŘǎ ƻǇǘ ŦƻǊ //· ŀǎ ƛǘΩǎ άƘŜŀƭǘƘƛŜǊέΦ
Å aƻǎǘ ǇŀǊŜƴǘǎ ŎƘƻƻǎŜ //· ƻǾŜǊ [/ ŀŦǘŜǊ ŜȄǇƻǎǳǊŜ ǘƻ ǇǊƻŘǳŎǘ ƛƴŦƻΦ ¢ƘŜ ŦŜǿ ǿƘƻ ŦŀǾƻǊ [/ ŀǊŜ ǎǿŀȅŜŘ ōȅ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŘƛǎƭƛƪŜ 
ƻŦ //·Ωǎ ǘŀǎǘŜ κ ǘŜȄǘǳǊŜΦ

Å Product benefits, aided(among parents):
Å Omega-3 content / serving, followed by no sugar content emerge as the most compelling.
Å Enhanced absorption, individual packaging and stable quality are commonly viewed as other relevant benefits.
Å /ŀƭƻǊƛŜǎ κ ǎŜǊǾƛƴƎ ƛǎ ƭŀŎƪƛƴƎ ǊŜƭŜǾŀƴŎŜ ŀƳƻƴƎ ǎƻƳŜΣ ǿƘƻ ŘƻƴΩǘ ƎŜƴŜǊŀƭƭȅ Ŏƻǳƴǘ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŎŀƭƻǊƛŜǎΣ ŀƴŘ ǘƘŜ ŀƳƻǳƴǘ ƛƴ ŀ 

dietary supplement is deemed negligible.
Å Purchase intent of CCX Soft Chews following the compliance test: 84%(top 2 box)
Å Likelihood of recommendingCCX following the compliance test: 74% definitely, and 21% maybe
Å Packaging: highly favorable reactions, both aided and unaided. Deemed fast and easy to handle/open, and 

unique to the category.
Å 9ǾŜƴ ǇǊƛƻǊ ǘƻ ŜȄǇƻǎǳǊŜ ǘƻ //·Ωǎ ōŜƴŜŦƛǘǎ ǿƘƛŎƘ ƛƴŎƭǳŘŜŘ ŀ ōǊƛŜŦ ŜȄǇƭŀƴŀǘƛƻƴ ŦƻǊ ǘƘŜ ǇŀŎƪŀƎƛƴƎΣ ŎƻƴǎǳƳŜǊǎ ŀǎǎǳƳŜŘ ƛǘ ƛǎ 

packed this way to maintain freshness, make it portable, keep it hygienic, and make it easy enough for kids to handle 
which fosters a sense of independence in them.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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Moving Forward: 
Key recommendations for consideration

To drive purchase consideration of ConCordix Soft Chews among parents for their child => address the emergent 
barriers and leverage some key insights uncovered:

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Build awareness about 
CCX/Soft Chews, in order 
ǘƻ ōŜ ƛƴ ǇŀǊŜƴǘǎΩ 

consideration set, 
through:

- Visibility in stores => 
physical store shelves as 
well as online 

- Pediatricians=> 
patient consults and in-
office pamphlets

- Advertisingin various 
channels including on 
social media

- Encouraging consumer
product reviews online 
so they are easy for 
parents to find

Educate / inform parents 
about the benefits of CCX 
technology / Soft Chews:

- Focus consumer 
communication on high 
Omega-3 content and 
no sugar

- Support the above with 
enhanced absorption 
and individual 
packaging

- All the above are highly 
compelling as well as 
differentiating benefits, 
ŀƴŘ ǇŀǊŜƴǘǎ ŘƻƴΩǘ ƳƛƴŘ 
paying a premium if it 
ǿƛƭƭ ōŜƴŜŦƛǘ ǘƘŜƛǊ ŎƘƛƭŘΩǎ 
health!

Eliminate perceived risk / 
barrier of buying an 
unfamiliar premium-

priced brand:

- Highlight the 99% 
compliance rate=> to 
give parents confidence 
the odds of their child 
taking the new 
supplement are very 
high 

- Consider distributing 
free product samples 
that can help parents 
establish a routine and 
experience compliance 
before making the 
purchase commitment

¢ŀǊƎŜǘ ŀƴŘ ŎƻƴǾŜǊǘ άƭƻǿ 
ƘŀƴƎƛƴƎ ŦǊǳƛǘέΦ {ǳƎŀǊȅ 

gummies are popular, but 
most parents prefer CCX 
upon learning about its 

advantages:

- Target those who are 
buying Omega-3 
gummiesfor their child 
=> explore leveraging 
retailer loyalty programs 
that collect purchase 
history
- Provide the selected 
consumers with product 
comparison info, as well 
as a high-value coupon 
or free sampleto 
encourage taking the 
plunge with a trial which 
ςwith compliance from 
their child ςwill lead to 
conversion for most!

Reward referrals:

- Explore a referral 
program that motivates 
those already 
enthusiastic about CCX 
Soft Chews with a 
reward, such as free 
product => word of 
mouth and 
recommendations can 
be an impactful vehicle 
to awareness building 
and trial/initial 
purchase!
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Moving Forward: 
Additional food for thought

Å ConCordix can help parents by reminding them to give a daily dose to their child =>In the hustle and bustle of 
family life, parents struggle to consistently give their child their daily supplement(s). The challenge is heightened whenever there 
is a change in the daily routine, such as the child being away from home for a sporting event or sleepover.  Consider providing a 
tool to help ςǿƘŜǘƘŜǊ ƛǘΩǎ ŀƴ ŀǇǇ ǿƛǘƘ ŀ Řŀƛƭȅ ǊŜƳƛƴŘŜǊΣ ŀƴ ŀŘǾŜƴǘ ŎŀƭŜƴŘŀǊΣ ƻǊ ǎƻƳŜ ƻǘƘŜǊ ŎǊŜŀǘƛǾŜ ȅŜǘ ǎƛƳǇƭŜ ǎƻƭǳǘƛƻƴΦ

Å There are numerous unmet needs and white space opportunities within the category=> These highlight 
potential short-term and long-term communication and innovation opportunities in the US for ConCordix:

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅFlavoring naturally derived 
from fruit

ωUnique flavors like 
bubblegum, chocolate, 
lemonade, cookies

ω¢ŀǎǘŜ ƴƻǘ ǎƻ ǎǿŜŜǘ ǘƘŀǘ ƛǘΩǎ 
reminiscent of candy

More flavors

ÅVariety of shapes for younger 
kids => car/trucks / rocket 
ships, dinosaurs, Disney
ω±ŀǊƛŜǘȅ ƻŦ άƳŀǘǳǊŜέ ǎƘŀǇŜǎ 
for older kids => fruit, emoji, 
sports
ÅFlexibility to customize 
flavors + shapes in the bottle 
ҐҔ ƛΦŜΦΣ ƳƻƴǘƘƭȅ ΨǎǳōǎŎǊƛǇǘƛƻƴΩ

More shapes

ÅNo sugar-coating

ωLittle or no added sugar

ωNo artificial colors / flavors

ωAll-natural ingredients

ωOrganic ingredients

Better 
ingredients

ÅA multi-vitamin + full dose of 
Omega-3 in one supplement

ωCould also have other added 
benefits like skin health / eye 
health / immunity / hormone 
boosting benefits depending on 
age / needs of child taking it

Added 
benefits

ÅBetter absorption in a chewable 
form (suggested because 
consumers were unaware of Soft 
Chews)

ÅLarger packs => i.e. holds enough 
supplements for 2-3 months so 
no need to replenish as often and 
also saves money

Other
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Moving Forward: 
Potential areas of opportunity for future exploration via consumer research 
surfaced in this study. These include:

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Evaluating other varieties of Soft Chews in terms of 
taste preference and/or compliance ςamong their 
relevant target group. Can also take an exploratory 
look at each of their categories, similarly to the first 2 
days of this study

Understanding the impact COVID-19 has had on 
ǳǎŀƎŜ ƻŦΣ ŀƴŘ ŀǘǘƛǘǳŘŜǎ ǘƻǿŀǊŘ ǘƘŜ ŎƘƛƭŘǊŜƴΩǎ 
supplements category on the whole (short term vs. 
potential residual impact in future)

A deeper dive into the purchase decision and impact 
of the plethora of variables of potential influence 
that are present within the store environment 
(offline and online) => virtual shop-along-style study 
or activity

Evaluation / optimization of consumer 
communication elements such as advertising 
concepts / creative, packaging design / content 
(relevance, appeal, claims on pack, etc.)

A broader exploratorystudy to uncover potential 
ǳƴƳŜǘ ƴŜŜŘǎ ƻŦ ǇŀǊŜƴǘǎ ǿƛǘƘƛƴ ǘƘŜ ŎƘƛƭŘǊŜƴΩǎ 
supplements category on the whole (not limited to 
the Omega-3 focus of this study) => to identify 
longer-term opportunities for product innovation and 
positioning / consumer communication
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¢ƻǇ ƻŦ ƳƛƴŘ ŀǎǎƻŎƛŀǘƛƻƴǎ ǿƛǘƘ ǘƘŜ ŎƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ 
Omega-3 category are highly positive, and center around  
Fun, tasty, colorful gummies that support brain health / 
development. Parents feel good about giving it, and kids like them.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

When I think about ŎƘƛƭŘǊŜƴΩǎ 
chewable Omega-3 
ǎǳǇǇƭŜƳŜƴǘǎΣ L ǘƘƛƴƪ ƻŦΧ

Funςlooks like candy, 

fun shapes

Colorful

Tasty 

Kid appeal
Gummies

Hassle free / 
easy to give

Brain health / 
development / support

Healthy kids Improved sleep

Improved alertness / 
awareness

Fish

Heart health

Happy

Satisfied

Responsible

Immune support

Children

Reduce ADHD symptoms
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Parents perceive the role of the category as a kid-approved 
delivery mechanism for essential nutrients to aid their 
brain / heart development and function.

Å¢ƘŜ ǊƻƭŜ ƻŦ ŎƘŜǿŀōƭŜ ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3s tends to be described by 
parents as:
VAn easy and tasty way to give children some of the essential nutrients they 

may not get in their regular diet
VFormat is appealing to kids, which leads to stress-free compliance
VOmega-3s are viewed to aid the development and support of the brain / 

cognitive function, heart, as well as (by some) immune system, eye health 
and/or bone health

VAlso perceived to help children sleep better, be more focused, and reduce 
symptoms of ADHD

VSome also feel Omega-о ƘŜƭǇǎ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ƻǾŜǊŀƭƭ ƳŜƴǘŀƭ 
health wellness and helps reduce their anxiety

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

!ƳƻƴƎ Ƴŀƴȅ ƻŦ ǘƘŜ ōŜƴŜŦƛǘǎΧ ǊŜŘǳŎƛƴƎ ǎȅƳǇǘƻƳǎ ƻŦ !5I5 ƛƴ ŎƘƛƭŘǊŜƴΣ ƛƳǇǊƻǾŜŘ ƳŜƴǘŀƭ 
health, improved brain, heart and bone health...For children it is a perk that the 
supplement comes in a gummy, because it can help disguise them as something fun for 
ǘƘŜƳ ǘƻ ǇŀǊǘŀƪŜ ƛƴΦ ¢ƘŜȅ ŜȄƛǎǘ ǘƻ ǎǳǇǇƭŜƳŜƴǘ ƛƴ ǘƘŜ ŘŜƭƛǾŜǊȅ ƻŦ ŀ ƘŜŀƭǘƘȅ ŘƛŜǘΗέ

Children's Omega-3 supplements allow kids to get 
some healthy vitamins if they do not eat enough 
fish. The vitamin is good for their eyes and brain 
ƘŜŀƭǘƘ ŀƴŘ ǘƘŜȅ ƭƛƪŜ ǘƘŜ ǘŀǎǘŜΦέ
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Among many parents, attitudes toward the category have 
shifted over the past few years. Overall, positivechanges 
seem somewhat more prominent vs. negative.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Positive changes

ωAwarenessheightened of the ŘŜŦƛŎƛŜƴŎƛŜǎ ƛƴ ǘƘŜ ŎƘƛƭŘΩǎ ŘƛŜǘ

ωLearned about additional ςrelevant to their personal situation -
benefits ƻŦ ǘƘŜ ŎŀǘŜƎƻǊȅΣ ǎǳŎƘ ŀǎ ƘŜƭǇƛƴƎ ǘƻ ƛƳǇǊƻǾŜ ǘƘŜ ŎƘƛƭŘΩǎ 
sleep, reduction in ADHD symptoms, etc.

ωCompliance of child evolved:

ωAt a very young age (~3), kids can be picky and refuse to take the 
supplement

ω!ǎ ƪƛŘǎ ƳŀǘǳǊŜΣ ǘƘŜȅ ƭŜŀǊƴ ƛǘΩǎ ƎƻƻŘ ŦƻǊ ǘƘŜƳ ŀƴŘ ǘŀƪŜ ƛƴǘŜǊŜǎǘ ƛƴ 
taking it for their own health

ωDoctor or mom group recommended them and informed them of 
the benefits => triggered to start giving Omega-3s to child

ωThere are more options on the market vs. in past

ωGot better at rememberingto give it each day

Negative changes

ωShifted to a multi-vitamin for convenience and stopped giving 
Omega-3 separately to the child, though most are unsure whether 
there is any, or enough Omega-3 in the multivitamin

ωIŀǾŜƴΩǘ ƴƻǘƛŎŜŘ ŀƴȅ ƛƳǇǊƻǾŜƳŜƴǘ(in sleep, focus or ADHD 
symptoms) after a few months of giving it to the child, so stopped

ωIMPACT OF COVID: some have stopped / paused giving Omega-3 to 
their child over the past year or so, focusing on immune boosting, 
multivitamins, and/or vitamin C instead because of the pandemic: 

ωOmega-3 became a lower priority to them

ωAnd/or they don't want to give their child too many supplements 
at once (cumbersome to buy, to remember, to take) so it has been 
ŘǊƻǇǇŜŘ ŦǊƻƳ Ǌƻǘŀǘƛƻƴ άŦƻǊ ƴƻǿέ

ωThey hope to return to Omega-3 though, as they still feel it's 
important for their child in the long run

ÅOver the past few years, some parents remained consistent with giving their child(ren) a chewable Omega-3 supplement daily.
ÅHowever, many experienced a shift in perceptions and consequently behaviors, relating to the category, such as:

When my son was 3, I had a hard time giving it to him - he hated 
ǘƘŜƳΦ LΩŘ ƭƛƪŜ ǘƻ ƛƴǘǊƻŘǳŎŜ ǘƘŜƳ ōŀŎƪ ƛƴǘƻ Ƙƛǎ ǊŜƎƛƳŜΣ L ƪƴƻǿ 
ǘƘŜȅΩǊŜ ƛƳǇƻǊǘŀƴǘ ǘƻ Ƙƛǎ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ƘŜΩǎ ŀ ōƛǘ ƻƭŘŜǊ ƴƻǿΦέ

My daughter has ADHD which severely effects her ability to focus 
and stay in her seat at school. I stopped giving her it after a few 
ƳƻƴǘƘǎ ōŜŎŀǳǎŜ L ŘƛŘƴΩǘ ǎŜŜ ŀ ŘƛŦŦŜǊŜƴŎŜΦέ
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Numerous factors emerge as drivers of usage of the 
ƪƛŘǎΩ ŎƘŜǿŀōƭŜ hƳŜƎŀ-3 category. 
The most prominent motivators appear to center around brain health / 
development, the fact that a healthy child is a happy child, and kid-
appeal of the category.

Brain health 
and 

development

Healthy child 
= happy child

Kids like it
Fills gaps in 

diet

Improved 
clarity / focus 

/ ADHD 
symptoms

Heart health
Miscellaneous 

/ other

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Pictures on this page are from the collage exercise research participants completed.
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!ƳƻƴƎ ǘƘŜ ŘƻƳƛƴŀƴǘ ŘǊƛǾŜǊǎ ŦƻǊ ŎƘŜǿŀōƭŜ ŎƘƛƭŘǊŜƴΩǎ 
Omega-3 supplement usage tends to be improved brain 
health and development. 

Pictures on this page are from the collage exercise research participants completed.

Å Improved brain function and overall brain health

Å ¢ƻ ŀƛŘ κ ƻǇǘƛƳƛȊŜ ǘƘŜ ŎƘƛƭŘΩǎ ōǊŀƛƴ ŘŜǾŜƭƻǇƳŜƴǘ

Å Overarching desire (emotional) of wanting their child to 
develop a sharp and healthy brain, in order to be set for a 
successful life ahead. Knowing they are doing something 
to help them in this regard gives parents peace of mind 
and a sense of joy

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

I love omega-3 gummies 
because theysupport my 
ŎƘƛƭŘΩǎ ōǊŀƛƴ ŦǳƴŎǘƛƻƴΦέ

My biggest reason for giving this to my daughter is brain 
development - it is so important to help aid in growth 
ǿƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ ƎǊƻǿƛƴƎ ŎƘƛƭŘǊŜƴ ŀƴŘ ǘƘŜƛǊ ōǊŀƛƴǎΦέ

LǘΩǎ ōŜŜƴ ǇǊƻǾŜƴ ǘƘŀǘ hƳŜƎŀ-3's help promote 
brain growth and development at an early age. I 
want my daughter to be well-rounded, 
educated, intelligent, and shine bright when she 
does go to school - who wouldn't want to see 
their children succeed in life? It makes me feel 
ƎƻƻŘ ƪƴƻǿƛƴƎ LΩƳ ƘŜƭǇƛƴƎ ƘŜǊΦέ

Ahealthy brain is vital to a 
good, long, life, and providing 
my kids with omega 3's enables 
ǇŜŀƪ ŎƻƎƴƛǘƛǾŜ ǇŜǊŦƻǊƳŀƴŎŜΦέ



20

Another primary category usage motivator is the 
perception that a healthy child is a happy and active child, 
and the category helps in achieving / maintaining their 
overall wellness and energy.

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å tǊƻƳƻǘŜǎ ŎƘƛƭŘǊŜƴΩǎ ƘŜŀƭǘƘ ƻƴ ǘƘŜ ǿƘƻƭŜ ҐҔ ƘŜƭǇǎ ŀŎƘƛŜǾŜ ŀƴŘ 
maintain their overall wellness, both physically and mentally

Å Parents believe their kids feel at their best / happiest when 
their wellness and health is optimized

Å ¢ƘŜǊŜΩǎ ŀƭǎƻ ŀ ŎƻƳƳƻƴƭȅ ǎƘŀǊŜŘ ǎŜƴǘƛƳŜƴǘ ǘƘŀǘ ŦŜŜƭƛƴƎ ΨǿŜƭƭΩ κ 
ΨƘŜŀƭǘƘȅΩ ƭŜŀŘǎ ǘƻ ƪƛŘǎ ōŜƛƴƎ ŀŎǘƛǾŜΣ ŜƴŜǊƎŜǘƛŎΣ ŦŜŜƭƛƴƎ ǎǘǊƻƴƎ

¢ƘŜȅ ƘŜƭǇ ǘƻ ƪŜŜǇ Ƴȅ ƪƛŘǎΩ ōƻŘƛŜǎ ƘŜŀƭǘƘȅ ŦƻǊ 
ǘƘŜƳ ǘƻ Ǌǳƴ ŀƴŘ ǇƭŀȅΦέ

A healthy child is a happy 
child. I feel the happiness 
of my child goes hand in 
hand with his health and 
ǿŜƭƭƴŜǎǎΦέL ǘƘƛƴƪ ƛǘ ƘŜƭǇǎ Ƴȅ ŎƘƛƭŘ ōŜ ƘŜŀƭǘƘȅ ŀƴŘ ƘŀǇǇȅΦέ

They promote good overall health and contribute 
to my daughter being strong mentally and 
ǇƘȅǎƛŎŀƭƭȅ ŀƴŘ ōŜƛƴƎ ƘŀǇǇȅ ƻǾŜǊŀƭƭ ƛŦ ǎƘŜ ƛǎ ǿŜƭƭΦέ
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Often-mentioned drivers of chewable kids Omega-3 usage 
include kid appeal, and a desire for nutritional balance.  

Pictures on this page are from the collage exercise research participants completed.

Help achieve nutritional balance
Å A healthy, balanced diet is broadly viewed as important to 

health and wellness in the short and well as long-term
Å Rounding out / supplementing the nutrients children get from 

their food is perceived by many as important, to ensure they 
achieve nutritional balance no matter the reason for the 
deficiencies, such as:
Å Kids are often picky eaters
Å {ƻƳŜ ƘƻǳǎŜƘƻƭŘǎ όƻǊ ƪƛŘǎύ ŘƻƴΩǘ Ŝŀǘ ŦƛǎƘ
Å Not all meals consumed are nutritious

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Kids like it = stress-free compliance
Å A variety of colors, shapesand flavorshighly appeal 

to children. άLǘΩǎ ƭƛƪŜ ŀ ǘǊŜŀǘΗέ

Å Makes both child and parent happyand stress-free:

Å Effortless to give, as kids will happily comply

Å Easyand fun for children to take

DƛǾƛƴƎ ǘƘŜƳ ƛǎ ŜŀǎȅΧ ƛǘ ǘŀǎǘŜǎ ƎƻƻŘΦ ¢ƘŜ ƎǳƳƳȅ ƛǎ 
ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ L ŘƻƴΩǘ ƘŀǾŜ ǘƻ ǿƻǊǊȅ ŀōƻǳǘ ǿƘŜǘƘŜǊ ǎƘŜ 
ǿƛƭƭ ǘŀƪŜ ƛǘΦ {ƘŜ ƭƻǾŜǎ ƛǘΗέ

They eƴƧƻȅ ŜŀǘƛƴƎ ƛǘΦ ²Ŝ ŘƻƴΩǘ 
have to force them to take it. It is 
best of both worlds, they like it, 
ŀƴŘ ƛǘ ƛǎ ƎƻƻŘ ŦƻǊ ǘƘŜƳΦέ

They are tasty, easy and 
Ŧǳƴ ŦƻǊ ƘŜǊ ǘƻ ǘŀƪŜΦέ

We don't eat fish.. taking 
the Omega 3 supplements 
is the only way my family 
can get the important 
ōŜƴŜŦƛǘǎ ƻŦ ŦƛǎƘ ƻƛƭΦέ

Å ά[ƛŦŜ ƘŀǇǇŜƴǎέ
Å Busy family lifestyle

L ŘƻƴΩǘ ŀƭǿŀȅǎ ƎƛǾŜ Ƴȅ ƪƛŘǎ ǘƘŜ ōŜǎǘ ŘƛŜǘΣ L ŦŜŜƭ 
the need to give them good supplements to fill in 
ǘƘŜ ƎŀǇǎΧwe're in a really busy time of life and 
ǘƘŜǊŜ ƛǎ ŀ ƭƻǘ ƻŦ ƴƛƎƘǘǎ ǘƘŜȅ Řƻƴϥǘ Ŝŀǘ ƎǊŜŀǘΗέ
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Several turn to the category to help their kids focusbetter, 
and/or to protect their heart health.

Pictures on this page are from the collage exercise research participants completed.

Better focus, clarity, and improved ADHD 
symptoms
Å Expected to help children be calmerand more focusedςin 

school, during homework time, etc.
Å Viewed to provide general cognitive clarity
Å Perceived to help with ADHD / hyperactivity symptom relief

Protect / promote heart health
Å Believed to contribute to a healthy heart now and in future

Å Some have a heart condition in the family and have 

heightened concerns about their child also developing them ς

they consider Omega-3 supplements as a proactive measure

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Homework and school is the 
reason I chose this picture. We 
devote time to it every day. 
Focus and clarity on getting 
things completed for school are 
a must. Omegas can help with 
ǘƘŀǘΦέ

I read Omega 3 helps children with 
!5I5ΧL ǿŀǎ ƘƻǇƛƴƎ hƳŜƎŀ о ǿƻǳƭŘ 
ƘŜƭǇ Ƴȅ ŘŀǳƎƘǘŜǊϥǎ ƘȅǇŜǊŀŎǘƛǾƛǘȅΦέ

L ōŜƭƛŜǾŜ ǘƘŀǘ ƎƛǾƛƴƎΧ ƻƳŜƎŀ оϥǎΣ 
provides balance and allows my 
kids to be calmer. It seems to give 
ǘƘŜƳ ƳƻǊŜ ŦƻŎǳǎΦέ

A healthy heart. I know 
that by giving my 
daughter these they can 
prevent a lot of heart 
issues for her in the future 
and as an adult. I want to 
do everything that I can 
ǘƻ ŜƴǎǳǊŜ ǘƘŀǘ LΩƳ 
ǇǊƻǘŜŎǘƛƴƎ ƘŜǊ ƘŜŀƭǘƘΦέ

I think it helps with heart health and cholesterol 
ƛǎǎǳŜǎ Ǌǳƴ ƛƴ Ƴȅ ƘǳǎōŀƴŘ ǎƛŘŜ ƻŦ ǘƘŜ ŦŀƳƛƭȅΧέ

Sufficient consumption of Omega-3 fatty acids 
ǇǊƻǘŜŎǘ ŀƎŀƛƴǎǘ ƘŜŀǊǘ ŘƛǎŜŀǎŜǎΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ 
that my children take supplements to protect 
ǘƘŜƛǊ ƻǊƎŀƴǎ ƛƴ ǘƘŜ ƭƻƴƎ ǊǳƴΦέ
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Additional, infrequently-mentioned category usage  
motivators include the following:

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

OƳŜƎŀǎ ŀƛŘ ƛƴ ŀ ƎƻƻŘ ƴƛƎƘǘΩǎ ǎƭŜŜǇΦ ¢Ƙƛǎ ƛǎ ǾŜǊȅ 
important to me. My son often wakes in the 
middle of the night and or wakes up around 5 am 
ŀƴŘ Ŏŀƴ ƴƻǘ Ŧŀƭƭ ōŀŎƪ ŀǎƭŜŜǇΦέ

Improved sleep

Safe / no choking concerns

Immune system support

Omega 3 supplements also promote good health and make your 
ƛƳƳǳƴŜ ǎȅǎǘŜƳ ǎǘǊƻƴƎŜǊ ŀƴŘ ōŜ ŀōƭŜ ǘƻ ƘŜƭǇ ȅƻǳ ŦƛƎƘǘ ǎƛŎƪƴŜǎǎΦέ

The fact that they are chewable is another 
reason I give Omega-3 gummies to my son. 
Choking is something I worry about with all my 
children. This allows me to feel secure when he 
ǘŀƪŜǎ ǘƘŜƳ ǿƘŜƴ L ŀƳ ƴƻǘ ŀǊƻǳƴŘΦέ

I chose this plant growing to represent how Omega-
3 are important for children, as they play a key role 
ƛƴ ƎǊƻǿǘƘ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘΧThis is important to 
me because I want her to have all the tools possible 
to be able to succeed in life.έ

Omega-3 gummies are great for his eyes. With 
ŘƛƎƛǘŀƭ ƭŜŀǊƴƛƴƎ ǘƘŜ ƪƛŘǎΩ ŜȅŜǎ ŀǊŜ ōŜƛƴƎ ǎǘǊŀƛƴŜŘ 
all day due to having to stare at a computer 
screen for over 8 hours. I feel like the 
supplements will help reverse the damage.έ

Promotes eye healthAid overall growth and development
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Dislike 
taste / 
texture

Expensive
Sugar 

content

Fishy smell 
/ breath / 

burps

Remembering 
to give daily

Adverse 
side effects

Artificial 
ingredients

Unsure 
about 

efficacy

Miscellaneous 
/ other

Pictures on this page are from the collage exercise research participants completed.

There are also a plethora if things parents dislike 
about the category. Some are compensated for or 
accepted, as the benefits are viewed to outweigh the 
downside. Other factors may limit category usage.
Unpleasant taste / texture and high cost emerge as the most often-
ƳŜƴǘƛƻƴŜŘ ǘƘƛƴƎǎ ŎƻƴǎǳƳŜǊǎ ŘƻƴΩǘ ƭƛƪŜ ŀōƻǳǘ ŎƘŜǿŀōƭŜ ƪƛŘǎΩ hƳŜƎŀ-3s.
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Among the most commonly occurring category pain points 
is kids not liking the taste or texture. Parents have a variety 
of compensating strategies in their toolbox to address it.

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å Taste, and occasionally texture, that is lacking in appeal to the 
child is a commonly-mentioned category pain point

Å /ƘƛƭŘǊŜƴΩǎ ǘŀǎǘŜ ōǳŘǎ ŀǊŜ ŦƛƴƛŎƪȅΦ ¢ƘŜȅ ǘŜƴŘ ǘƻ ŘƛǎƭƛƪŜ ǎƻƳŜ 
ōǊŀƴŘǎ ŀƴŘ ƭƛƪŜ όƻǊ ΨŀŎŎŜǇǘΩύ ƻǘƘŜǊǎ ƳƻǊŜ ǿƛƭƭƛƴƎƭȅΦ LǘΩǎ ŀ 
frustrating process of trial and error for many parents to find 
one that will lead to compliance. Though, once they find one 
ǘƘŜ ŎƘƛƭŘ ƭƛƪŜǎΣ ƛǘΩǎ ǳǎǳŀƭƭȅ ǎƳƻƻǘƘ ǎŀƛƭƛƴƎ 

Å To compensate, parents do a variety of things:
Å Try a different brand(most common)
Å Cut up the supplement and hide it in food ςsuch as a peanut 

butter sandwich
Å ά.ǊƛōŜέ ǘƘŜ ŎƘƛƭŘ ǿƛǘƘ ŀ ǊŜǿŀǊŘ ŦƻǊ ǘŀƪƛƴƎ ƛǘ όŎŀƴŘȅΣ ǎǘƛŎƪŜǊǎ ŜǘŎΦύ
Å DƛǾŜ ǘƘŜƳ ƧǳƛŎŜ ǘƻ ŘǊƛƴƪ ŀŦǘŜǊΣ ǘƻ άwash it downέ
Å ²ƛǘƘ ƻƭŘŜǊ ƪƛŘǎΣ ŜȄǇƭŀƛƴ ǘƻ ǘƘŜƳ ǘƘŀǘ ƛǘΩǎ ƎƻƻŘ ŦƻǊ ǘƘŜƛǊ ƘŜŀƭǘƘ 
Å Pause and try giving the (typically young) child a chewable Omega-

3 once they are a bit older

I hate when my child refuses 
to take his chewable. I get 
upset and frustrated. I have 
to bribe her with another 
candy to eat the chewable. I 
then go to the store and buy 
ŀ ŘƛŦŦŜǊŜƴǘ ōǊŀƴŘ ŀƴŘ ŦƭŀǾƻǊΦέ

¢ŀǎǘŜ Ŏŀƴ ōŜ ŀ ŎƘŀƭƭŜƴƎŜΧ ǎƻƳŜǘƛƳŜǎ L ƘŀǾŜ ǘƻ ƘƛŘŜ ƛǘ ƛƴ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ ǘŀǎǘŜǎ 
ōŜǘǘŜǊΧ Apeanut butter and jelly sandwich does the trick! I will cut it up with a 
scissor ŀƴŘ ǎƘŜ ŘƻŜǎƴΩǘ ƴƻǘƛŎŜ ƛǘΧέ

I have had some go to 
waste because my son 
ŘƛŘƴΩǘ ƭƛƪŜ ǘƘŜ ǘŀǎǘŜ ŀƴŘ 
ǊŜŦǳǎŜŘ ǘƻ ǘŀƪŜ ƛǘΧ ŀƴŘ L 
had to try and find one 
ƘŜ ƭƛƪŜǎΦέ
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!ƴƻǘƘŜǊ ŘƻƳƛƴŀƴǘ ΨŘƛǎƭƛƪŜΩ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ ŎŀǘŜƎƻǊȅ ǘŜƴŘǎ ǘƻ 
be a perception of high price. However, it is not a barrier, 
as parents either accept it or find ways to mitigate.

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å /ƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ ǎǳǇǇƭŜƳŜƴǘǎΣ ǿƛǘƘ hƳŜƎŀ-3s included, can 
quickly add up in cost, especially since they are consumed 
daily and need to be purchased every month or two 
(depending on pack size and # of kids in household)

Å Several feel chewable Omega-3 supplements tend to be 
ŜǎǇŜŎƛŀƭƭȅ ŜȄǇŜƴǎƛǾŜ όŎƻƳǇŀǊŜŘ ǿƛǘƘ ƻǘƘŜǊ ƪƛŘǎΩ 
supplements)Σ ǊŜƎŀǊŘƭŜǎǎ ƻŦ ōǊŀƴŘΦ ά.ŜǘǘŜǊ ǉǳŀƭƛǘȅέ hƳŜƎŀ-3 
products /brands are viewed as even more costly

Å This appears to be a pain point but not a barrier to category 
usage, as parents in our study tend to keep to buying it despite 
the high price association

Å Compensatingbehaviorsinclude:
Å Buy them anyway => perceived benefits                                       

outweigh the burden of the cost
Å Clip coupons / seek sales
Å ¦ǎŜ Ψ{ǳōǎŎǊƛōŜ ϧ {ŀǾŜΩ ŦǊƻƳ !ƳŀȊƻƴ
Å Buy them in bulk at Costco
Å hǇǘ ŦƻǊ ŀ ǎǘƻǊŜ ōǊŀƴŘ ƻǊ ΨŎƘŜŀǇŜǊΩ ōǊŀƴŘ 

Supplements can add up and be 
expensive after awhile, and Omega-3s 
are even higher priced. So that's a big 
con. But I try to think about the 
ōŜƴŜŦƛǘ Ƴȅ ƪƛŘǎ ŀǊŜ ƎŜǘǘƛƴƎ ƻǳǘ ƻŦ ƛǘΗέ

A thing L ŦƛƴŘ ǘǊƻǳōƭŜǎƻƳŜ ǿƛǘƘ ƪƛŘǎΩ 
Omega 3's is no matter what brand you 
buy; they can still be on the expensive side. 
Over time it really adds up. I deal with this 
concern by watching for sales on them 
while I'm in the store, or I'll just use the 
{ǳōǎŎǊƛōŜ ϧ {ŀǾŜ hǇǘƛƻƴ ƻƴ !ƳŀȊƻƴΦέ
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Other frequently-mentioned negative category associations 
include added sugar, and fishy breath/smell/burps.  

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Sugar content
Å /ƘŜǿŀōƭŜ ŎƘƛƭŘǊŜƴΩǎ ǎǳǇǇƭŜƳŜƴǘǎ ςincluding Omega-3s ς

are viewed by several to contain added sugar
Å Though recognized as being present to make it palatable 

to kids, some are concerned about the impact of sugar ς
on their overall health, hyperactivity, or dental health

Å Some do nothing to compensate, others check labels to 
see if they can find a lower sugar option, have their child 
brush their teeth after taking it, reduce sugar intake from 
other parts of their diet and/or give it far from bedtime

Unfortunately, they contain sugar. 
I compensate making sure my 
daughter brushes her teeth after 
ǘŀƪƛƴƎ ǎǳǇǇƭŜƳŜƴǘǎΦέ

{ǳƎŀǊȅΧ L ƭƛƳƛǘ ǘƘŜ ŀƳƻǳƴǘ ƻŦ 
candy they eat and account for 
the supplement being like a 
ǇƛŜŎŜ ƻŦ ŎŀƴŘȅ ƛƴ ǘƘŜƛǊ ŘƛŜǘΦέ

Fishy breath, smell and/or burps
Å .ŀŘ ōǊŜŀǘƘΣ ŀ ŦƛǎƘȅ ǎƳŜƭƭ ŀƴŘ άŦƛǎƘ ōǳǊǇǎέ are a category pain 

point for some
Å To compensate for the smell, some have the child plug their nose 

when taking it, mask it in food, or avoid the category because their 
ŎƘƛƭŘ ΨŎŀƴΩǘ ǎǘŀƴŘ ǘƘŜ ǎƳŜƭƭ ŀƴŘ ǘƘŜ ǇŀǊŜƴǘ Ƙŀǎ ȅŜǘ ǘƻ ŦƛƴŘ ƻƴŜ 
without it

Å To compensate for fishy breath, several have their child brush their 
teeth after taking it

Å To ŎƻƳǇŜƴǎŀǘŜ ŦƻǊ άŦƛǎƘ ōǳǊǇǎέ, some give it with a meal

aȅ ǎƻƴ ŎŀƴΩǘ ǎǘŀƴŘ ŦƛǎƘ ǎƳŜƭƭΗ Ім 
problem for me , I usually just 
ŘƻƴΩǘ ōǳȅ Σ ƴƻǘƘƛƴƎ Ŏŀƴ ōȅǇŀǎǎ ǘƘŜ 
ǎƳŜƭƭ ƻŦ ŦƛǎƘ ŀƴŘ L ƘŀǾŜƴΩǘ ŦƻǳƴŘ 
ŀƴȅ ǿƛǘƘƻǳǘ ǘƘŜ ǎƳŜƭƭΦΦΦέ

Omega-3 supplements are linked to bad 
breath. I usually have my daughter brush 
ƘŜǊ ǘŜŜǘƘ ŀŦǘŜǊ ŎƻƴǎǳƳƛƴƎ ǘƘŜƳΦέ

Lǘ Ŏŀƴ ƘŀǾŜ ŀ ōŀŘ ƻŘƻǊΧ ¢Ƙŀǘϥǎ ǿƘȅ L ƎƛǾŜ 
ƛǘ ǿƛǘƘ ǎƻƳŜ ŦǊǳƛǘΣ ǘƻ ǘǊȅ ŀƴŘ Ƴŀǎƪ ƛǘΦέ
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Occasionally forgetting a daily dose, and adverse side 
effectsare also a category-related challenge for several.

Pictures on this page are from the collage exercise research participants completed.

Remembering to give it daily
Å Parents are juggling a lot, have busy schedules and a lot of 

things to remember through the day. Several occasionally 
forget to give their child their daily supplement(s)

Å Parents of older kids often let their child take their 
supplements independently, but at times forget to check in 
or to remind their child about it

Å Kids who love their supplement(s) remind the parent
Å Some set a daily digital calendaralert to compensate

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

LΩƳ ǊǳƴƴƛƴƎ ŀǊƻǳƴŘ ŎǊŀȊȅ ǘǊȅƛƴƎ ǘƻ ǿƻǊƪ 
ŀƴŘ ƪŜŜǇ ƻǳǊ ƘƻǳǎŜ ƎƻƛƴƎΦ L ŎŀƴΩǘ ŀŘŘ 
another thing to my brain! I compensate 
ōȅ ǳǎƛƴƎ ŘƛƎƛǘŀƭ ŎŀƭŜƴŘŀǊǎΧ ŀƴŘ ŘƻƛƴƎ ǘƘŜ 
ōŜǎǘ L Ŏŀƴ ǘƻ ǎǘŀȅ ƻǊƎŀƴƛȊŜŘΦέ

I might forget to give it, but if 
they really like it they remind 
me. That's what they do for 
ǘƘŜƛǊ ƳǳƭǘƛǾƛǘŀƳƛƴΦέ

Potential adverse side effects
Å Some parents are awareof possible minor side-effects of 

Omega-3 but their child has not experiencedany

Å Some kids occasionally get an upset stomach, headache or 
gas when taking Omega-3 supplements ςespecially if taken 
on an empty stomach

Å Parents of kids that are effected compensateby giving it with 
food

Can upset the 
tummy and have 
gas. I try and give it 
to her with food and 
not first thing in the 
ƳƻǊƴƛƴƎΦέ

Omega-3 supplements are linked to headaches and 
ǳǇǎŜǘ ǎǘƻƳŀŎƘǎ ŦƻǊ ǎƻƳŜΦ aȅ ƪƛŘǎ ƘŀǾŜƴΩǘ ƘŀŘ ǘƘƻǎŜ 
ƛǎǎǳŜǎΦέ

In the AM before school is when he takes his vitamins. He 
doesn't always have time to eat, and the supplements can 
ǳǇǎŜǘ Ƙƛǎ ǎǘƻƳŀŎƘΧ L ǘǊȅ ŀƴŘ ƳŀƪŜ ǎǳǊŜ ƘŜ ŜŀǘǎΦέ
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Some are unclear ǿƘŜǘƘŜǊ ǘƘŜƛǊ ŎƘƛƭŘΩǎ hƳŜƎŀ-3 is 
άǿƻǊƪƛƴƎέ. Others dislike artificial ingredients.

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

L ŘƻƴΩǘ ƭƛƪŜ ǘƘŜ ŀƳƻǳƴǘ ƻŦ ŀǊǘƛŦƛŎƛŀƭ 
ŎƻƭƻǊƛƴƎ ŀƴŘ ŦƭŀǾƻǊǎΧ L ƪƴƻǿ ǘƘŜȅ ŎƻǳƭŘ 
be harmful. I want something close to 
ƴŀǘǳǊŜΧ ! ǿŀȅ ǘƘŀǘ LϥǾŜ ǘǊƛŜŘ ǘƻ 
compensate with this is by trying brands 
that I know are closer to nature such as 
{ƳŀǊǘȅ tŀƴǘǎΣ ƛǘϥǎ ƴƻǘ ǎǇƻǘ ƻƴ ōǳǘ ŎƭƻǎŜΧέ

Uncertainty about efficacy
Å άLǎ ƛǘ ǿƻǊƪƛƴƎΚέ => some are unsure whether the Omega-3 

supplement is making a difference because they ŘƻƴΩǘ ǎŜŜ 
any change in their child

Å A few are not clear on whether they are giving their child 
the best brand / best type / ideal dosage to yield optimal 
efficacy,due to conflicting information they may read / hear 
from friends, family, doctors, advertising, etc.

Å To compensatefor the uncertainty, some have stopped 
ƎƛǾƛƴƎ ƛǘ ǘƻ ǘƘŜƛǊ ŎƘƛƭŘ ōŜŎŀǳǎŜ άǘƘŜȅ ŘƛŘƴΩǘ ƴƻǘƛŎŜ ŀ 
ŘƛŦŦŜǊŜƴŎŜ ƛƴ ǘƘŜƛǊ ōŜƘŀǾƛƻǊ κ ŦƻŎǳǎ κ ǎƭŜŜǇέΣ ǿƘƛƭŜ ƻǘƘŜǊǎ 
consult with the paediatrician for a recommendation to 
over-ǊƛŘŜ ƻǘƘŜǊǎΦ {ƻƳŜ ƪŜŜǇ ƎƛǾƛƴƎ ƛǘ ŀƴŘ ƘƻǇŜ ƛǘΩǎ ǿƻǊƪƛƴƎ

Is it working? Should I notice a 
difference in behavior or even 
their learning capabilities? I 
just keep giving it to them 
because of the benefits I would 
ǊŀǘƘŜǊ ƎƛǾŜ ƛǘ ǘƘŀƴ ƴƻǘΦέ

It did not work for my 
daughter. She still was not able 
to sit in her seat at school or 
ǿƛǘƘ ǇŀȅƛƴƎ ŀǘǘŜƴǘƛƻƴ ƛƴ ŎƭŀǎǎΧ 
{ƻ L ǎǘƻǇǇŜŘ ƎƛǾƛƴƎ ƛǘ ǘƻ ƘŜǊΦέ

Artificial colorsand flavors
Å Artificial dyes are associated by some with having adverse 
ƛƳǇŀŎǘ ƻƴ ŎƘƛƭŘǊŜƴΩǎ ōŜƘŀǾƛƻǊǎ

Å Some prefer to avoid artificial ingredients, for fear of negative 
ƛƳǇŀŎǘ ƻƴ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ƘŜŀƭǘƘ ƛƴ ǘƘŜ ƭƻƴƎ Ǌǳƴ

Å To compensatefor this concern, some parents check the 
ingredientson the label and/or ƻǇǘ ŦƻǊ ΨƳƻǊŜ ƴŀǘǳǊŀƭΩ 
supplement brands, to minimize the artificial ingredients 
given to their child

Artificial dyes are a concern 
especially their impact on 
behavior and well being of 
children. I try to avoid them 
as much as I can by checking 
ǘƘŜ ƛƴƎǊŜŘƛŜƴǘǎ ƻƴ ǘƘŜ ƭŀōŜƭΦέ
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Additional, seldom-heard category usage pain-points 
include the following:

Pictures on this page are from the collage exercise research participants completed.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Too much like candy / kids want more than dose

Stick to teeth

Not enough flavors / shapes available

Small bottles run out quicklyKids are inconsistent

!ƭǘƘƻǳƎƘ ǘƘŜǊŜ ŀǊŜ ƻǇǘƛƻƴǎΧ ƛǘϥǎ ƳƻǊŜ Ŧǳƴ ŦƻǊ ŎƘƛƭŘǊŜƴ ǿƘŜƴ ǘƘŜǊŜ ŀǊŜ 
characters involved. It's difficult to find an Omega-3 that represents a 
character that my child would know. A way that I've tried to compensate for 
this issue is by picking up the Flintstone Omega-3's, but let's be honest the 
CƭƛƴǘǎǘƻƴŜǎ Ƨǳǎǘ Řƻƴϥǘ ŎƻƳǇŀǊŜ ǘƻ 5ƛǎƴŜȅΦέ

The Omega 3 supplements my son takes are so delicious just like candy 
so I am afraid he will eat the whole bottle. I usually hide the bottle so I 
can keep him from eating the whole thing. If he did eat the whole 
ōƻǘǘƭŜΣ L ǿƻǳƭŘ ōŜ ǎŎŀǊŜŘ ƘŜ ǿƻǳƭŘ ōŜŎƻƳŜ ǎƛŎƪΦέ

Some of the omega 3 gummies 
ƘŀǾŜ ōŜŜƴ ǘƻƻ ǎǘƛŎƪȅΧL ƘŀǾŜ ƘŀŘ 
ǎƻƳŜ ǊŜŀƭƭȅ ǎǘƛŎƪ ǘƻ ǘƘŜƛǊ ǘŜŜǘƘΧ 
they ended up being trashed and I 
ŘƛŘ ƴƻǘ ǇǳǊŎƘŀǎŜ ǘƘŜƳ ŀƴȅƳƻǊŜΦέ

Sometimes my child will take his gummy with 
no problems, and other times he is reluctant to 
take it just because he may be in a certain 
mood. I tell him you will get big and strong in 
ƻǊŘŜǊ ǘƻ ƎŜǘ ƘƛƳ ǘƻ ǘŀƪŜ Ƙƛǎ ǾƛǘŀƳƛƴΦέ

L ŘƻƴΩǘ ƭƛƪŜ ǘƘŜ ǎƳŀƭƭ ǎƛȊŜ ōƻǘǘƭŜǎΣ L ǿƛǎƘ Omega-3 
ƎǳƳƳƛŜǎ ŎŀƳŜ ƛƴ ƭŀǊƎŜ ǎƛȊŜǎ ǎƻ L ǿƻǳƭŘƴΩǘ ƘŀǾŜ ǘƻ 
ōǳȅ ǘƘŜƳ ŀǎ ƻŦǘŜƴ ƻǊ ǿƻǊǊȅ ŀōƻǳǘ ǊǳƴƴƛƴƎ ƻǳǘΦέ
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Forms: GUMMIESare primarily liked for their appeal to 
children, which ensures effortless compliance. However, 
they are viewed to contain too much sugar, resemble 
candies too closely and can have artificial dyes/flavors.
ÅOf note: by design of the recruiting criteria for this study, all participants have and/or currently give 

their child a gummy Omega-3 supplement. Despite its popularity, many, though not all, perceive a 
downside to the gummy format.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

-Kids like them => easy to give and 
easy to take, reliable compliance

-¢ŀǎǘŜ ƎƻƻŘΣ ƭƻƻƪ άŦǳƴέ

-Easy to digest

-Easy to dose

-Not messy

-Flavor variety

-Easy for kids to eat/chew/swallow

-Contain added / too much sugar

-Resemble candy too closely:

-Kids want more than dosage

-Might mistake for candy

-Sets false expectation that all supplements 

taste like candy

-Encourages child to take something that 

resembles candy which is bad for health

-Added artificial color or dyes / flavor

-Stick to teeth

-Can have fishy smell or taste

-Can melt and stick together in package

They are an easy, kid 
friendly solution for 
getting  Omega-3 into 
ŀ ŎƘƛƭŘϥǎ ŘƛŜǘΧ ǘƘŜȅ ƭƻǾŜ 
them! They seem fun 
and remind kids  of 
candy. Disadvantages 
are that they typically 
contain added 
ŎƻƭƻǊŀƴǘǎ ŀƴŘ ǎǳƎŀǊΦέ

They are easy to eat. 
They generally taste 
good, and my kids really 
like them. Their 
disadvantages are that 
kids are being 
incentivized to eat a 
supplement that 
resembles a fruit chew 
that isn't good for them 
ŀǘ ŀƭƭΦέ

Advantages Disadvantages
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Forms: LIQUIDis credited with better absorption and can 
ōŜ άƘƛŘŘŜƴέ ƛƴ ŀ ŘǊƛƴƪΦ IƻǿŜǾŜǊΣ ōŀŘ ǘŀǎǘŜΣ ŎƘŀƭƭŜƴƎŜǎ 
related to dosage and the mess-factor are prominent 
barriers to usage.

ÅOut of our 38 participants, 4 had given their child Omega-3 supplements in a liquid format in past. The 
rest avoided this form altogether due to the associated / perceived disadvantages of the format.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

-9ȄǇŜŎǘŀǘƛƻƴ ƻŦ άōŜǘǘŜǊ ŀōǎƻǊǇǘƛƻƴέ

-/ŀƴ ōŜ Ŝŀǎƛƭȅ άƘƛŘŘŜƴέ ƛƴ ōŜǾŜǊŀƎŜǎ

-Zero choking hazard

-Easy to swallow

-Purity of ingredients 

-Bad taste / aftertaste => needs to be 
masked by mixing it in a drink which is an 
extra step

-Dosage=> challenging to get it right, 
requires a spoon, time-consuming and 
messy to measure out
-Messyto handle
-Resembles medicine
-tƛŎƪȅ ŎƘƛƭŘǊŜƴ ǿƻƴΩǘ ǘŀƪŜ ƛǘ
-Parent must be present for it to be dosed 
κ ǘŀƪŜƴΣ ƪƛŘǎ ŎŀƴΩǘ ƳŜŀǎǳǊŜ ƻƴ ǘƘŜƛǊ ƻǿƴ
-bƻǘ άŦǳƴέ ƭƛƪŜ ŀ ƎǳƳƳȅ

Advantages Disadvantages

Liquid probably absorbs 
better and can be 
disguised in drinks. The 
disadvantages are that 
ƛǘΩǎ ƘŀǊŘ ǘƻ ƎŜǘ ǘƘŜ ǊƛƎƘǘ 
dose and can get very 
ƳŜǎǎȅΦέ

I think liquid is 
probably purer and 
healthier, but it looks 
and tastes like 
medicine and my 
kids would probably 
Ƨǳǎǘ ǎǇƛǘ ƛǘ ƻǳǘΦέ
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Forms: TABLETS / PILLStend to be avoided, as parents 
expect their child would not be able to swallow them. 
Chewable tablets are also associated with choking 
concerns, especially for younger kids.
ÅOf 38 participants, 5 had given their child Omega-3 supplements in a tablet or pill format in past ς
ǘƘƻǎŜ ǿŜǊŜ ŦƭŀǾƻǊŜŘ ŀƴŘ ŎƘŜǿŀōƭŜ ǘŀōƭŜǘǎΦ ±ŀǎǘ ƳŀƧƻǊƛǘȅ ŀǾƻƛŘ ǘƘƛǎ ŦƻǊƳΣ ƻǾŜǊ ŎƻƴŎŜǊƴǎ ǿƛǘƘ ƪƛŘǎΩ 
ability to swallow the pill, and fears over choking.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

-Less costly vs some other formats

-Ok option for some older kids ς
but mainly chewable and flavored 
tablets

-Convenient / easy to dose

-Fast to take and swallow

-Difficult for kids to take / swallow

-Choking hazard

-Resembles medicine

-Can taste bad, especially if chewed

-Requires a liquid to take / swallow

-bƻǘ άƪƛŘ ŦǊƛŜƴŘƭȅέΣ ƛŘŜŀƭ ŦƻǊ ŀŘǳƭǘǎ

Advantages Disadvantages

They are hard for kids 
to take. They are 
ŎƘŜŀǇŜǊΣ ōǳǘ ƪƛŘǎ ŘƻƴΩǘ 
ƭƛƪŜ ǎǿŀƭƭƻǿƛƴƎ ǘƘŜƳΦέ

Anything that isn't a 
flavored tabled that 
you can chew 
wouldn't be 
something I could 
give my younger kids 
who aren't able to 
take pills yetΦέ

My son would not take 
ǘƘŜƳΣ ƘŜ ŎŀƴΩǘ ǎǿŀƭƭƻǿ 
Ǉƛƭƭǎ ȅŜǘΦέThey would be a choking 

hazard, even if they can 
ōŜ ŎƘŜǿŜŘΦέ
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Forms: SOFT GELSare generally not given to children, 
primarily due to a perception that they are both difficult 
and dangerous for kids to swallow.

ÅOut of our 38 participants, 3 had given their (older) child Omega-3 supplements in a soft gel in the 
past. Barriers are comparable to those for pills / tablets.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

-Easier to swallow vs. a tablet / pill

-No sugar

-No added dyes, flavors etc. 

-Good absorption

-Too big, hard for kids to swallow

-Can make kids gag or choke

-Kids may bite into it and break it open => 
leading to bad taste or a mess

-Bad taste

-[ƻƻƪ ƭƛƪŜ ƳŜŘƛŎƛƴŜΣ ƴƻǘ ΨŦǳƴΩ ҐҔ ƴƻǘ 
appealing to kids

Advantages Disadvantages

My kid would not be 
able to take those, they 
ŀǊŜ ǘƻƻ ōƛƎΦ IŜ ŎƻǳƭŘƴΩǘ 
swallow it and might 
ŎƘƻƪŜΦέ

IŜŀƭǘƘȅΧǘƘŜȅ ŀōǎƻǊō ǿŜƭƭ ŀƴŘ 
have no sugar in them. But kids 
ǳƴŘŜǊ мн ŎŀƴΩǘ ǊŜŀƭƭȅ ǘŀƪŜ ǘƘŜƳΣ 
ŀƴŘ ǇǊƻōŀōƭȅ ǿƻǳƭŘƴΩǘ ǿŀƴǘ ǘƻΦέ

aȅ ƪƛŘǎ ǿƻƴΩǘ ǘŀƪŜ 
soft gels. They are 
ǘƻƻ ƘŀǊŘ ǘƻ ǎǿŀƭƭƻǿΦέ
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Forms: POWDER appears to lack appeal among parents 
because it requires an extra step to give and can have a 
bad taste and/or texture.

ÅOnly one participant has given Omega-3 to their child in powder format, deeming it easy to mix into 
food / drinks. 

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

- Dissolves easily in liquid or 
shakes

- Can control amount given (i.e. 
dosage)

-Ideal for kids who refuse to take 
ǎǳǇǇƭŜƳŜƴǘǎ ŀǎ ƛǘ Ŏŀƴ ōŜ ΨƘƛŘŘŜƴΩ 
in food / beverages

-Labor and time-intensive, requires an 
extra step of measuring and then mixing 
into food or drink

-Bad taste

-Not convenient to give on-the-go

-Messy

-Can have an unpleasant texture

Advantages Disadvantages

Its easy to mix it in 
with other 
ŦƻƻŘǎκŘǊƛƴƪǎΧThe 
disadvantage is that 
they have to be taken 
together with food or a 
drink and its not easy 
to take quickly or on 
ǘƘŜ ƎƻΦέ

You can control the 
portionsΧ ōǳǘ ǎeems 
hard to measure and 
is not readily taken 
as it requires to be 
dissolved in 
ǎƻƳŜǘƘƛƴƎΦέ



36

tŀǊŜƴǘǎ ƭŜŀǊƴ ŀōƻǳǘ ƪƛŘǎΩ hƳŜƎŀ-3 brands from a variety of 
sources. Upon discovery, most are ǘǊƛƎƎŜǊŜŘ ǘƻ ΨǊŜǎŜŀǊŎƘΩ 
the brand by consulting unbiasedsources they trust.
ÅConsumer awarenessof ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 supplement brands stemsfrom many 

sources:
ïOften heard: Seeing in store, pediatrician, mom groups (social media), online reviews, 

friends / family / word of mouth, online (Google, Mayo Clinic site, etc.)

ïOccasionally heard: Amazon, ads (in print, online, social media etc.), pamphlets in 
ǇŜŘƛŀǘǊƛŎƛŀƴΩǎ ƻŦŦƛŎŜΣ ŦǊƻƳ ƻǿƴ ŎƘƛƭŘƘƻƻŘΣ ōƭƻƎǎ ǊŜƭŀǘŜŘ ǘƻ ǇŀǊŜƴǘƛƴƎ ŀƴŘ ŎƘƛƭŘǊŜƴΩǎ 
health, coupons

ÅhƴŎŜ ǘƘŜȅΩǾŜ ƭŜŀǊƴŜŘ ŀōƻǳǘ ŀ ōǊŀƴŘΣ ǘƘŜȅ ƻŦǘŜƴ Ŧƻƭƭƻǿ ƛǘ ǳǇ ǿƛǘƘ ǊŜǎŜŀǊŎƘΣ  
consulting sources they deem unbiased and trustworthy, including:
ïAmazon / Google / Social media and retailer sites for consumer reviews, pediatrician, 

pharmacist, reading labels, WebMD or Healthline websites, etc.

ÅQuestions during the research phase tend to encompass the following topics, which 
are generally perceived as easy to find answers to for the category:
ïOverall satisfaction by others, ingredients, general pros and cons, efficacy, safety / 

recalls, ease of taking it, dosage, appeal to children (i.e., Does it taste good? Do kids 
like it?), side effects, flavors, form, sugar content, cost / where to get a coupon

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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(Unaided) The most prominent category purchase 
considerations emerge as form, taste and ingredients.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ωGummy is unanimously preferred by parents in this study due to kid appeal, easy to take / eat, deemed safe 
and not a choking hazardForm => gummy
ω/ƻƳǇƭƛŀƴŎŜ ƛǎ ƪŜȅΣ ŀƴŘ Ƴŀƴȅ ƪƛŘǎ ǿƻƴΩǘ ǘŀƪŜ ŀ ǎǳǇǇƭŜƳŜƴǘ ǘƘŜȅ ŘƻƴΩǘ ƭƛƪŜΦ ¢ƘŜ ǘŀǎǘŜ Ƴǳǎǘ ŀǇǇŜŀƭ ǘƻ 
children, and come in flavor options their child likes
ωConsumer reviews, feedback from other parents help the parent weigh the likelihood of their child liking the 
ǇǊƻŘǳŎǘ όƛƳǇƻǊǘŀƴǘ ƛŦ ǘƘŜȅΩǾŜ ƴŜǾŜǊ ƘŀŘ ƛǘ ōŜŦƻǊŜΣ ǘƻ ǘǊȅ ŀƴŘ ŀǾƻƛŘ ǿŀǎǘƛƴƎ ƛǘύ

Taste => kids must like it

ωMany want to minimize or, if possible, avoid added sugar, artificial colors, flavors and / or other unnatural 
ingredientsIngredients

ωPotency of product, by reading labels and comparing them to find the high(est) onesOmega-3 content

ωAn established, recognized, popular brand gives confidence to several about the quality of the productBrand reputation

ω9ƴǎǳǊƛƴƎ ƛǘΩǎ ǎŀŦŜ ǘƻ ǘŀƪŜ ςi.e., not a choking hazard
ωOnline research to ensure there are no major adverse side effects, product recalls or safety issues reportedSafety

ωFor most, price is somewhat of a consideration but not a dealbreaker. See next slide for more detail!Price

ω{ƛƴŎŜ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ƪƛŘǎ ǘŀƪŜ ŘŀƛƭȅΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ǘƘŜ ōǊŀƴŘ κ ǇǊƻŘǳŎǘ Ŏŀƴ ōŜ Ŝŀǎƛƭȅ ǇǳǊŎƘŀǎŜŘ κ 
replenished on an ongoing basis for consistencyAvailability / Accessibility

ωSet expectations for what to expect in terms of impact => i.e., what will this do for my child? How will it help 
them?Efficacy claims on label

ωNot wanting to give too many gummies at once
ω!ƭǎƻ ƘŜƭǇǎ ǘƻ ŜǾŀƭǳŀǘŜ ǘƘŜ ΨǾŀƭǳŜ ŦƻǊ ƳƻƴŜȅΩ ŦŀŎǘƻǊΣ ǘƻ ǳƴŘŜǊǎǘŀƴŘ Ƙƻǿ Ƴŀƴȅ ǎŜǊǾƛƴƎǎ ŀǊŜ ƛƴ ŀ ǇŀŎƪŀƎŜ όŀǎ 
opposed to how many gummies)

Serving size
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(Price-sensitivity pre-trial ) Most parents consider price as a 
2ndary factor in their decision-making. Form, taste and 
ingredients tend to be perceived as more crucial. If they 
find a quality brand their child likes, they are willing to pay 
more for it.
ÅPricingin the category tends to be somewhat of a consideration 

but ƴƻǘ ŀ άŘŜŀƭ ōǊŜŀƪŜǊέfor most. 

ÅMost parents seek a balance of quality and value, and often end 
ǳǇ ōǳȅƛƴƎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ ƛǎ ƴƻǘ ǘƘŜ ŎƘŜŀǇŜǎǘ ōǳǘ ŀƭǎƻ ƛǎƴΩǘ ǘƘŜ 
costliest option.

Å!ǎ ƭƻƴƎ ŀǎ ǘƘŜ ǇǊƛŎŜ ƛǎ ŘŜŜƳŜŘ άreasonableέΣ Ƴƻǎǘ ŀǊŜ ǿƛƭƭƛƴƎ ǘƻ 
pay for a brand their child will like, and that is deemed of quality 
(in terms of ingredients and/or Omega-3 content and/or brand 
reputation).

ÅAmong a few that are limited by tight household budgets, pricing 
is of heightened relevance=> they site the importance of being 
able to afford it regularly for consistency.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

I look at the price as well but if its something that my 
child likes, and they take it easily I am more than willing 
ǘƻ Ǉŀȅ ŀ ōƛǘ ƳƻǊŜ ŦƻǊ ƛǘΦέ

Cost is not the most 
important. The ingredients 
are but it does play a role. 
I am willing to pay more 
for a better-quality 
ǇǊƻŘǳŎǘ Ƴȅ ŎƘƛƭŘ ƭƛƪŜǎΦέ

Pricing is a factor, but not 
ŀ ōƛƎ ƻƴŜΧ L ŀƳ ǿƛƭƭƛƴƎ ǘƻ 
spend a bit more for good 
ǉǳŀƭƛǘȅΦ LǘΩǎ ŀōƻǳǘ ōŀƭŀƴŎŜΦ 
.ǳǘ ƛǘ Ƙŀǎ ǘƻ ǘŀǎǘŜ ƎƻƻŘΦέ
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In general, paying a (reasonable) premium price is deemed 
άǿƻǊǘƘ ƛǘέ ŦƻǊ ōŜǘǘŜǊ ǉǳŀƭƛǘȅ ƛƴƎǊŜŘƛŜƴǘǎ ҐҔ ǘƘŜƛǊ ŎƘƛƭŘΩǎ 
ƘŜŀƭǘƘ ƛǎ ƛƳǇƻǊǘŀƴǘΣ ŀƴŘ ǇŀǊŜƴǘǎ ǿŀƴǘ ǿƘŀǘΩǎ ōŜǎǘ ŦƻǊ ǘƘŜƳΦ 

ÅPricing tends to be more of a consideration for something their child 
has NOT tried before.

ïSeveral are on the fence about spending a premium on 
something without knowing whether their child will like it or 
whether it will end up going to waste. 

ïFor many, their hesitation is rooted in this scenario having 
happened before. 

ÅSome aim to offset choosing a pricier / better quality Omega-3  
ŎƘƛƭŘǊŜƴΩǎ ǎǳǇǇƭŜƳŜƴǘ ōȅ ōǳȅƛƴƎ ƛǘ ƻƴ saleor with couponswhen 
they can, and/or in bulk (i.e. club pack at Costco or stocking up on 
ǎŀƭŜ ǇǊƻŘǳŎǘΣ ōǳǘ ǘƘŀǘΩǎ ǘȅǇƛŎŀƭƭȅ ƛŦ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ǘƘŜȅ ŀƭǊŜŀŘȅ ƪƴƻǿ 
their child likes.)

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

LΩǾŜ ǇŀƛŘ ƻǾŜǊ Ϸнл ŦƻǊ ŀ ƧŀǊ ōŜŦƻǊŜ ƻƴƭȅ ǘƻ ƘŀǾŜ ǘƻ ǘƘǊƻǿ ƛǘ ƻǳǘ -Ƴȅ ŎƘƛƭŘ ƘŀǘŜŘ ƛǘΦ L ŘƻƴΩǘ 
ƳƛƴŘ ǇŀȅƛƴƎ ŦƻǊ ƎƻƻŘ ǉǳŀƭƛǘȅΣ ōǳǘ L ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǘƘǊƻǿ Ƴȅ ƳƻƴŜȅ ŀǿŀȅΧ ƛǘΩǎ Ǌƛǎƪȅ ǘƻ 
ƳŀƪŜ ŀ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ǇǊƛŎƛŜǊ ƻƴŜ ǿƛǘƘƻǳǘ ƪƴƻǿƛƴƎ ƛŦ Ƴȅ ƪƛŘ ǿƛƭƭ ǘŀƪŜ ƛǘΦέ

I do pay a premium price for one of the 
Omega-3 supplements I have purchased for 
my child. The higher quality fish oil, more 
natural ingredients and lower sugar content 
was worth paying a bit more for. Thankfully, 
ǎƘŜ ƭƛƪŜǎ ƛǘΣ ǎƻ ƛǘ ŘƛŘƴΩǘ Ǝƻ ǘƻ ǘƘŜ ƎŀǊōŀƎŜΦέ

However, there is some hesitation in buying something premium-priced for the first time: if 
ǘƘŜ ŎƘƛƭŘ ŘƻŜǎƴΩǘ ƭƛƪŜ ƛǘΣ ƛǘΩǎ ƳƻƴŜȅ Řƻǿƴ ǘƘŜ ŘǊŀƛƴΦ
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Following the compliance study, somewhat of a majority 
are even more open to paying a premium vs. before, 
specifically for ConCordix (CCX) Soft Chews with DHA and Choline.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

!ŦǘŜǊ ǘƘŜ ŎƻƳǇƭƛŀƴŎŜ ǘŜǎǘΣ ǇŀǊŜƴǘǎ ǿŜǊŜ ŀǎƪŜŘ ά²Ŝ ǘŀƭƪŜŘ ŀōƻǳǘ ȅƻǳǊ ǿƛƭƭƛƴƎƴŜǎǎ όƻǊ ƭŀŎƪ ǘƘŜǊŜƻŦύ ǘƻ Ǉŀȅ ŀ ǇǊŜƳƛǳƳ ǇǊƛŎŜ ŦƻǊ ŀ ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 supplement earlier 
ƛƴ ǘƘŜ ǎǘǳŘȅΦ bƻǿ ǘƘŀǘ ȅƻǳΩǾŜ ƘŀŘ ŀ ŎƘŀƴŎŜ ǘƻ ƭŜŀǊƴ ŀōƻǳǘ ConCordix Soft Chews with DHA and Choline and your child had the opportunity to try it, has anything 
ŎƘŀƴƎŜŘΚέ

Åру҈ όннκоуύ ǎŀƛŘ ǘƘŜȅΩǊŜ ƳƻǊŜ ƻǇŜƴ ǘƻ ǇŀȅƛƴƎ ŀ ǇǊŜƳƛǳƳ, due to:
ïThe various product benefits they learned during the study

ïTheir child showed compliance during the 4-ǿŜŜƪǎ ҐҔ ƭƛƪŜŘ ƛǘ ƻǊ άƭŜŀǊƴŜŘ 
ǘƻ ƭƛƪŜ ƛǘέ ҐҔ ǘƘǳǎ ƛǘ ǿƻǳƭŘ ƴƻǘ Ǝƻ ǘƻ ǿŀǎǘŜ ƛŦ ǇǳǊŎƘŀǎŜŘ

ï{ƻƳŜ ƘŀǾŜ ƴƻǘƛŎŜŘ ŀƴ ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŀƴȄƛŜǘȅΣ ǎƭŜŜǇ ŀƴŘ 
ability to focus.

Å37% (14/38) said nothing has changed:
ï! ƎŜƴŜǊŀƭ ǎŜƴǘƛƳŜƴǘ ƻŦ άȅƻǳ ƎŜǘ ǿƘŀǘ ȅƻǳ Ǉŀȅ ŦƻǊέ ƛƴ ŀ ǎǳǇǇƭŜƳŜƴǘΦ ¢ƘŜȅ 

have and continue to be willing to pay a premium for quality, period. 

ïPrevalent answer among those who appeared to be the least price-
sensitive for the category earlier on

Å5% (2/38) said they are less willing to paya premium now: 
ïTheir children strongly disliked the taste / texture of CCX Soft Chews with 

DHA and Choline

LΩƳ ƳƻǊŜ ƻǇŜƴ ǘƻ ǇŀȅƛƴƎ ŀ ǇǊŜƳƛǳƳ ǇǊƛŎŜ ǾǎΦ ōŜŦƻǊŜ 
the study. I realize the importance of finding a 
supplement that is not only healthier, but also that my 
ǎƻƴ Ƙŀǎ ƭŜŀǊƴŜŘ ǘƻ ƭƛƪŜΦ Lǘϥǎ ǿƻǊǘƘ ǇŀȅƛƴƎ ƳƻǊŜ ŦƻǊΦέ
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tŀǊŜƴǘǎ ǘŜƴŘ ǘƻ ōǳȅ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ǎǳǇǇƭŜƳŜƴǘǎ ŀŎǊƻǎǎ 
multiple stores + channels, rather than just one ςtheir store 
selection is often (not always) a factor of convenience.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

MASS
(Walmart, Target)

-Convenience=> 
often there for a 
variety of 
household and/or 
grocery items, 
proximity to home

-Savings=> Low 
everyday prices

-Selection

GROCERY
-Convenience=> 
already there, 
proximity to home

-Selection(some)

-Can have good 
sales (some)

Loyalty reward 
program (some)

AMAZON
-Convenience=> 
no need to leave 
home, saves time 
and energy, free 
and fast delivery. 
Of heightened 
relevance due to 
pandemic

-Selection=> 
broad variety, can 
even find brands 
that are not in 
their local store

CLUB
ό/ƻǎǘŎƻΣ {ŀƳΩǎ 

Club)

-Can buy in bulk 
=> no need to 
restock as often + 
provides savings

-Quality brands

DRUG
-Selection

-Convenience => 
proximity to home

-Can have good 
sales (some)

Loyalty reward 
program (some)

HEALTH & 
WELLNESS
-Selection of high-
quality brands / 
products

-Knowledgeable 
staff (some)

Most prominent Often-mentioned Infrequently mentioned
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Participants shared a variety of unmet needs within the 
ŎƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ hƳŜƎŀ-3 category.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÇMore gummy / chewable options, specifically:
ïFlavors
Å Flavoring naturally derived from fruit => apple, watermelon, pineapple, blueberry etc.
Å Unique flavors like bubblegum, chocolate, lemonade, cookies, etc.
Å ¢ŀǎǘŜ ƴƻǘ ǎƻ ǎǿŜŜǘ ǘƘŀǘ ƛǘΩǎ ǊŜƳƛƴƛǎŎŜƴǘ ƻŦ ŎŀƴŘȅ

ïShapes
Å Variety of shapes for younger kids => car/trucks / rocket ships, dinosaurs, Disney characters 
Å ±ŀǊƛŜǘȅ ƻŦ άƳŀǘǳǊŜέ ǎƘŀǇŜǎ ŦƻǊ ƻƭŘŜǊ ƪƛŘǎ ҐҔ ŦǊǳƛǘΣ ŜƳƻƧƛΣ ǎǇƻǊǘ ǘƘŜƳŜ

ïCustomizable
Å CƭŜȄƛōƛƭƛǘȅ ǘƻ ŎǳǎǘƻƳƛȊŜ ŦƭŀǾƻǊǎ Ҍ ǎƘŀǇŜǎ ƛƴ ǘƘŜ ōƻǘǘƭŜ ҐҔ ƳƻƴǘƘƭȅ ΨǎǳōǎŎǊƛǇǘƛƻƴΩ ŀǇǇǊƻŀŎƘ

ÇBetter ingredients, specifically:
ïNo sugar-coating
ïLittle or no added sugar
ïNo artificial colors / flavors
ïAll-natural ingredients
ïOrganic ingredients

ÇAdded benefits
ïA multi-vitamin + full dose of Omega-3 in one
ïCould also have other added benefits like skin health / eye health / immunity / hormone boosting 

benefits depending on age of child taking it
ÇBetter absorption in a chewable form
ÇLarger packs =>i.e., holds enough supplements for 2-3 months so no need to replenish as often and save $
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(Unaided) [Ωƛƭ /ǊƛǘǘŜǊǎ ǘŜƴŘǎ ǘƻ ŜƳŜǊƎŜ ŀǎ ǘƘŜ Ƴƻǎǘ ƻŦǘŜƴ  
mentioned favorite brand ƻŦ ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 
supplement. Smarty Pants & Nordic Naturals are a go-to 
for some others.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

aȅ ŦŀǾƻǊƛǘŜ ōǊŀƴŘ ƛǎ [Ωƛƭ /ǊƛǘǘŜǊǎΦ Lǘ 
ƛǎ ŀ ǊŜƭƛŀōƭŜ ōǊŀƴŘ Χ he can chew 
the gummy easily... I feel that he 
is getting proper nutrition and he 
enjoys the taste so I know he will 
ǘŀƪŜ ƛǘ ǿƛǘƘƻǳǘ ŦǳǎǎΦέ 

My favorite brand is Smarty 
Pants. The gummy is easy for 
her to eat, and she likes it. It has 
a lot of other vitamins also, so I 
ŘƻƴΩǘ ƘŀǾŜ ǘƻ ƎƛǾŜ ƘŜǊ ŀ ōǳƴŎƘ 
ƻŦ ŘƛŦŦŜǊŜƴǘ ƻƴŜǎΦ LǘΩǎ ŀƭƭ-in-ƻƴŜΦέ

My favorite brand Nordic 
Naturals. They are soft gels 
that are easy for my son to 
chew. They use high quality, 
more natural ingredients and 
ƘŀǾŜ ƘƛƎƘ ŀƳƻǳƴǘǎ ƻŦ ŦƛǎƘ ƻƛƭΦέ

My favorite brand is the Target 
ōǊŀƴŘΦ LǘΩǎ ŀ ƎǊŜŀǘ ǇǊƛŎŜΣ ŀƴŘ Ƴȅ 
ƪƛŘǎ ƭƛƪŜ ǘƘŜ ƎǳƳƳƛŜǎΦέ

ωNearly half of participants     
ƴŀƳŜ [Ωƛƭ /ǊƛǘǘŜǊǎ ŀǎ ǘƘŜƛǊ ŦŀǾƻǊƛǘŜ 
ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 supplement

ωDrivers of preference center 
around the gummyformat, 
children liking them, wide 
availability and the fact that it is a 
familiar and trustworthy brand

[Ωƛƭ /ǊƛǘǘŜǊǎ ҐҔ 
dominant 
favorite

ωAbout 20% mention Smarty Pants 
as their go-ǘƻ ŦƻǊ ŀ ŎƘƛƭŘǊŜƴΩǎ 
Omega-3 supplement => a 
multivitamin with added Omega-3

ωDrivers of preference tend to 
include the fact that its all-in-one 
(multi with Omega-3), kids like 
the taste, and the gummyis easy 
for them to take

Smarty Pants => 
~1 in 5 prefer 

ωAmong those who deem Nordic 
Naturals their preferred kids 
Omega-3 brand, drivers of 
preference include high quality / 
more natural ingredients, high 
Omega-3 content, gummiesand 
soft gels are easy for kids to take,
and no added sugar

Nordic Naturals 
=> ~1 in 7 prefer

ωThe following brands were 
mentioned by 1-2 participants in 
the study as their category go-to:

ωOlly, Flinstones, Sundown, Nature 
Made, Emulsion Scott, store-
brand

ωPreference tends to be driven by 
lower price, accessibility, multi-
generational brand use in family, 
or a perception of high quality

Other, 
miscellaneous 
brands
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(Unaided) /ƘƛƭŘǊŜƴΩǎ ƻƳŜƎŀ-3 supplements parents bought 
in past but no longer buytend to be mainly due to their 
child not liking the taste. However, multiple secondary 
barriers to repurchase also emerge.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅThe most common barrier to repurchase in the category appears to 
be lack of taste appeal among children, which often translates to 
conflict, lack of compliance and wasted product/money.

ÅAdditional, less often occurring barriers to consumers buying a 
category brand again include high sugar content, artificial
ingredients(sweeteners, dyes and flavors), high cost, and limited 
availability in stores (hard to find or inconsistent availability.) 

Å¢ƘŜǊŜ ŘƻŜǎƴΩǘ ŀǇǇŜŀǊ ǘƻ ōŜ ƳǳŎƘ ŎƻƴǎƛǎǘŜƴŎȅ ƛƴ ǿƘƛŎƘ ōǊŀƴŘǎ 
ŎƻƴǎǳƳŜǊǎ ǿƻƴΩǘ ōǳȅ ŀƎŀƛƴ ŀƴŘ ǿƘȅΦ 

[Ωƛƭ /ǊƛǘǘŜǊǎΧ ƛǘ ǎŜŜƳŜŘ ǘƻƻ ǎǳƎŀǊȅ ŀƴŘ ƛǎ ƴƻǘ ŀƭǿŀȅǎ 
readily available. Although it seemed really easy for them 
to chew, I felt the benefits did not outweigh the sugar 
ŎƻƳǇƻƴŜƴǘΣ ǎƻ L ǎǿƛǘŎƘŜŘ ǘƻ ǎƻƳŜǘƘƛƴƎ ŜƭǎŜΦέ

I found Nordic 
Naturals to be too 
expensive, and I 
ŎƻǳƭŘƴΩǘ ŦƛƴŘ ƛǘ 
ŜǾŜǊȅǿƘŜǊŜΦέ

Flintstone's Omega-оΧƛǘ ǿŀǎ ŀ ōǊŀƴŘ ǘƘŀǘ L 
was familiar with from my own childhood. 
aȅ ŎƘƛƭŘ ƭƛƪŜǎ ǘƘŜ ǘŀǎǘŜΣ ōǳǘ LΩƳ ƴƻǘ ŦƻǳƴŘ 
of the amount of sweeteners and added 
ŘȅŜǎ ƛƴ ǘƘŜƳΣ ǎƻ L ŘƻƴΩǘ ōǳȅ ǘƘŜƳ 
ŀƴȅƳƻǊŜΦέ
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(Unaided) When it comes to brands they are aware of but 
will never purchasewithin the category, there are a variety 
of factorskeeping parents away.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

{ǘƻǊŜ .ǊŀƴŘ L ŘŜŦƛƴƛǘŜƭȅ ǿƻǳƭŘƴΩǘ ōǳȅ ŦƻǊ Ƴȅ 
child - I know they use the least expensive 
ingredients in their supplements, and 
sometimes these have an off taste. I just 
wouldn't trust that the company has the best 
ƛƴǘŜǊŜǎǘ ƻŦ Ƴȅ ŘŀǳƎƘǘŜǊ ƛƴ ƳƛƴŘΦέ

L ǊŜŀƭƭȅ ŘƻƴΩǘ ŜǾŜƴ ƪƴƻǿ ƻǘƘŜǊ ōǊŀƴŘ ƴŀƳŜǎ - once we found ones that the kids like 
ŀƴŘ ǿŜ ŀǊŜ ƘŀǇǇȅ ǿƛǘƘ ǘƘŜ ƛƴƎǊŜŘƛŜƴǘǎ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ŀ ƴŜŜŘ ǘƻ ŎƘŀƴƎŜΦέ

ÅThere does not seem to be a dominant barrier to never buying a specific brand 
in the category.

ÅOccasionally heard reasons include:
ïLack of a trigger to switch => found something both child and parent are happy with and 

there is no need to make a change

ïFormat=> not available in desired gummy format

ïStore brands => associated by some with lower quality ingredients and/or poor taste

ïPerception the brand is unpopular => brands that have little or no reviews online and/or 
ǎŜŜƳ ǘƻ ƘŀǾŜ ƭƛƳƛǘŜŘ ŀǾŀƛƭŀōƛƭƛǘȅ ŘƻƴΩǘ ŜǾƻƪŜ ŀ ǎŜƴǎŜ ƻŦ ǘǊǳǎǘ κ ŎƻƴŦƛŘŜƴŎŜ ƛƴ ǘƘŜ ǇŀǊŜƴǘǎ

ïLack of kid appeal, mainly on packaging => expectation it will not look/smell/taste like 
something a child will enjoy

ïVery high price point => cost prohibitive and seems unnecessary to some as there are so 
many more affordable choices available

ï Ingredients=> too much sugar and/or artificial ingredients
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{ƻƳŜ ƻŦ ƻǳǊ ǇŀǊǘƛŎƛǇŀƴǘǎ ǎƘŀǊŜŘ ǿƛǘƘ ǳǎ ǿƘŀǘ ŎƘƛƭŘǊŜƴΩǎ hƳŜƎŀ-3 
supplement is currently in their home:

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ά²e have Smarty Pants 
omega 3 because my 
daughter tried them at 
Ƴȅ ƴƛŜŎŜΩǎ ƘƻƳŜ ŀƴŘ 
really liked it and begged 
ƳŜ ǘƻ ōǳȅ ƛǘΦέ

ά! aǳƭǘƛǾƛǘŀƳƛƴ ǘƘŀǘ ƘŀǾŜ 
Omega 3 in them. I bought 
Smarty pants 2 months ago from 
Amazon. I read great reviews 
about the product and was very 
interested in trying. And the kids 
ƭƻǾŜ ǘƘŜ ǘŀǎǘŜΦέ

άL ǇǳǊŎƘŀǎŜŘ ǘƘƛǎ ōǊŀƴŘ ǿƘŜƴ L 
was at Target. It was on an end 
cap and was a good price and a 
brand I have used before, so I 
Ƨǳǎǘ ōƻǳƎƘǘ ƛǘΦέ

άay son currently takes the Lil 
Critter Omega-3 gummies. I 
have chosen this brand because 
ƛǘΩǎ ǳǎǳŀƭƭȅ ǘƘŜ ƻƴƭȅ hƳŜƎŀ-3 
supplement I see that is only 
Omega-оΦέ

άL ǇǳǊŎƘŀǎŜ Smarty Pants kids 
complete. In addition to having 
omega-3, it has multiple 
vitamins and is non-GMO. I am 
surer of the benefits and know 
there is little risk associated
because the kids always like the 
ǘŀǎǘŜ ƻŦ ǘƘƛǎ ōǊŀƴŘΦέ

άL ǇǳǊŎƘŀǎŜŘ ǘƘƛǎ ōŜŎŀǳǎŜ L 
was looking for an omega 3 
supplement for my son and 
my brother-in-law who is a 
dietician recommended this 
ōǊŀƴŘΦέ

άL ǇǳǊŎƘŀǎŜŘ ǘƘƛǎ ōǊŀƴŘ 
because it was available to me 
in the supermarket while I was 
shopping. Also, I thought that it 
ǿƻǳƭŘ ōŜ ƪƛŘ ŦǊƛŜƴŘƭȅΦέ

άDƻƻŘ ǉǳŀƭƛǘȅ ŀƴŘ ǘƘŜ 
ƪƛŘǎ ƭƛƪŜ ǘƘŜ ŦƭŀǾƻǊΦέ
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Top of mind associations for the [Ωƛƭ /ǊƛǘǘŜǊǎmasterbrand
ŀǊŜ ǇǊƛƳŀǊƛƭȅ ǘƘŀǘ ƛǘΩǎ ŀ sweet, popularand accessible
gummysupplement intended for children, one that kids 
love.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

AccessiblePopular

Gummy Children

Colorful
Tasty

Fun Familiar

Cute shapes
Sugar-coated

Cute

Safe

Happy

Stress-free

Sweet

Younger kids

Cheap / low-end

Kids love it

Sugary

Cartoon bear

Healthy
Trustworthy

Go-to brand



49

[Ωƛƭ /ǊƛǘǘŜǊǎimagined as a car brand: cute, fun, colorful, kid 
and family-friendly, reliable, safe, well-known, accessible.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

άLǘ ǿƻǳƭŘ ōŜ ŀ ±² .ŜŜǘƭŜΧ ƛǘϥǎ ŀ fun car, it's uniqueto look 
at from the shape, and everyone recognizesƛǘΦΦΦέ

ά±² ōŜŜǘƭŜ - they are cuteand fun driving cars, smart cars, 
they are something kids loveΧ nice colorsΧέ

A VW beetle, bright colored, it's a happyfun car and looks 
like a lot of funǘƻ ŘǊƛǾŜ ƛƴΦέ

ά! ±² Bug - it is a fun brand. I know they use primary colors
on the front, and it is kid friendlyΦέ

ά! ΨǇǳƴŎƘ ōǳƎƎȅΩ ±ƻƭƪǎǿŀƎŜƴΦ wŜƳƛƴŘǎ ƳŜ ƻŦ fun and lots of 
colorsΗέ

άA VW Beetle. Fun, small, well known, bright, colorfulΦέ

ά! Cƛŀǘ Σ smalland cute, 
safe and secureΦέ

ά! aƛƴƛ /ƻƻǇŜǊΦ Lǘ ǊŜƳƛƴŘǎ 
ƳŜ ƻŦ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘΩǎ 
little and moves fastΦέ

ά! CƻǊŘΦ LǘΩǎ ŀ popular, reliable and safe
brand with a good reputationΧ ǘƘŜȅ 

change their designto make it so 
appealingŀƴŘ ǎǘǊǳŎǘǳǊŜŘΦέ

ά! ƳƛŘǎƛȊŜ CƻǊŘΧ ŦƻǊ regular middle-
income people. Great car and safety

features but not top of the lineΦέ
άA Ford -ƛǘΩǎ common, and I never have 

problems finding it when I need to buy itΦέ

άYƛŀ {ƻǳƭ - because of the fun
colorsand design / shapeΦέ

άCƻǊŘ Mustang. It makes its 
presence known and is very 

colorful. Its fun-loving 
attitude masks the fact that 

it may not be the most 
practical ǊƛŘŜΧέ

ά! ǾƛƴǘŀƎŜ мфсл ±² ōǳǎΣ with a bright rainbow painted 
across the side. It has a fun laid back vibe, and fun for 

kids/families to ride in.
ά! ±² ǾŀƴΦ ¢ƘŜȅ ŀǊŜ classicand widely recognized. Like the 

VW van, the L'il Critters brand is fun and colorfulΦέ

ά! ōŀǎŜ ƳƻŘŜƭ ƳƛƴƛǾŀƴΦ ¸ƻǳ ōǳȅ ƛǘ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ŀ 
baby, because it has sunshades, the special mirror etc. 

for a young child. But as your child gets older, you 
realize your kid is embarrassed being in the minivan 
ŀƴŘ ƳŀȅōŜ ȅƻǳΩǾŜ aged out and need something that 

Ŧƛǘǎ ȅƻǳǊ ŎƘƛƭŘΩǎ ŀƎŜ ōŜǘǘŜǊΦέ

ά5ƻŘƎŜ /ŀǊŀǾŀƴΦ Reliable, 
perfect for families. Very 

well-knownōǊŀƴŘΦέ

Some add that ςŘŜǎǇƛǘŜ ōŜƛƴƎ ǇƻǇǳƭŀǊΣ ŀǇǇŜŀƭƛƴƎ ŀƴŘ ŀǘǘŀƛƴŀōƭŜΣ ƛǘΩǎ ƴƻǘ ǘƘŜ ōŜǎǘ 
ƴƻǊ Ƴƻǎǘ ǇǊŀŎǘƛŎŀƭ ōǊŀƴŘΣ ŀƴŘ ƛǘΩǎ ƻƴŜ ƪƛŘǎ Ŏŀƴ ƻǳǘƎǊƻǿ ǿƛǘƘ ŀƎŜΦ
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[Ωƛƭ /ǊƛǘǘŜǊǎtends to be liked for its kid appeal, equated with 
easy compliance. It is also recognized as tasty, fun, easy to 
take & accessibleΦ IƻǿŜǾŜǊΣ Ƴŀƴȅ Řƻ ƴƻǘ ƭƛƪŜ ǘƘŜ ōǊŀƴŘΩǎ 
sugar-coating, sugar-content and likeness to candy.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

tŜǊŎŜƛǾŜŘ !ŘǾŀƴǘŀƎŜǎ ƻŦ [Ωƛƭ /ǊƛǘǘŜǊǎ

ÅChildren like it => stress-free for parents to give, kids 
proactively ask for it

ÅTaste great

ÅFun, colorful

ÅEasy for kids to take

ÅEasily accessible ҐҔ ǿƛŘŜƭȅ ŀǾŀƛƭŀōƭŜΣ ΨŀǾŜǊŀƎŜΩ 
priced

ÅFun packaging=> Appealing, colorful with bright 
colors and different characters

ÅEstablished, trusted brand

ÅIdeal for younger kids => shapes, colors, pack 
graphics, sweetness all seem geared to young kids
ÅSmells good

ÅConvenient => can buy at Costco and via Amazon

tŜǊŎŜƛǾŜŘ 5ƛǎŀŘǾŀƴǘŀƎŜǎ ƻŦ [Ωƛƭ /ǊƛǘǘŜǊǎ

ωCoated in sugar

ωContain lots of sugar (multiple gummies / serving)

ωLook too much like candy => kids want more than 
the dosage and/or might mistake it for candy and 
eat too many 

ωMultiple gummies per serving => more sugar 
ingested, and use up bottle fast

ωArtificial ingredients

ωToo childish for older kids => kids outgrow it

ωCostlier vs. some other brands

ωCan stick together in the container
ωCan cause upset stomach or gas

ωUses pork gelatin as an ingredient

ωLow quality ingredients / lower absorption
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(Unaided) There tends to be minimal awareness of Soft 
Chews. 35/38 participants were not familiar with the name.

ÅPriorto the Preference Test and Compliance Test, participants were asked whether they 
have ever heard about Soft Chews from ConCordix, and what they expect it to be like if 
they are not familiar with them.
ÅParents who have not heard of Soft Chews (a vast majority) have various expectations, 

derived from the name. They tend to respond positivelyand are interested to learn more.
ïOften-heard:
Å Soft texture
Å Easy and safe for children to take / eat

ïOccasionally heard:
Å A candy-like or chocolate flavor
Å Resembles a crunchy yoghurt-snack for babies that dissolves in the mouth
Å A sublingual supplement
Å Has a liquid center

ÅAmong the smallminority who have heard about Soft Chews:
ïSlower release of the nutrients
ïEasy to chew
ïNaturally sweetened / no added sugar
ïStay fresher vs. a gummy
ï/ƻƴŎŜǊƴŜŘ ƛǘ Ƴŀȅ ƎŜǘ ǎǘǳŎƪ ƛƴ ŎƘƛƭŘΩǎ ōǊŀŎŜǎ

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

I have heard a bit about Soft Chews. I ran across 
them when I was researching more natural 
supplements for kids. From what I remember, they 
are similar to a gummy but with natural sweeteners 
instead of sugar. I believe that I heard that they are 
also easier to chew and don't dry out as easily as a 
ǘǊŀŘƛǘƛƻƴŀƭ ƎǳƳƳȅΦέ

I never heard of them. Sounds interesting though! 
LΩƳ ƎǳŜǎǎƛƴƎ ƛǘΩǎ Ŝŀǎȅ ŦƻǊ ƪƛŘǎ ǘƻ ǘŀƪŜΧΦέ
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ÅAfter to the Preference Test and Compliance Test, participants were 
asked to visit this link https://childlifenutrition.com/best -
multivitamins-kids-newborns-our-products/#softmeltsand then share 
reactions to the information provided. We explained to them that 
{ƻŦǘaŜƭǘǎ ŀǊŜ ǇǊƻŘǳŎǘ ƳŀŘŜ ǳǎƛƴƎ /ƻƴ/ƻǊŘƛȄΩ {ƻŦǘ /ƘŜǿǎΣ Ƨǳǎǘ ǳƴŘŜǊ ŀ 
different brand name.
ÅParents unanimously responded favorably to the information.
ÅOverall, the SoftMelts (i.e. Soft Chews) were perceived as healthy, 
ƴŀǘǳǊŀƭΣ ƘƛƎƘ ǉǳŀƭƛǘȅΣ ŘƛǾŜǊǎŜΣ ƛƴƴƻǾŀǘƛǾŜ ŀƴŘ ǾŜǎǘŜŘ ƛƴ ŎƘƛƭŘǊŜƴΩǎ ƘŜŀƭǘƘ 
and development.
ÅThe product line was viewed as highly differentiated, mainly due to 

low/no sugar content, unique texture and packaging.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

I really like the concept of SoftMelts, i.e. Soft Chews. I like that the 
brand is striving to create products for children that are free of 
sugar, easy to eat, and packed with the nutrients that little bodies 
ƴŜŜŘΧ L ŦƛƴŘ ƳȅǎŜƭŦ ŘǊŀǿƴ ǘƻ ǘƘŜƛǊ ǇǊƻŘǳŎǘǎ ōŜŎŀǳǎŜ ǘƘŜȅ ǎǳǇǇƻǊǘ 
Ƴŀƴȅ ƻŦ ǘƘŜ Ǝƻŀƭǎ ǘƘŀǘ L ƘŀǾŜ ǇŜǊǎƻƴŀƭƭȅ ŀǎ ŀ ǇŀǊŜƴǘΦέ

My first impression was that I was pleased to know that this brand 
didn't add in any extra sugar that my child wouldn't need. When I 
was reading about these products, I felt like each one of them was 
tailored to fit either my child or another child's growth needs and 
have their ultimate health at the heart of their company when it 
ŎƻƳŜǎ ǘƻ ŘŜǎƛƎƴƛƴƎ ǘƘŜǎŜ ǇǊƻŘǳŎǘǎΦέ

(Aided) When exposed to additional product info about 
Soft Chews via the ChildLife Essentials webpage on their 
SoftMelts (i.e. Soft Chews), on the final day of the study, 
parents were impressed and interested.

https://childlifenutrition.com/best-multivitamins-kids-newborns-our-products/
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(Aided) Multiple factors drove the appeal of Soft Chews 
(i.e. SoftMelts) in this context, however, low/no sugar 
tended to dominate.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

t!w9b¢{Ω t9w/9t¢Lhb{ 5wL±LbD !tt9![ !b5 w9[9±!b/9Υ
Often heard:
VLow / no sugar
VNatural
VHealth-focused
VEasy and safe for kids to eat / swallow
V±ŀǊƛŜǘȅ ƻŦ ǇǊƻŘǳŎǘǎΣ ŀƭƭ ǘŀƛƭƻǊŜŘ ǘƻ ŎƘƛƭŘǊŜƴΩǎ ǾŀǊƛƻǳǎ ŘŜǾŜƭƻǇƳŜƴǘ ƴŜŜŘǎ
VHigh quality
Occasionally heard:
VBetter άǾƛǘŀƳƛƴ ŎƻƴǘŜƴǘέvs. gummies
V Individual packaging => portable, keeps it fresh
VHigh absorption
VNon-GMO ingredients
VFlavor variety
V5ƻŜǎƴΩǘ ǎǘƛŎƪ ǘƻ ǘŜŜǘƘ κ ōǊŀŎŜǎ
VNo pork gelatin
VάtǊƛŎŜŘ ǊƛƎƘǘέ
Vά¢ƘŜǊŜ ƛǎ ŀ ŘƻŎǘƻǊ ōŜƘƛƴŘ ǘƘŜǎŜ ǇǊƻŘǳŎǘǎΗέ

PERCEPTIONS LIMITING                        
APPEAL AND RELEVANCE                    
AMONG A FEW:
Often heard:
VTaste / Texture ςif their child 
ǿŀǎƴΩǘ ŀ Ŧŀƴ

VUse of artificial sweeteners 
Occasionally heard:
V Individual packaging (minor 

dislike for a few) => creates 
waste, unsure if recyclable, 
ŎƻǊƴŜǊǎ Ƴŀȅ Ŏǳǘ ŎƘƛƭŘΩǎ ƘŀƴŘ

The taste / texture were the top relevance-ƭƛƳƛǘƛƴƎ ŦŀŎǘƻǊǎ ŀƳƻƴƎ ǘƘƻǎŜ ǿƘƻΩǎ ŎƘƛƭŘ ŘƛŘ 
not care for Soft Chews during the preference / compliance tests.



5454545454545454 © 2015 Ipsos.

PREFERENCE TEST



55

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

About the Preference Test Methodology:

Each participant was shipped a package containing a package of ConCordix Omega-3 Soft Chews with DHA and  
/ƘƻƭƛƴŜ ŀƴŘ [Ωƛƭ /ǊƛǘǘŜǊǎ hƳŜƎŀ-3 gummies. 

They were instructed not to open them until we asked them to do so part-way in the study when the   
Preference Test was starting.

Parents were asked to sit down with their child, along with some water and unsalted crackers to cleanse the 
ŎƘƛƭŘΩǎ ǇŀƭƭŜǘΦ ¢ƘŜƴ ǘƘŜ ǇŀǊŜƴǘ ǿŀǎ ƎƛǾŜƴ ƛƴǎǘǊǳŎǘƛƻƴǎ ƻƴ ǿƘŜƴ ǘƻ ƎƛǾŜ ǘƘŜƛǊ ŎƘƛƭŘ ŀ ǎŀƳǇƭŜΣ ǿƘŀǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ŀǎƪ 

ǘƘŜƛǊ ŎƘƛƭŘ ŀƴŘ ǘƻ ǊŜŎƻǊŘ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŀƴǎǿŜǊ ŀǎ ǇǊƻƳǇǘŜŘ ǿƛǘƘƛƴ ǘƘŜ ǊŜǎŜŀǊŎƘ ǇƭŀǘŦƻǊƳΦ
The order of the tasting / evaluation of the two brands was randomized among participants to eliminate order 

ōƛŀǎΦ ¢Ƙƛǎ ǿŀǎ ǘƘŜ ΨǳƴƛƴŦƻǊƳŜŘΩ ǇƻǊǘƛƻƴ ƻŦ ǘƘŜ tǊŜŦŜǊŜƴŎŜ ¢ŜǎǘΦ 
Following the randomized tasting and comparison of the two products, the participants were provided some 

ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ŜŀŎƘ ǇǊƻŘǳŎǘ ŀƴŘ ǘƘŜƴ ŀǎƪŜŘ ŦƻǊ ǘƘŜƛǊ ǇǊŜŦŜǊŜƴŎŜ ŀƎŀƛƴ όΨƛƴŦƻǊƳŜŘΩύΦ

A note of caution: although the results have been quantified in this report, the sample size was relatively small 
(n=38) and thus may be somewhat limited in statistical significance.

Of note, ConCordix Omega-3 Soft Chews contain Choline, LC Omega-3 gummies do not.
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Priorǘƻ ǘŀǎǘƛƴƎΣ ŎƘƛƭŘǊŜƴ ǿŜǊŜ ǎƘƻǿƴ ŀ ǎŀƳǇƭŜ ŀƴŘ ǿŜǊŜ ŀǎƪŜŘ άWhat do you 
think about thecolor and appearanceof this sample?έ

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅOƴ ǘƘŜ ǿƘƻƭŜΣ [Ωƛƭ /ǊƛǘǘŜǊǎ ό[/ύ ƎŜƴŜǊŀǘŜŘ ƘƛƎƘŜǊ ǊŀǘƛƴƎǎ ŀƴŘ 
fewer negative reactions vs. ConCordix Soft Chews (CCX). 

ÅHowever, only a minority of 24% (9/38) were unfavorable 
toward CCX. A majority of 76% (29/38) responded neutral-to-
positive to CCX, and over half overall were positive toward it.

ÅTop 2 box:  CCX => 53% (20/38)   /    LC => 61% (24/38) 

ά{ƘŜ ƭƛƪŜǎ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ŎƻƭƻǊǎ ǘƻ ǇƛŎƪ 
from, and also look like real gummies. 
If they were not vitamins, she would 
have not thought they would be real 

ƎǳƳƳȅ ŎŀƴŘȅΦέ
ά{ƘŜ ƭƻǾŜǎ ƛǘ - it looks like a yellow 

gum drop coated in sugar. She said it 
ǊŜƳƛƴŘǎ ƘŜǊ ƻŦ ŎŀƴŘȅΦέ

It seems colorful and with lots of 
ǎǳƎŀǊ ƻƴ ǘƘŜ ƻǳǘǎƛŘŜΦέ

ά{ƘŜ ǘƘƛƴƪǎ ƛǘ ƛǎ ŀ ǇǊŜǘǘȅ ŎƻƭƻǊ ŀƴŘ 
pretty to look at because of all the 

ǎǳƎŀǊ ŎǊȅǎǘŀƭǎΦέ

Å Looks fresh, bright, colorful
Å Orange color has broad appeal
Å Unique in appearance and 

texture => polarizing at first 
glance / touch: intriguing and 
ΨǇǳŘŘƛƴƎΩ ƻǊ ΨjelloΩ-like to 
ǎƻƳŜΣ ǎƭƛƳȅ ƻǊ ΨǊǳōōŜǊȅΩ ŀƴŘ ŀ 
turnoff to others

Å {ƘŀǇŜ ƛǎ ǎƛƳǇƭŜΣ ΨōƻǊƛƴƎΩ
Å Most like the smell

Å Looks like a gummy candy
Å Expect it to be sweet b/c of 

visible sugar coating = 
compelling to most

Å Color variety appealing, 
ǘƘƻǳƎƘ ǎƻƳŜ ŦŜŜƭ ƛǘΩǎ ƴƻǘ 
bright enough

Å Fun shape
Å Feel soft to the touch
Å Most like the smell

άIŜ ǘƘƛƴƪǎ ƛǘ ƭƻƻƪǎ ŦǊŜǎƘ ŀƴŘ ƭƛƪŜ ƛǘ 
probably tastes good. The color is 

ōǊƛƎƘǘ ŀƴŘ ŎƻƭƻǊŦǳƭΦέ
άIŜ ǎŀƛŘ ƛǘϥǎ ǾŜǊȅ ǎƛƳǇƭŜΦ IŜΩǎ ƴŜǾŜǊ 
seen anything that looks like it. It's 
ǎƭƛǇǇŜǊȅΣ ƘŀǊŘ ǘƻ ƘƻƭŘΦ bƛŎŜ ŎƻƭƻǊΦέ
ά{ƘŜ ǎŀƛŘ άǿƻǿΣ ƛǘ ƭƻƻƪǎ ǿŜƛǊŘΦ  [ƻƻƪǎ 
ƭƛƪŜ ǇǳŘŘƛƴƎ ŀƴŘ ƎƛƎƎƭȅΦ L ƭƛƪŜ ƛǘΦέ 

άLǘ ƭƻƻƪǎ ǎƭƛƳȅΣϦ ǎƘŜ ǎŀƛŘΦ  ²ƘŜƴ ŀǎƪŜŘ 
ŀōƻǳǘ ǘƘŜ ŎƻƭƻǊΣ ǎƘŜ ǎŀƛŘ ǎƘŜ ƭƻǾŜŘ ƛǘΦέ
ά L ƭƛƪŜ ǘƘŀǘ ƛǘ ƛǎ ƻǊŀƴƎŜ ŀƴŘ ƭƻƻƪǎ ƭƛƪŜ 
WŜƭƭƻΦ hǊŀƴƎŜ ƛǎ Ƴȅ ŦŀǾƻǊƛǘŜ ŎƻƭƻǊΦέ
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AfterǘŀǎǘƛƴƎ ǘƘŜ ǎŀƳǇƭŜΣ ŎƘƛƭŘǊŜƴ ǿŜǊŜ ŀǎƪŜŘ ŦƻǊ ǘƘŜƛǊ ŦƛǊǎǘ ƛƳǇǊŜǎǎƛƻƴǎΥ άWhat do 
you think about thelook and tasteof this sample?έ

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅOn first impressions following trial, LC received higher ratings 
and fewer negative reactions vs. CCX.

ÅSimilarly to the pre-tasting feedback, a somewhat lesser 
majority of 63% (24/38) responded neutral-to-positive to CCX, 
and half overall were positive toward it.

ÅTop 2 box:  CCX => 50% (19/38)   /    LC => 92% (35/38) 

ά{ƻ ǎǿŜŜǘΗ Lǘ ƭƻƻƪǎ ŀƴŘ ǘŀǎǘŜǎ ƭƛƪŜ 
ŎŀƴŘȅΦέ

άIŜ ǎŀƛŘϦ Lǘ ǊŜƳƛƴŘǎ ƳŜ ƻŦ ŎŀƴŘȅΦ ¢ƘŜ 
taste is good." 

ά¢ƘŜ ƭƻƻƪ ƛǎ ƎǊŜŀǘΣ ōǳǘ ǘƘŜ ǘŀǎǘŜ ƛǎ ǘƻƻ 
ǎǿŜŜǘ ǎƘŜ ǎŀȅǎΦέ

άL ƭƻǾŜ ƛǘ ōŜŎŀǳǎŜ ƛǘ ǘŀǎǘŜǎ ǎƻ ƎƻƻŘ 
ŀƴŘ ƛǘϥǎ ŎƘŜǿȅ ŀƴŘ ƴƻǘ ǎǇƻƴƎȅΦέ
άLǘ ǘŀǎǘŜǎ Ƨǳǎǘ ƭƛƪŜ ŎŀƴŘȅΦέ

ά¢ƘŜȅ ŀǊŜ ƴƻǘ ǘƻƻ ǎǘǊƻƴƎ ŀƴŘ ǘŀǎǘŜ 
sweet and they have different flavors 

ƭƛƪŜ ƭŜƳƻƴ ŀƴŘ ƻǊŀƴƎŜΦέ

Å Polarizing first impressions 
tend to be due to the 
appearance, taste and texture 
of the sample

Å All of these are broadly 
deemed unique and thus 
unfamiliar to children => many 
like some, but not all 3 of 
these variables upon trial.

Å Broad appeal driven by candy-
like appearance and taste

Å Flavor variety also appealing
Å Most enjoy the overall 

consumption experience ς
smell, taste, texture, sugar-
coating, chewiness

άLǘ ŦŜŜƭǎ ƭƛƪŜ ƧŜƭƭȅ ǘƘŀǘ ŘƻŜǎƴϥǘ ǊŜŀƭƭȅ 
ƳŜƭǘΦέ

ά¢ƘŜ ǘŀǎǘŜ ƛǎ ƎƻƻŘΣ ōǳǘ L ǘƘƛƴƪ L ǿƻǳƭŘ 
ƭƛƪŜ ƛǘ ƴƻǘ ǎƻ ǎǇƻƴƎȅΦέ

άLǘ ǎƳŜƭƭǎ ōŜǘǘŜǊ ǘƘŀƴ ƛǘ ǘŀǎǘŜǎ ōǳǘ 
ǘŀǎǘŜǎ ƻƪΦ  [ƻƻƪǎ ǿŜƛǊŘ ǘƘƻǳƎƘΦέ
άaƻƳƳȅΣ ƛǘ ƭƻƻƪǎ ƭƛƪŜ ŎŀƴŘȅΦ L ǘŀǎǘŜ 

ƻǊŀƴƎŜǎΦ LǘΩǎ ȅǳƳƳȅΗέ
άL ƭƛƪŜ Ƙƻǿ ƛǘ ƭƻƻƪǎΣ ōǳǘ ŘƻƴΩǘ ƭƛƪŜ ǘƘŜ 

ŦƭŀǾƻǊΣ ƛǘΩǎ ǿŜƛǊŘΦέ
άǎƘŜ ƭƛƪŜŘ Ƙƻǿ ƛǘ ǘŀǎǘŜ ōǳǘ ǘƘŜ WŜƭƭƻ-like 
ǘŜȄǘǳǊŜ ƎǊƻǎǎŜŘ ƘŜǊ ƻǳǘ ŀ ƭƛǘǘƭŜΦέ
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Next, ŎƘƛƭŘǊŜƴ ǿŜǊŜ ŀǎƪŜŘΥ άWhat do you think about the flavor of this sample?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅA majority of kids liked the flavor of the LC sample.

ÅCCX Omega-3 Soft Chews with DHA and Choline appear to 
have a somewhat polarizing taste following initial trial. 60% 
(23/38) were neutral or positive, while 40% (15/38) disliked  
the taste (bottom 2 box.) 

ÅTop 2 box:  CCX => 50% (19/38)   /    LC => 89% (34/38) 

άL ƭƻǾŜ ƛǘ - it tastes like grape candy 
ŀƴŘ L ƭƻǾŜ ƎǊŀǇŜΗέ

άLǘ ǘŀǎǘŜǎ ƎƻƻŘΦ Lǘ ǘŀǎǘŜǎ ƭƛƪŜ ŎŀƴŘȅΦέ
άIŜ ƭƛƪŜŘ ƛǘ ŀƴŘ ǎŀƛŘ ƛǘ ǘŀǎǘŜǎ ǎǳƎŀǊȅ 

ŀƴŘ ƴƻǘ ǎƻǳǊ ŀǘ ŀƭƭΦέ
άLǘ ǿŀǎ ǾŜǊȅ ȅǳƳƳȅΣ ŀƴŘ ǎǿŜŜǘΦέ 
άLǘ ǿŀǎ ŀ ƭƛǘǘƭŜ ǎǿŜŜǘ ōǳǘ ŀ ŘƛŦŦŜǊŜƴǘ 
ŀŦǘŜǊǘŀǎǘŜΣ L ŘƛŘƴΩǘ ǊŜŀƭƭȅ ƭƛƪŜ ƛǘΦέ

άLǘ ǘŀǎǘŜǎ ŀ ƭƛǘǘƭŜ ōƛǘ ƭƛƪŜ ƭŜƳƻƴǎΣ ŀƴŘ L 
ƭƻǾŜ ƭŜƳƻƴǎΦέ

ά5ŜƭƛŎƛƻǳǎΦ {ƘŜ ǎŀǿ ǘƘŜ ǊŀǎǇōŜǊǊȅ 
ƭŜƳƻƴŀŘŜ ŦƭŀǾƻǊΣ ǿƘƛŎƘ ŜȄŎƛǘŜŘ ƘŜǊΦέ

Å Appeal drivers:
Å Citrus flavor ςorange, 

grapefruit, lemon
Å Some describe as 

mango, peach, 
pineapple or 
strawberry taste

Å Appeal barriers:
Å Medicine-like or 

soapy taste
Å Too sour / tart and/or 

not sweet enough
Å Unpleasant aftertaste

Å Appeal drivers:
Å Tastes like candy
Å Variety of flavors ς

several kids picked 
the color / flavor they 
usually like best

Å Sweet 
Å Appeal barriers:

Å Too sweet or too sour
Å Unpleasant aftertaste

άIŜ ǎŀȅǎ ƛǘ ǘŀǎǘŜǎ ŀ ƭƛǘǘƭŜ ŘƛŦŦŜǊŜƴǘΣ ōǳǘ 
he does like it. He said it is sweet with 

ŀ ƪƛƴŘ ƻŦ ǎƻǳǊ ŀǘ ǘƘŜ ŜƴŘΦέ
άǎƘŜ ƭƻǾŜǎ Ƙƻǿ ƛǘ ǘŀǎǘŜǎ ƭƛƪŜ ǇŜŀŎƘ ŀƴŘ 
ǘŀǎǘŜǎ ƭƛƪŜ ŀ ŦǊǳƛǘ ƎǳƳƳȅ ǎƴŀŎƪΦέ
άIŜ ǎǘǊƻƴƎƭȅ ŘƛǎƭƛƪŜŘ ǘƘŜ ŦƭŀǾƻǊΦ ¢ƻƻ 

ǘŀǊǘΦ hǊŀƴƎŜ ǘŀǊǘΦέ
άDŀōōȅ ǎŀȅǎ ƛǘ ǘŀǎǘŜǎ ƭƛƪŜ ŀ ƎǊŀǇŜŦǊǳƛǘ 

ŀƴŘ ǎƘŜ ǊŜŀƭƭȅ ƭƛƪŜǎ ƛǘΦέ
ά¢ƘŜ ǘŀǎǘŜ ƛǎ ƻƪ - it tasted like soap at 

ŦƛǊǎǘ ōǳǘ ƴƻǿ ǇŜŀŎƘŜǎΦέ
άIŜ ǎŀƛŘ ǘƘŜ ŦƭŀǾƻǊ ǿŀǎ ǇƛƴŜŀǇǇƭŜ ŀǘ 
ŦƛǊǎǘ ŀƴŘ ǘƘŜƴ ǘŀǎǘŜŘ ǎǘǊŀǿōŜǊǊȅ ƭƛƪŜΦέ
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/ƘƛƭŘǊŜƴ ǿŜǊŜ ǘƘŜƴ ŀǎƪŜŘΥ άHow strong or weak is the flavorof the sample?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Åпн҈ όмсκоуύ ƻŦ ŎƘƛƭŘǊŜƴ ŦƻǳƴŘ ǘƘŜ ǎǘǊŜƴƎǘƘ ƻŦ //·Ωǎ ŦƭŀǾƻǊ Ƨǳǎǘ 
right, while 45% (17/38) deemed it too strong. Few found the 
flavor to be too weak.

ÅLC faired better on this metric:74% (28/38) of kids found the 
ǎǘǊŜƴƎǘƘ ƻŦ [/Ωǎ ŦƭŀǾƻǊ Ƨǳǎǘ ǊƛƎƘǘΣ ǿƘƛƭŜ нп҈ όфκоуύ ŘŜŜƳŜŘ ƛǘ 
too strong.

άWǳǎǘ ǊƛƎƘǘΣ ŀ ōƛǘ ŦǊǳƛǘȅΦέ

άWǳǎǘ ǊƛƎƘǘΣ ōŜŎŀǳǎŜ ǿƘŜƴ L ǘŀǎǘŜŘ ƛǘΣ 
ƛǘ Ƨǳǎǘ ǘŀǎǘŜŘ ǎƻ ȅǳƳƳȅΦέ

ά¢ƘŜ ŦƭŀǾƻǊ ƛǎ ŀ ōƛǘ ōƻƭŘΦ ! ōƛǘ ǘƻƻ 
ƳǳŎƘΦέ

άbƻǘ ƻǾŜǊǇƻǿŜǊƛƴƎ ōǳǘ ƴƻǘ ǘƻ ǎǿŜŜǘΦέ

άIŜ ǎŀƛŘ Ϧ¢ƘŜ ŦƭŀǾƻǊ ǿŀǎ ŀ ƎƻƻŘ 
amount. About in the middle." 

άIŜ ǎŀƛŘ ƛǘ ǿŀǎ ǘƘŜ ǇŜǊŦŜŎǘ ƳƛȄΦέ

ά¢ƘŜ ŦƭŀǾƻǊ ƻŦ ǘƘŜ ƎǳƳƳȅ ƭŀǎǘǎ 
ōŜȅƻƴŘ ǘƘŜ ǎǳƎŀǊ ŎƻŀǘƛƴƎΦέ

ά{ǘǊƻƴƎ ƴŀǎǘȅ ƎǊŀǇŜ ŦƭŀǾƻǊΦέ

άLǘ ǿŀǎ ǇŜǊŦŜŎǘ ŦƻǊ ƳŜΦέ

άά¢ƘŜ ŦƭŀǾƻǊ ƛǎ ǎǘǊƻƴƎΦ  CǊǳƛǘƛŜǊΣ L ƭƛƪŜ ƛǘ 
ǘƘŀǘ ǿŀȅΦέ 

άLǘ ǘŀǎǘŜŘ Ƨǳǎǘ ƭƛƪŜ ŎŀƴŘȅΦέ

άbƻǘ ƻǾŜǊǇƻǿŜǊƛƴƎ ōǳǘ ƴƻǘ ǘƻ ǎǿŜŜǘΦέ

άLǘ ǿŀǎ ǇǊŜǘǘȅ ōŀƭŀƴŎŜŘΦέ

ά{ƘŜ ǎŀƛŘ ŦƭŀǾƻǊ ƛǎ ǘƻƻ ǎǘǊƻƴƎ L ŎƻǳƭŘ 
ŜǾŜƴ ǎƳŜƭƭ ƛǘ ǿƘŜƴ L ƘŀƴŘŜŘ ƛǘ ǘƻ ƘŜǊΦέ

άbƻǘ ǘƻƻ ǎǘǊƻƴƎ ƻǊ ǘƻƻ ǿŜŀƪΣ Ƨǳǎǘ 
ǊƛƎƘǘΦέ

άLǘ ǿŀǎ ŀ ǎǘǊƻƴƎ ŦƭŀǾƻǊΣ ƛƴ ŀ ƎƻƻŘ ǿŀȅΦέ

άLǘ ǿŀǎ ŀ ƭƛǘǘƭŜ ōƛǘ ƻǾŜǊǇƻǿŜǊƛƴƎΦέ

άWǳǎǘ ǊƛƎƘǘΦ ƘŜ ǎŀƛŘ ƛǘ ǘŀǎǘŜǎ ƭƛƪŜ 
ƻǊŀƴƎŜǎΦ ²ƘŜƴ L ǎƳŜƭƭŜŘ ƛǘ ǘƘŀǘΩǎ ǿƘŀǘ 
ƛǘ ǎƳŜƭƭŜŘ ƭƛƪŜ ǘƻ ƳŜ ŀǎ ǿŜƭƭ όŎƛǘǊǳǎȅύΦέ

άLǘ ǿŀǎ ǇŜǊŦŜŎǘΦέ

ά¢ƘŜ ŦƭŀǾƻǊ ƛǎ ǘƻƻ ǎǘǊƻƴƎΦ IŜ ǎŀƛŘΣ άL 
ƘŀǾŜ ǘƻ ŘǊƛƴƪ ǿŀǘŜǊ ǘƻ ƎŜǘ ǊƛŘ ƻŦ ƛǘΦέ

άL ƴŜŜŘ ǘƘŜ ŦƭŀǾƻǊ ǘƻ ōŜ ŀ ōƛǘ ǎǘǊƻƴƎŜǊ -
L Ŏŀƴƴƻǘ ǘŜƭƭ ǿƘŀǘ ǘƘŜ ŦƭŀǾƻǊ ƛǎΦέ

άLǘ ǘŀǎǘŜǎ ǎǘǊƻƴƎ ƻƴŎŜ ƛǘ Ƙƛǘǎ ȅƻǳǊ 
ǘƻƴƎǳŜ ƛǘΩǎ ǇŜŀŎƘȅ ōǳǘ ǎǿŜŜǘΦέ

άIŜ ǎŀƛŘ ƘŜ ǿŀǎƴΩǘ ǎǳǊŜ ǿƘŀǘ ǘƘŜ 
flavor was, but it was a bit too much of 

ƛǘΦέ

άCƻǊ Ƙƛǎ ǇŀƭƭŜǘ ƘŜ ǎŀƛŘ ƛǘ ǿŀǎ ƎƻƻŘΦέ
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Next, ŎƘƛƭŘǊŜƴ ǿŜǊŜ ŀǎƪŜŘΥ άHow sweet is the sample?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅCCX was found to be either just the right sweetness among 
47% (18/38) or not sweet enough with 37% (14/38). Only a 
minority thought it was too sweet.

ÅLC generated more favorable results, with 68% (26/38) finding 
it is just the right level of sweetness. However, 26% (10/38) 
deemed it too sweet.

άLǘ ǿŀǎ ǘƻƻ ƳǳŎƘ ǎǳƎŀǊ ŀƴŘ ƴƻǘ ƳǳŎƘ 
ŦƭŀǾƻǊΦέ

άLǘΩǎ ȅǳƳƳȅ ōǳǘ ƛǘ ǿŀǎ ǎǳǇŜǊ ŘǳǇŜǊ 
ǎǿŜŜǘΦέ

ά¢ŀǎǘŜǎ ƭƛƪŜ ǎǿŜŜǘ ŎŀƴŘȅΣ ǇŜǊŦŜŎǘΦέ

άIŜ ǎŀƛŘ ǘƘŀǘ ǘƘŜ ƎǳƳƳȅ ǿŀǎ ŀ ƭƛǘǘƭŜ 
too sweet but that he didn't mind too 

ƳǳŎƘΦέ

ά¢ƘŜ ǇŜǊŦŜŎǘ ŀƳƻǳƴǘ ƻŦ ǎǿŜŜǘƴŜǎǎΦ 
bƻǘ ǘƻƻ ƳǳŎƘΣ ƴƻǘ ǘƻƻ ƭƛǘǘƭŜΦέ

ά²ŀȅ ǘƻƻ ǎǿŜŜǘΦ L ƘŀǘŜ ƛǘΦέ

ά¢ƘŜ ŎƻŀǘƛƴƎ ƻƴ ǘƘŜ ŜȄǘŜǊƛƻǊ ƛǎ ǎǿŜŜǘ 
ōǳǘ L ƭƛƪŜŘ ƛǘΦέ

άLǘ ǿŀǎ Ƨǳǎǘ ǊƛƎƘǘ ǿƛǘƘ ǘƘŜ ǎǿŜŜǘƴŜǎǎΦέ

ά{ƘŜ ǎŀƛŘ ƛǘ ǿŀǎ ŀ ƎƻƻŘ ŎŀƴŘȅ ŦƭŀǾƻǊΦέ

άLǘ Ƨǳǎǘ ǘŀǎǘŜǎ ǘƻƻ ǎǿŜŜǘΦέ

ά[ƻǾŜ ǘƘŜ ǎǿŜŜǘƴŜǎǎΦέ

άLǘ ƛǎƴϥǘ ǎǿŜŜǘ ŜƴƻǳƎƘΦ Lǘϥǎ ŀ ƳƛȄ ƻŦ 
ǎǿŜŜǘ ŀƴŘ ǎƻƳŜǘƘƛƴƎ ŜƭǎŜΦέ

άLǘ ǿŀǎ Ƨǳǎǘ ǊƛƎƘǘ ƛƴ ǎǿŜŜǘƴŜǎǎΦέ

άbŜŜŘǎ ǘƻ ōŜ ǎǿŜŜǘŜǊ ŀƴŘ ƭŜǎǎ ǎƻǳǊΦέ

άIŜ ǎŀȅǎ ǘƘŀǘ ǘƘŜ ǎǿŜŜǘƴŜǎǎ ƛǎ ǇŜǊŦŜŎǘΦ 
Wǳǎǘ ǘƘŜ ǊƛƎƘǘ ƭŜǾŜƭ ƻŦ ǎǿŜŜǘƴŜǎǎΦέ

άaƻǊŜ ƭƛƪŜ ŎǊŜŀƳǎƛŎƭŜΦ bƻǘ ǉǳƛǘŜ ǎǿŜŜǘ 
ŜƴƻǳƎƘΦέ

άLǘ ƛǎ ƴƻǘ ǘƻƻ ǎǿŜŜǘΦ  L ƭƛƪŜ ƛǘέ 

άLǘ ǿŀǎƴΩǘ ǎǿŜŜǘ ŀǘ ŀƭƭΣ ƘŜ ǎŀƛŘΦέ

ά{ƘŜ ǎŀȅǎ ƛǘ ǘŀǎǘŜǎ ƭƛƪŜ ŀ ƎǊŀǇŜŦǊǳƛǘ ŀƴŘ 
that they have just the right amount of 

ǎǿŜŜǘƴŜǎǎΦέ

άL ǘƘƛƴƪ ƛǘ ǎƘƻǳƭŘ ōŜ ƭŜǎǎ ǎǿŜŜǘΦέ

άLǘΩǎ ƴƻǘ ǎǿŜŜǘΣ ƛǘΩǎ Ƨǳǎǘ ǎƻǳǊΦ Lǘ ƴŜŜŘǎ 
ƳƻǊŜ ǎǿŜŜǘƴŜǎǎΦέ

άIŜ ǎŀƛŘ ƛǘ ǿŀǎ ōƛǘǘŜǊ ŀƴŘ ǎƻǳǊ ŀƴŘ ƴƻǘ 
ǎǿŜŜǘΦέ
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/ƘƛƭŘǊŜƴ ǿŜǊŜ ǘƘŜƴ ŀǎƪŜŘΥ άHow sour is the sample?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅtŜǊŎŜǇǘƛƻƴǎ ŀǊƻǳƴŘ //·Ωǎ ǎƻǳǊƴŜǎǎ ǾŀǊƛŜŘ, as kids (and their 
taste buds) seemed to have a range of opinions. 40% (15/38) 
ŦŜƭǘ ƛǘΩǎ Ƨǳǎǘ ǊƛƎƘǘΣ от҈ όмпκоуύ ŦƻǳƴŘ ƛǘ ǘƻ ōŜ ƴƻǘ ǎƻǳǊ ŜƴƻǳƎƘΣ 
and 24% (9/38) felt it was too tart.

ÅLC faired better, with a majority of 66% (25/38) deeming its 
sourness just right.

άLǘ ǿŀǎ ǎǳǇŜǊ ǎǿŜŜǘ ōǳǘ ŘƛŘƴϥǘ ǘŀǎǘŜ 
ŀƴȅ ǎƻǳǊ ŦƭŀǾƻǊΦέ

άbƻ ǊŜŀƭ ǎƻǳǊƴŜǎǎΣ ǘƘŜ ǿŀȅ ǎƘŜ ƭƛƪŜǎ 
ƛǘΦέ

άLǘϥǎ ŀ ƭƛǘǘƭŜ ōƛǘ ǎƻǳǊ Ƨǳǎǘ ƭƛƪŜ ŎŀƴŘȅΦέ

ά{ƻƳŜ ƻŦ ǘƘŜ ŦƭŀǾƻǊǎ ƘŀǾŜ ŀ ƭƛǘǘƭŜ ōƛǘ 
ƻŦ ǘŀǊǘƴŜǎǎ ōǳǘ ƛƴ ŀ ƎƻƻŘ ǿŀȅΦέ

άtŜǊŦŜŎǘ ŀƳƻǳƴǘ ƻŦ ǎƻǳǊΦέ

άbƻǘ ǘƻƻ ǎƻǳǊ ōǳǘ ƘŀŘ ŀ ōƛǘ ƻŦ ŀ ǎƻǳǊ 
ŀŦǘŜǊǘŀǎǘŜ ōǳǘ ƴƻǘ ǘƻƻ ƳǳŎƘΦέ

ά¢ƘŜǊŜ ƛǎ ŀ Ƙƛƴǘ ƻŦ ǎƻǳǊƴŜǎǎ ƛƴ ǘƘŜ 
inside but could be more tart, it was 
ǎƻ ǎǿŜŜǘ ƘŜ ŘƛŘƴΩǘ ǊŜŀƭƭȅ ǘŀǎǘŜ ƳǳŎƘ 

ǎƻǳǊΦέ

ά{ƻǳǊ ŀƴŘ {ǿŜŜǘ ŀǊŜ ŀ ƎƻƻŘ ƳƛȄΦ L 
ǘƘƛƴƪ ƛǘ Ƙŀǎ Ƨǳǎǘ ŜƴƻǳƎƘ ǎƻǳǊ ǘƻ ƛǘΦέ

άIŜ ƭƛƪŜŘ ǘƘŀǘ ƛǘ ǿŀǎ ǎƻǳǊΦ IŜ ǎŀƛŘ ƛǘ 
ǿŀǎ ƭƛƪŜ {ƻǳǊ tŀǘŎƘ YƛŘǎΦ Wǳǎǘ ǊƛƎƘǘΦέ

άL Řƻƴϥǘ ǘŀǎǘŜ ŀƴȅ ǎƻǳǊ ƭƛƪŜ Ƴȅ ƎǳƳƳȅ 
ǿƻǊƳǎ ȅƻǳ ōǳȅΦέ

ά5ƛŘƴΩǘ ǘŀǎǘŜ ǘƘŜ ǎƻǳǊƴŜǎǎΦέ

άbƻǘ ǎƻǳǊ ŀǘ ŀƭƭΦέ

άLǘΩǎ ǉǳƛǘŜ ǎƻǳǊ ǘŀǎǘƛƴƎ ǘƻ ƳŜΦέ

άLǘ ƛǎ ōŀƭŀƴŎŜŘ ǿƛǘƘ ǘƘŜ ǎǿŜŜǘΦ 
tŜǊŦŜŎǘΦέ

άLǘ ƴŜŜŘǎ ǘƻ ōŜ ƭŜǎǎ ǎƻǳǊ L ǘƘƛƴƪΦέ

άIŜ ǎŀƛŘ ǘƘŀǘ ƘŜ ŀŎǘǳŀƭƭȅ ƭƛƪŜǎ ǘƘŜ ǎƻǳǊ 
ŦƭŀǾƻǊΦέ

ά±ŜǊȅ ǎƻǳǊ ŀƴŘ ǘŀǊǘΦ bƻǘ ŜƴƻǳƎƘ 
ǎǿŜŜǘƴŜǎǎΦέ

άbƻǘ ǎƻǳǊ ŀǘ ŀƭƭΣ ƛǘ ǿŀǎ Ƨǳǎǘ ǊƛƎƘǘ ŦƻǊ ƳŜ 
ǘƘƻǳƎƘΦέ

άaȅ ƪƛŘ ƭƛƪŜǎ ƭŜƳƻƴŀŘŜ ŀƴŘ ǎƻǳǊ ǎǘǳŦŦΦ 
{ƘŜ ǎŀƛŘ έǿƻǿΣ ƛǘ ƛǎ ǎƻǳǊΦ  L ƭƛƪŜ ǎƻǳǊέΦ

άLƴ ƘŜǊ ƻǇƛƴƛƻƴ ƛǘ Ƙŀǎ Ƨǳǎǘ ǘƘŜ ǊƛƎƘǘ 
ŀƳƻǳƴǘ ƻŦ ǎƻǳǊƴŜǎǎΦέ

ά²ŀȅ ǘƻƻ ǎƻǳǊΦέ

ά{ƘŜ ǿƻǳƭŘ ƭƛƪŜ ƛǘ ǘƻ ōŜ ǎƻǳǊŜǊΣ ǎƘŜ 
ǊŜŀƭƭȅ ƭƛƪŜǎ ǎƻǳǊ ǘŀǎǘƛƴƎ ŦƻƻŘǎΦέ
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Next, ŎƘƛƭŘǊŜƴ ǿŜǊŜ ŀǎƪŜŘΥ άHow chewyis the sample?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅFor CCX, 45% (17/38) deemed the chewiness just right, while 
34% (13/38) found it to be not chewy enough.

ÅFor LC, a majority of 76% (29/38)  felt it was just the right 
chewiness. x

άDƻƻŘ ŀƴŘ Ŝŀǎȅ ǘƻ ŎƘŜǿΦέ
άLǘϥǎ ƴƻǘ ŎƘŜǿȅ ŜƴƻǳƎƘΦ Lǘ ōǊŜŀƪǎ ŀǇŀǊǘ 
ƛƴ Ƙƛǎ ƳƻǳǘƘ ǳƴƭƛƪŜ ƻǘƘŜǊ ƎǳƳƳƛŜǎΦέ
ά{ƘŜ ŜȄǇŜŎǘŜŘ ǘƘŜ ǎƻŦǘ ƎŜƭ ǘƻ ƳŜƭǘ ƛƴ 
ǘƘŜ ƳƻǳǘƘ ǿƛǘƘƻǳǘ ŜŦŦƻǊǘΦ {ƘŜ ŘƛŘƴΩǘ 
ŜȄǇŜŎǘ ǘƻ ƘŀǾŜ ǘƻ ŎƘŜǿ ƛǘ ƳǳŎƘΦέ

άLǘ ǿŀǎƴϥǘ ǾŜǊȅ ŎƘŜǿȅ ŀǘ ŀƭƭΣ ŀƴŘ ƛǘ Ƨǳǎǘ 
ōǊŜŀƪǎ ƛƳƳŜŘƛŀǘŜƭȅ ǿƘŜƴ L ōƛǘŜ ƛǘΦέ
ά¢ƻƻ ŎƘŜǿȅΦ L ǘƘƻǳƎƘǘ ƛǘ ǿŀǎ ƎƻƛƴƎ ǘƻ 

ōŜ ƭƛƪŜ WŜƭƭƻΦέ
άbƻ ǊŜŀƭ ŎƘŜǿΦ Lǘ Ƨǳǎǘ ŘƛǎŀǇǇŜŀǊǎ ŀŦǘŜǊ 

ŀ ǿƘƛƭŜΦέ

Å Those who found it to be too 
chewy ŘƛŘƴΩǘ ŜȄǇŜŎǘ to have to 
chew it much ςif at all, due to 
ǘƘŜ άƧŜƭƭƻ-ƭƛƪŜέ ŀǇǇŜŀǊŀƴŎŜ ƻŦ 
the sample and/or the Soft 
Chews name.

Å Those who felt it was not 
chewy enough found it 
disappeared after a while. 
Some described it as squishy 
or slimy. Several were 
comparing it with the familiar 
chew of a gummy and felt it 
ǿŀǎƴΩǘ ŀǎ ŎƘŜǿȅΦ

Å Most kids felt  that LC was the 
right level of chewiness, easy 
to swallow after a few chews 
and comparable to gummy 
bears / gummy candies

Å A few felt it took a long time to 
chew the sample, deeming it 
too chewy

άLǘ ǿŀǎ ǘƻƻ ŎƘŜǿȅΦ Lǘ ƪƛƴŘ ƻŦ ƘǳǊǘ ƘŜǊ 
Ƨŀǿ ŀ ƭƛǘǘƭŜ ōƛǘΦέ

ά5ƛŘƴϥǘ ƘŀǾŜ ǘƻ ŎƘŜǿ ŦƻǊ ŀ ƭƻƴƎ ǘƛƳŜΦ 
Wǳǎǘ ǊƛƎƘǘΦέ

άLǘϥǎ ŎƘŜǿȅΦ Lǘϥǎ ƎƻƻŘ ŀƴŘ ƘŜ ŘƻŜǎƴϥǘ 
ƘŀǾŜ ǘƻ ŎƘŜǿ ŦƻǊŜǾŜǊΦέ
ά9ŀǎȅ ǘƻ ŎƘŜǿΦέ

ά¸ƻǳ Ŏŀƴ ŎƘŜǿ ƛǘ ŀ ŦŜǿ ǘƛƳŜǎ ŀƴŘ ǘƘŜƴ 
ƛǘ ƛǎ Ŝŀǎȅ ǘƻ ǎǿŀƭƭƻǿΦέ

άLǘ ǘƻƻƪ ǘƻƻ ƭƻƴƎ ǘƻ ŎƘŜǿΦέ
άLǘΩǎ ŎƘŜǿȅ ƭƛƪŜ ŀ ƎǳƳƳȅ ōŜŀǊΦέ
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/ƘƛƭŘǊŜƴ ǿŜǊŜ ǘƘŜƴ ŀǎƪŜŘΥ άDoes this sample stick to your teeth?έ
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅCCX significantly outperformed LC on this metric, with the 
vast majority of children @ 92% (35/38) saying CCX did not 
stick to their teeth,compared with only 76% (29/38) for LC.

άIŜ ƘŀŘ ƴƻ ƛǎǎǳŜǎ ǿƛǘƘ ƛǘ ǎǘƛŎƪƛƴƎ ǘƻ 
Ƙƛǎ ǘŜŜǘƘΦέ

άL ŘƻŜǎ ǎǘƛŎƪ ǘƻ Ƙƛǎ ǘŜŜǘƘ ŀ ƭƛǘǘƭŜ 
ǘƘƻǳƎƘ ƛǘ ŘƻŜǎƴϥǘ ōƻǘƘŜǊ ƘƛƳΦέ

άLǘ ŘƛŘ ŎƭƛƴƎ ǘƻ Ƙƛǎ ǘŜŜǘƘ ŀ ōƛǘ ŀƴŘ ƘŜ 
had to chew and swallow a few 

ǘƛƳŜǎΦέ

άbƻΣ ƘŜ Ƨǳǎǘ ǎŀƛŘ ȅƻǳ ƘŀǾŜ ǘƻ ŎƘŜǿ ƛǘ 
ǿŜƭƭΦέ

άLǘ ŘƛŘƴΩǘ ǎǘƛŎƪ - she was chewing 
really fast to get it over with because 

ǎƘŜ ŘƛŘƴΩǘ ƭƛƪŜ ǘƘŜ ǘŀǎǘŜΦέ

άLǘ ŘƛŘƴΩǘ ǎǘƛŎƪΦέ

ά¢Ƙƛǎ ŎŀƴŘȅ ƛǎ ǎǘǳŎƪ ƛƴ ǘƘŜ ōŀŎƪ ƻŦ Ƴȅ 
ǘŜŜǘƘΦέ

άL ƻōǎŜǊǾŜŘ ƘŜǊ ǘǊȅƛƴƎ ǘƻ ǳǎŜ ƘŜǊ 
tongue to unstick the what stuck to 

ƘŜǊ ǘŜŜǘƘ όǇŀǊŜƴǘύΦέ

άLǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ǘƻ Ƴȅ ǘŜŜǘƘ ƻǊ 
ōǊŀŎŜǎΦέ

άLǘ ǿŀǎ ǎƭƛǇǇŜǊȅ ōǳǘ ƴƻǘ ǎǘƛŎƪȅ ŀǘ ŀƭƭΦέ

άLǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ǘƻ Ƴȅ ǘŜŜǘƘΦέ

άbƻǘ ŀǘ ŀƭƭΦέ

άIŜ ǎŀƛŘ ǘƘŀǘ ƛǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ǘƻ Ƙƛǎ 
teeth but just slipped past and was 

Ŝŀǎǘ ǘƻ ŜŀǘΦέ

άDŀōōȅ ǎŀƛŘ ƛǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ǘƻ ƘŜǊ ǘŜŜǘƘ 
ŀǘ ŀƭƭΦέ

άLǘ ŘƛŘƴϥǘ ǎǘƛŎƪ ŀǘ ŀƭƭ ǘƻ Ƴȅ ǘŜŜǘƘΦ Lǘϥǎ 
ŀŎǘǳŀƭƭȅ ǎƭƛǇǇŜǊȅ ƻƴ Ƴȅ ǘŜŜǘƘΦέ

ά¸ƻǳ Ƨǳǎǘ ŎƘŜǿ ƛǘ ŀƴŘ ƛǘ ƎƻŜǎ ǊƛƎƘǘ 
ŘƻǿƴΦέ

άLǘ ǿŀǎ Ƨǳǎǘ ŀ ǘƛƴȅ ōƛǘ ǎǘƛŎƪȅΦέ

άbƻΣ ƛǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ǘƻ ƘŜǊ ǘŜŜǘƘΦέ

άbƻ ǎǘƛŎƪƛƴƎΦέ

άLǘ ŘƛŘ ƴƻǘ ǎǘƛŎƪ ŀǘ ŀƭƭΦέ

άbƻΣ ƛǘ ŘƛŘƴΩǘ ǎǘƛŎƪΦέ

ά{ƘŜ ǎŀƛŘ άƴƻǘ ǊŜŀƭƭȅΣ Ƨǳǎǘ ŀ ƭƛǘǘƭŜέΦ
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Next, ŎƘƛƭŘǊŜƴ ǿŜǊŜ ŀǎƪŜŘΥ άDoes the sample leave a taste in your mouthafter 
you swallow it?έ

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅPerceptions around aftertaste varied for both products.
Of note, ConCordix Soft Chews contain Choline, LC does not.

ÅLC significantly outpaced CCX on having a goodaftertaste, 
whereas CCX was more dominant for having a bad aftertaste. 
However, when it came to which brand had no aftertaste at all 
(good nor bad), CCX faired better with 39% (15/38) versus LC 
with 34% (13/38).

ά{ǘƛƭƭ ǘŀǎǘŜǎ ƎƻƻŘ ŀƴŘ ǎǿŜŜǘ ŀŦǘŜǊ L 
ǎǿŀƭƭƻǿŜŘ ƛǘΦέ

άLǘ ǘŀǎǘŜǎ ƭƛƪŜ ŀ ǘǊŜŀǘ ŀƴŘ ƭŜŀǾŜǎ ŀ 
ƭƛǘǘƭŜ ŀŦǘŜǊǘŀǎǘŜΦέ

άIŜ ǎŀƛŘ ǘƘŀǘ ƘŜ Ŏŀƴ ǘŀǎǘŜ ŀ ƭƛǘǘƭŜ ƻŦ 
ǘƘŜ ǎǳƎŀǊȅ ŦƭŀǾƻǊ ƭŜŦǘ ƛƴ Ƙƛǎ ƳƻǳǘƘΦέ

άIŜ ǎŀƛŘ ǘƘŜ ŀŦǘŜǊǘŀǎǘŜ ǿŀǎ ƭƛƪŜ 
ƳŜŘƛŎƛƴŜΦ IŜ ŘƛŘƴΩǘ ƭƛƪŜ ƛǘΦέ

άLǘ ƭŜŦǘ ŀ ƎǊŜŀǘ ƭŜƳƻƴȅ ǘŀǎǘŜ ƛƴ Ƴȅ 
ƳƻǳǘƘΦέ

άbƻ ŀŦǘŜǊǘŀǎǘŜΦέ

άLǘ ǿŀǎ ŀ ōŀŘ ǘŀǎǘŜ ǳƴǘƛƭ ǎƘŜ ŘǊŀƴƪ 
ǎƻƳŜ ǿŀǘŜǊΦέ

ά¸ŜǎΣ ŀ ƎƻƻŘ ǘŀǎǘŜΦ Lǘ ƳŀƪŜǎ ƳŜ ǿŀƴǘ 
ƳƻǊŜ ƻǊ ƳŀƪŜǎ ƳŜ ƘǳƴƎǊȅΦέ

άL ƭƛƪŜ Ƙƻǿ Ƴȅ ŎŀƴŘȅ ǘŀǎǘŜǎ ƛƴ Ƴȅ 
ƳƻǳǘƘ ŀŦǘŜǊ L ǎǿŀƭƭƻǿ ƛǘΦέ

άLǘ ƭŜŦǘ ŀ Wƻƭƭȅ wŀƴŎƘŜǊ ǘŀǎǘŜ ƛƴ Ƴȅ 
ƳƻǳǘƘΦέ

άLǘ ŘƻŜǎ ƭŜŀǾŜ ŀ ǿŜƛǊŘ ŀŦǘŜǊ ǘŀǎǘŜ ƛƴ Ƙƛǎ 
ƳƻǳǘƘ ŀƴŘ ƭŜŦǘ ŀ ƭŀȅŜǊ ƻŦ ŦƭŀǾƻǊΦέ

ά{ƘŜ ŜƴƧƻȅŜŘ ǘƘŜ ŀŦǘŜǊǘŀǎǘŜΦέ

ά{ƘŜ ǎŀƛŘ ƛǘ ǘŀǎǘŜǎ ƻƪŀȅ ǘƘŀǘ ǘƘŜ ŎƛǘǊǳǎ 
ƭƛƴƎŜǊǎΦέ

άIŜ ǎŀȅǎ ǘƘŜǊŜϥǎ ƴƻǘ ǊŜŀƭƭȅ ŀƴȅ ǘŀǎǘŜ ƛƴ 
Ƙƛǎ ƳƻǳǘƘ ŀŦǘŜǊ ƘŜ ǎǿŀƭƭƻǿŜŘ ƛǘΦέ

άbƻΣ ƛǘ ŘƛŘƴϥǘ ƭŜŀǾŜ ŀƴȅ ǘŀǎǘŜ ƛƴ Ƴȅ 
mouth, but I wish it did because it 

ǘŀǎǘŜŘ ƎƻƻŘΦέ

ά¢ƘŜǊŜ ǿŀǎ ƴƻ ŀŦǘŜǊǘŀǎǘŜΦέ

άLǘ ǘŀǎǘŜǎ ƭƛƪŜ ŀ ǇŜŀŎƘŜǎ ŀƴŘ ǎƻŀǇ ŘǊƛƴƪ 
ŀŦǘŜǊ ȅƻǳ Ŝŀǘ ƛǘΦέ

άbƻ ǘŀǎǘŜ ƭŜŦǘ ƛƴ Ƴȅ ƳƻǳǘƘΦέ

άL ŘƛŘƴΩǘ ƭƛƪŜ Ƙƻǿ Ƴȅ ƳƻǳǘƘ ǘŀǎǘŜŘ 
ŀŦǘŜǊ L ŀǘŜ ƛǘΦέ

άbƻΣ L Řƻƴϥǘ ǘŀǎǘŜ ǘƘŜ ŦƭŀǾƻǊ ƛƴ Ƴȅ 
ƳƻǳǘƘΦέ

άϦL ǘŀǎǘŜŘ ƳŜŘƛŎƛƴŜ ŀŦǘŜǊ L ŀǘŜ ƛǘΦϦ 
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/ƘƛƭŘǊŜƴ ǿŜǊŜ ǘƘŜƴ ŀǎƪŜŘΥ άWould you ask your mom / dad / guardian to buy    
you this?έ

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å In comparing the two brands, LC outperformed CCX on this 
metric.

ÅHowever, it is worth noting that half of the children in the 
study όŀ ǘƻǘŀƭ ƻŦ мфκоуύ ǎŀƛŘ ǘƘŜȅ ǿƻǳƭŘ ΨƳŀȅōŜΩ ƻǊ ΨŘŜŦƛƴƛǘŜƭȅΩ 
ask their parent to buy them CCX Soft Chews upon initial trial. 

ά¸ŜǎΣ ōŜŎŀǳǎŜ ǘƘŜȅ ǘŀǎǘŜ ƭƛƪŜ ŎŀƴŘȅΦέ

ά{ƘŜ ŜƴƧƻȅŜŘ ƛǘ ŀƴŘ ǿŀƴǘŜŘ ƳƻǊŜΦέ

ά¸ŜǎΣ L ǊŜŀƭƭȅ ǿƻǳƭŘΗέ

άIŜ ǎŀȅǎ Ϧ¢ƘŜǎŜ ŀǊŜ ǎƻƳŜ ƻŦ Ƴȅ 
favorites to eat! I want you to buy 

ƳƻǊŜ ƻŦ ǘƘŜƳ ǇƭŜŀǎŜΦέ

άbƻǘ ƛƳǇǊŜǎǎŜŘΦέ

ά¢ƻƻ ǎǘǊƻƴƎ ŀƴŘ ǘƻƻ ŎƘŜǿȅΦ bƻΦέ

ά¸ŜǎΣ L ƘŀŘ ǘƘŜǎŜ ōŜŦƻǊŜΣ L ƭƛƪŜ ǘƘŜƳΦέ

ά¸ŜǎΣ ƛǘ ǘŀǎǘŜŘ ǊŜŀƭƭȅ ƎƻƻŘ ŀƴŘ ŀƭǎƻ ƛǘ 
was pretty to look at and tasted 

ŀƳŀȊƛƴƎΦέ

άNoooooΗέ

άL ƭƻǾŜ ǘƘƛǎ ǾƛǘŀƳƛƴΦ YƛŘǎ ŎƻǳƭŘ ōŜ 
ǘǊƛŎƪŜŘ ƛƴǘƻ ǘƘƛƴƪƛƴƎ ƛǘΩǎ ŎŀƴŘȅ ŦƻǊ 

ǎǳǊŜΦέ

ά{ƘŜ ǎŀƛŘ ȅŜǎΣ ǘƘŜƴ ŀǎƪŜŘ ǘƻ Ŝŀǘ 
ŀƴƻǘƘŜǊ ƻƴŜΦέ

άLǘϥǎ ǊŜŀƭƭȅ ƎƻƻŘ ŀƴŘ LϥŘ ƭƻǾŜ ǘƻ ƘŀǾŜ 
ǘƘŜƳΦέ

άL ŘƛŘƴΩǘ ƭƛƪŜ ƛǘ ǘƘŀǘ ƳǳŎƘΦ ¢ƘŜ ǘŀǎǘŜ 
ǿŀǎ ƻƪΦέ

άIŜ ŘƻŜǎƴϥǘ ǿŀƴǘ ǘƻ Ŝŀǘ ǘƘƛǎ ŜǾŜǊȅŘŀȅΦ 
Lǘϥǎ ƴƻǘ ǾŜǊȅ ƎƻƻŘ ƘŜ ǎŀȅǎΦέ

ά{ƘŜ ǎŀƛŘ ǎƘŜ ƘŀǎƴΩǘ ǘƘƻǳƎƘǘ ŀōƻǳǘ 
asking me to buy vitamins, but she 

ǿƻǳƭŘ ǘŀƪŜ ǘƘƛǎ ŘŀƛƭȅΦέ

άIŜ ǎŀƛŘ Ϧ¸ŜǎΗ L ǿƻǳƭŘ ƭƻǾŜ ǘƘƻǎŜΗ IŜ 
said that he likes them better than the 

ƻƴŜǎ ƘŜ Ŝŀǘǎ ƴƻǿΦέ

ά¸ŜŀƘΣ L ƭƛƪŜŘ ƛǘΦέ

άbƻΦ aŀȅōŜ ōŜŎŀǳǎŜ L Řƻƴϥǘ ƭƛƪŜ Ƙƻǿ 
ƛǘϥǎ ǎƻ ǎǇƻƴƎȅΦέ

ά¸ŜǎΦ Lǘ ǘŀǎǘŜŘ ǾŜǊȅ ƎƻƻŘ ǘƻ ƘŜǊ ŀƴŘ 
ƳŀŘŜ ƘŜǊ ŦŜŜƭ ƘŜŀƭǘƘȅΦέ

άLǘ ǿƻǳƭŘ ƴŜŜŘ ǘƻ ŎƘŀƴƎŜ ǎƻƳŜ ŦƛǊǎǘΣ 
ŀƴŘ ǘƘŜƴ L ǿƛƭƭΦέ
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
BRAND PREFERENCE AMONG CHILDREN:
Å Uninformed preferences skewed heavily to LC (76%), driven by its likeness to candy in both appearance and taste.
Å However, preference for CCX grew from 16% to 31% following exposure to product information ςsome older kids 

recognized CCX as healthier and felt that was more important than a candy-like supplement. 11% liked both equally.
Å Following the compliance test, a further shift toward CCX was evident (34%), as kids grew accustomed to it over time.  

13% preferred both equally.

Informed:
ά¸ŜǎΣ Ƴȅ ǇǊŜŦŜǊŜƴŎŜ Ƙŀǎ ŎƘŀƴƎŜŘΦ L ǿŀƴǘ ǘƻ ōŜ ƘŜŀƭǘƘȅ ǎƻ L ǿƛƭƭ ǘŀƪŜ                 
ǘƘŜ ƻƴŜ ǘƘŀǘ ƛǎ ōŜǘǘŜǊ ŦƻǊ ƳŜ ŜǾŜƴ ƛǘ ƛǘΩǎ ƴƻǘ ǘƘŜ ƎǊŜŀǘŜǎǘ ǘŀǎǘƛƴƎΧέ

άȩs, my preference has changed. She learned that the Soft Chew is better and 
healthier -ƛǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǎǳƎŀǊΣ Ŏƻƴǘŀƛƴǎ ƭŜǎǎ ŎŀƭƻǊƛŜǎ ŀƴŘ ǘƘŜ ƴƻ ǎǳƎŀǊ ǘƘƛƴƎ 

ŎƘŀƴƎŜŘ ƘŜǊ ƳƛƴŘΦ {ƘŜ ǎŀƛŘ [Ωƛƭ /ǊƛǘǘŜǊǎ ƛǎ ƭƛƪŜ ŜŀǘƛƴƎ ǎǳƎŀǊΦέ
άIŜ ǎǘƛƭƭ ƭƛƪŜ ǘƘŜ [Ωƛƭ /ǊƛǘǘŜǊ ōŜǘǘŜǊ ōŜŎŀǳǎŜ ǘƘŜȅ ǘŀǎǘŜ ōŜǘǘŜǊΦέ

Post-compliance study:
άShe initially preferred the Lil Critters - that is what I was giving her                  

before the study. She now likes the Soft Chews because she got used to the 
ǘŀǎǘŜ ŀƴŘ ǘŜȄǘǳǊŜΦέ

ά.ŜŦƻǊŜΣ ǿe were using gummies and she said they were really chewy where 
ŀǎ ǘƘŜ {ƻŦǘ /ƘŜǿǎ ǿŜǊŜ ŜŀǎƛŜǊ ŀƴŘ ŦŀǎǘŜǊ ǘƻ ǘŀƪŜΦέ

άIƛǎ ƛƴƛǘƛŀƭ ǇǊŜŦŜǊŜƴŎŜ ǿŀǎ [Ωƛƭ /ǊƛǘǘŜǊǎ - that was pretty much the only one  
ƘŜ Ƙŀǎ ŜǾŜǊ ǘŀƪŜƴΦ IŜ ǎŀȅǎ ƘŜ ƭƛƪŜǎ ǘƘŜƳ ōƻǘƘ ƴƻǿΦέ

Uninformed:
άL ƭƛƪŜ [Ωƛƭ /ǊƛǘǘŜǊǎ ōŜǘǘŜǊ - ƛǘΩǎ ƭƛƪŜ ŀ ƎǳƳƳȅ ōŜŀǊΦέ

ά[ϥƛƭ /ǊƛǘǘŜǊǎ -L ƭƛƪŜŘ ǘƘƛǎ ƻƴŜ ōŜǘǘŜǊΣ ƛǘ ǿŀǎ ŎƘŜǿƛŜǊΣ ǊŜƳƛƴŘŜŘ ƳŜ ƻŦ ŎŀƴŘȅ ŀƴŘ ƛǘ ǿŀǎƴΩǘ ǎƭƛƳȅ ƛƴ ƳƻǳǘƘΦέ
άThe Soft Chews, becauseƛǘ ǘŀǎǘŜǎ ƭƛƪŜ ƳŀƴƎƻ ŀƴŘ ǿŀǎ ȅǳƳƳƛŜǊΦέ
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
BRAND PREFERENCE AMONG PARENTS:

Å When initially exposed to product information, 
71% preferred to give CCX over LC to their child 
and 5% favored the brands equally=> a total of 
76% favored either CCX or both brands equally.
Å Their preference for CCX was driven by the 

perception that it is healthier, more beneficial 
and contains less sugarcompared with LC.

Å Those who did not favor CCX did so reluctantly, 
ŘǳŜ ǘƻ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ǎǘǊƻƴƎ ǇǊŜŦŜǊŜƴŎŜ ŦƻǊ [/ κ 
dislike of CCX upon initial trial. They expected 
poor compliance, and that guided their 
selection.

Å After the compliance study, 58% of parents preferred CCX over 
LC, and  26% favored both brands equally => a total of 84% 
preferred either CCX or both brands equally.
Å Preference for LC was based on their child not enjoying CCX
Å !ƳƻƴƎ ǘƘƻǎŜ ǿƘƻ ƘŀǾŜ ǎƘƛŦǘŜŘ ǘƘŜƛǊ ǇǊŜŦŜǊŜƴŎŜ ŦǊƻƳ //· ǘƻ ΨōƻǘƘ 
ōǊŀƴŘǎ ŜǉǳŀƭƭȅΩΥ
Å Some with multiple children: LC would be ideal for their 

young child, CCX for the older one(s)
Å Both lead to compliance which is key for parents
Å LC is easier to start kids on because of its taste/appearance 

while CCX is healthier for them
Å Rotating the two brands (LC as a weekend treat, CCX as the 

weekday dose) will keep things interesting for their child

Post-Compliance Study:
ά¢ƘŜ {ƻŦǘ /ƘŜǿǎΣ Ƴŀƛƴƭȅ 

because it is easier to eat and 
the ingredients are better for 

Ƴȅ ŦŀƳƛƭȅΦέ
ά¢ƘŜ {ƻŦǘ /ƘŜǿǎ ƘŀǾŜ ŀ ƭƻǘ ƻŦ 
sugar, and after a few weeks 

she got used to them and 
ǎǘŀǊǘŜŘ ǘƻ ƭƛƪŜ ƛǘΦέ

Informed:
ά¢ƘŜ {ƻŦǘ /ƘŜǿǎ ƻƴŜ ƛǎ ǿŀȅ 
ƘŜŀƭǘƘƛŜǊ ŀƴŘ ōŜǘǘŜǊ ŦƻǊ ǘƘŜƳΦέ
ά¢ƘŜǊŜ ƛǎ ǿŀȅ ƭŜǎǎ ǎǳƎŀǊ ƛƴ ǘƘŜ 

Soft Chews, and I want to 
minimize the sugar she eats 
ŜǎǇŜŎƛŀƭƭȅ ƛƴ ǾƛǘŀƳƛƴǎΦέ

ά5ŜŦƛƴƛǘŜƭȅ ǘƘŜ /ƻƴ/ƻǊŘƛȄ {ƻŦǘ 
Chews is better. It absorbs 
ōŜǘǘŜǊΣ ŘƻŜǎƴΩǘ Ǝƻ ǎǘŀƭŜ ŀƴŘ 
ƛǎƴΩǘ ŎƻŀǘŜŘ ƛƴ ǎǳƎŀǊΦέ
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COMPLIANCE TEST
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

About the Compliance Test Methodology:

The Compliance Test followed the Preference Test during the study. 
For the Compliance Test, participants were instructed to use the ConCordix Soft Chews that were shipped to 

them ςthe same Soft Chews used for the Preference test.
Over a 4-week (28-day) period, parents were instructed to give their child one ConCordix Omega-3 Soft Chew 

with DHA and Choline each day over the course of four weeks, then share with us the outcome and their 
experience in a daily diary housed on the online research platform.

Following the Compliance Test, parents answered a series of questions to debrief on, and summarize their / 
ǘƘŜƛǊ ŎƘƛƭŘΩǎ ƻǾŜǊŀƭƭ ŜȄǇŜǊƛŜƴŎŜΦ
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Parents overwhelmingly described their participation in 
the Compliance Test as a positive & rewarding experience.

SO, HOW DID IT GO?
ÅVast majority of parents in the study described the overall journey of the Compliance Test as a 

favorable one for both themselves and their child.
ÅSeveral kids enjoyed the supplement from first trial, while many others (those who did not initially 

like it) got used to the unique taste and texture after the first week or so. By the end of the study 
many were proactively asking / reminding their parentsfor their daily Soft Chew. 

ÅAfter some time, some older kids (including some who initially disliked ConCordix Soft Chews @ 
first taste) were taking it daily without parents prompting them, and this made parents feel good 
about their child exhibiting a sense of responsibility & proactively taking care of their own health.

ÅParentswere pleasedfor multiple reasons:
VTogether with their child, they successfully established a daily supplement routine
Vaƻǎǘ ƻŦ ǘƘƻǎŜ ƪƛŘǎ ǿƘƻ ŘƛŘƴΩǘ ƭƛƪŜ ǘƘŜ ǘŀǎǘŜ ŀǘ ŦƛǊǎǘ grew to like it over time
Å Regardless of taste/texture appeal, they took it daily => big relief for parents
Å Kids felt a sense of accomplishment / pride for taking it daily

VTheir child was getting a άƎƻƻŘ ŘƻǎŜέ ƻŦ hƳŜƎŀ-3 daily, and parents felt good about doing 
ǎƻƳŜǘƘƛƴƎ ǇƻǎƛǘƛǾŜ ŦƻǊ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ƘŜŀƭǘƘ

VThey had the opportunity to teach their child about taking care of their health
VSome noticed an improvement ƛƴ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŎƻƎƴƛǘƛǾŜ ŦǳƴŎǘƛƻƴΣ ŀōƛƭƛǘȅ ǘƻ ŦƻŎǳǎ ƻǊ ǎƭŜŜǇ
VSome said (unprompted) the packagingwas great - user-friendly and portable / convenient, 

much more so than what they are used to (jars of gummies typically)

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
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The results of the Compliance Test yielded an impressive 

99%compliance rateoverall.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å 38 participants took part in the Compliance Study, 
over the course of 28 days => totaling 1064 total 
occasions.

Å 99% of occasions were successful, whereby the 
child took / consumed the CCX supplement.

Å 1% of occasions (11/1064) were unsuccessful, 
resulting from:
Å (Most) Parents forgetting to pack it for an overnight 

stay outside of the home / disruption to routine

Å (A few) Child feeling unwell that day and either 
refused to take it as a result, or the parent opted not 
to give them any supplements on that day because 
they were not feeling well 
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Out of the total supplement occasions, 90% were a 
positive or neutral experience for the child.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Å As the study progressed, children grew accustomed to the CCX Soft Chews, and negative experiences declined.
Å A majority of those who did not like it on initial taste got used to it over time, and many enjoyedit so much after a 

while they asked their parents for it / reminded them for their daily dose. 
Å By the final day of the compliance test, only 5% (2/38) of kids found the experience of taking it to be a negative one.

άLwould say maybe the first week was a little rough as he would complain about the taste. After the first week he stopped complaining about the taste. By 
ǘƘŜ ŜƴŘΣ ƘŜ ǿŀǎ ŀŎǘǳŀƭƭȅ ŀǎƪƛƴƎ ƳŜ ŦƻǊ ƛǘ ŀŦǘŜǊ Ƙƛǎ ōǊŜŀƪŦŀǎǘ ŀƴŘ ƘŜ ǎŜŜƳŜŘ ǘƻ ƭƛƪŜ ǘƘŜƳΦέ

άaȅ ǎƻƴ ǊŜŀƭƭȅ ŜƴƧƻȅŜŘ ǘŀƪƛƴƎ ƻƴŜ ƻŦ ǘƘŜ ǎǳǇǇƭŜƳŜƴǘǎ ŜǾŜǊȅ ŘŀȅΦ IŜ ƭƛƪŜŘ ǘƘŜ ŦƭŀǾƻǊΣ ǘŜȄǘǳǊŜΣ ŀƴŘ Ƙƻǿ Ŝŀǎȅ ƛǘ ǿŀǎ ǘƻ ŎƘŜǿΦ IŜsaid that the supplements 
just slip down his throat and it never got stuck in his teeth (which was something that has bothered him in the past with other supplements). He liked    
ǘƘŜƳ ŜƴƻǳƎƘ ǘƻ ŀǎƪ ƳŜ ŦƻǊ ƻƴŜ ŜǾŜǊȅ Řŀȅ ŀƴŘ ŘƛŘ ŀ ƎƻƻŘ Ƨƻō ƻŦ ǊŜƳƛƴŘƛƴƎ ƳŜ ƛŦ L ŜǾŜǊ ŦƻǊƎƻǘΦέ
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
ParentsΩ ŜȄǇŜǊƛŜƴŎŜ ǿŀǎ ǎƭƛƎƘǘƭȅ ōŜǘǘŜǊ than that of their 
child: 92% of parental occasions were a positive or neutral 
one out of the total # of times they gave their child CCX Soft Chews, skewing 
more to positive and less to neutral vs. kids.
Å As their ŎƘƛƭŘǊŜƴΩǎ ŜȄǇŜǊƛŜƴŎŜ ƛƳǇǊƻǾŜŘ over the course of the compliance test, ǎƻ ŘƛŘ ǘƘŜ ǇŀǊŜƴǘǎΩΦ
Å ¢ƘŜ ǎƭƛƎƘǘƭȅ ƘƛƎƘŜǊ ΨǇƻǎƛǘƛǾŜΩ ŜȄǇŜǊƛŜƴŎŜ ŀƳƻƴƎ ǇŀǊŜƴǘǎ ǾǎΦ ŎƘƛƭŘǊŜƴ ƛǎ ǎǘŜƳƳƛƴƎ ŦǊƻƳ ǘƘŜ ŦŀŎǘ ǘƘŀǘΣ ǘƘƻǳƎƘ ǘƘŜƛǊ 

child may not have always loved the consumption moment, parents felt good about their compliance in general. If 
ŀ ŎƘƛƭŘΩǎ ŜȄǇŜǊƛŜƴŎŜ ǿŀǎ ƴŜǳǘǊŀƭΣ ǘƘŜƛǊ ǇŀǊŜƴǘΩǎ ǿŀǎ ƻŦǘŜƴ ǇƻǎƛǘƛǾŜ ҐҔ no fuss + compliance = happy parent!

ά¢ƻŘŀȅ ƘŜǊ ŜȄǇŜǊƛŜƴŎŜ ǿŀǎ ƴŜǳǘǊŀƭΦ {ƘŜ ŘƛŘƴΩǘ ŎƻƳǇƭŀƛƴΣ ǎƘŜ Ƨǳǎǘ ǘƻƻƪ ƛǘ ǿƛǘƘ ƴƻ ǇǊƻōƭŜƳǎΦ {ƘŜΩǎ ƎŜǘǘƛƴƎ ǳǎŜŘ ǘƻ ǘƘŜƳΧ aȅ ŜȄǇerience was positive, 
ōŜŎŀǳǎŜ /ƘŀǊƭƛŜ ƘŀŘ ƴƻ ƛǎǎǳŜǎ ǘŀƪƛƴƎ ǘƘŜ ǎǳǇǇƭŜƳŜƴǘ ŀƴŘ ƛǘ ǿŀǎ ǉǳƛŎƪ ŀƴŘ ŜŦŦƻǊǘƭŜǎǎ ŦƻǊ ƳŜΦέ

άLǘ ǿŀǎ ƴŜǳǘǊŀƭ ŦƻǊ ƘƛƳΣ ƛǘΩǎ ǊƻǳǘƛƴŜ ƴƻǿΧΦ ¢ƘŜ ƳƻƳŜƴǘ ǿŀǎ ǇƻǎƛǘƛǾŜ ŦƻǊ ƳŜΣ ōŜŎŀǳǎŜ LΩƳ ƘŀǇǇȅ ƘŜΩǎ ǘŀƪƛƴƎ ǘƘŜǎŜ ŜǾŜǊȅŘŀȅΣ ǘƘŜy aǊŜ ƎƻƻŘ ŦƻǊ ƘƛƳΦέ
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ά/ŀǊǎƻƴ ǿŀǎ ŀ ƭƛǘǘƭŜ ŎǊŀƴƪȅ ǘƘƛǎ ƳƻǊƴƛƴƎΣ ǎƻ ƘŜ ǿŀǎ ǊŜŦǳǎƛƴƎ ǘƻ Ŝŀǘ ōǊŜŀƪŦŀǎǘ ŀǘ ǘƘŜ ǘŀōƭŜ ŀƴŘ ǘŀƪƛƴƎ Ƙƛǎ ǾƛǘŀƳƛƴ ŀǎ ǿŜƭƭ ōǳǘafter some time he made a 
ƎƻƻŘ ŎƘƻƛŎŜ ŀƴŘ ǘƻƻƪ Ƙƛǎ ǾƛǘŀƳƛƴ ŀŦǘŜǊ ŀƭƭΦέ 
άIŜ ŘƻŜǎƴΩǘ ƭƛƪŜ ǘƘŜ ǘŜȄǘǳǊŜ ŀƴŘ ǘƘŜ ŦƭŀǾƻǊΣ ǎƻ ƛǘ ǿŀǎ ƘŀǊŘ ǘƻ ƎŜǘ ƘƛƳ ǘƻ ǘŀƪŜ ƛǘ ŜǾŜǊȅ ŘŀȅΦ Lǘ ǿŀǎ ŀ ǎǘǊǳƎƎƭŜΣ ōǳǘ ǿŜ ŘƛŘ ǘƘe 4ǿŜŜƪǎΗέ
ά¢ƘŜ ƻƴƭȅ ǎǘǊǳƎƎƭŜ ǿŜ ƘŀŘ ǿŀǎ ǿƘŜƴ ƘŜ ǿŀǎƴΩǘ ŦŜŜƭƛƴƎ ǘƻƻ ǿŜƭƭ ŀƴŘ ŘƛŘƴΩǘ ǊŜŀƭƭȅ ǿŀƴǘ ǘƻ ǘŀƪŜ ƛǘΦέ

88% of total occasions were struggle-free, while 12% 
presented some pain point or challenge for parents.  
Å Most parental moments of struggle occurred at the beginning, when some children were not overjoyed about 

taking a CCX Soft Chew => these struggles tended to diminish as kids grew accustomed to taking the product, 
getting used to the taste/texture as well as the daily routine over the course of the compliance test.

Å Later during the study, when a pain point emerged, it was generally on days when the child was cranky / unwell.
Å There were very few children who still strongly disliked the taste / texture of CCX Soft Chews by the final day => 

their parents therefore had a negative experience throughout as well.



75

The Compliance Study: In their own words
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

It was a great and positive experience! I was very happy that my son 
was getting extra DHA in his daily diet and we made a great routine 
out of it by taking the vitamin every morning with breakfast. Carson 
ŘƛŘ ƎǊŜŀǘΗ IŜΩǎ ƻƴƭȅ пΦ L ŀƳ ǎƻ ǾŜǊȅ ǇǊƻǳŘ ƻŦ ƘƛƳ ŦƻǊ ǘŀƪƛƴƎ ƛǘ ŜǾŜǊȅ 
morning- I think there were only a couple of times out of the whole 
four weeks that he had issues taking it but overall, he liked taking it 
every morning and was very proud of himself in doing so. Overall, the 
whole experience was very positive but one thing that really stuck out 
to me was how accomplished Carson felt while taking these vitamins 
ŜǾŜǊȅ ƳƻǊƴƛƴƎΦ ¢ƘŜ ŦƛǊǎǘ ǘƛƳŜ ƘŜ ǘǊƛŜŘ ƛǘ ƘŜ ŘƛŘƴΩǘ ƭƛƪŜ ƛǘ ŀƴŘ ƛǘ ǘƻƻƪ ŀ 
couple days to get use to it but after that he was so excited to take it 
ǿƘƛƭŜ ǿŀǘŎƘƛƴƎ ƳŜ ŎƘŜŜǊ ƘƛƳ ƻƴΗ IŜ ǿŀǎ ǾŜǊȅ ǇǊƻǳŘ ƻŦ ƘƛƳǎŜƭŦΗέ

Honestly, it went great, and it did change because my child was 
getting the supplement out in her own without being asked or having 
me do it for her so that was nice. Having her be excited to take it and 
taking the initiative on her own was a pleasant to see.Gabby was 
happy and motivated to get up and go, and get the supplement each 
morning on her own and take it. She really enjoyed it taking it every 
morning. The positive was seeing my child taking responsibility for 
her own health and taking the task seriously. It was so nice to see her 
motivated and so happy to take her supplement without any 
persuasion from me. We did not experience any challenges in taking 
the supplement just a couple of late mornings due to volleyball 
ǘƻǳǊƴŀƳŜƴǘǎΦέ

The experience was great. Giving Kataleah the Soft Chews every day 
was super easy. Never had issues. She even commented that it tasted 
great because the first time she took one she said it taste different but 
everyday she took one she got used of the taste. Kataleah enjoyed 
taking the supplement - it looks unique and different than the regular 
gummies she was taking before. And she knows it makes her healthy 
and not get sick especially with Covid she needs the nutrition and 
vitamins. I had no issues giving it to her daily. She took it everyday, and 
it gave me a sense of relief that she is protected, and she is getting the 
ǾƛǘŀƳƛƴǎ ǎƘŜ ƴŜŜŘǎΦ !ƴŘ YŀǘŀƭŜŀƘ ƪƴƻǿǎ ǘƘŀǘ ƛǘǎ ƎƻƻŘ ŦƻǊ ƘŜǊΧέ

In the beginning Emma would insist on having some water with it but 
then it grew on her and she took them just like a regular gummy. We 
made it routine to take it every morning - we did wind up taking it 
ƭŀǘŜǊ ƛƴ ǘƘŜ Řŀȅ ŀ ŎƻǳǇƭŜ ƻŦ ǘƛƳŜǎ ōǳǘ ƛǘΩǎ ǊŜŀƭƭȅ Ŝŀǎȅ ǘƻ ǘŀƪŜ ŜǾŜǊȅ 
day. The experience was great. She liked it I had no problems.Like a 
ǘȅǇƛŎŀƭ ƪƛŘ ǎƘŜ ǎŀƛŘ ƛǘΩǎ ŦƛƴŜΦ {ƘŜ ŜǾŜƴ ǊŜƳƛƴŘŜŘ ƳŜ ŀ ŎƻǳǇƭŜ ƻŦ 
mornings when almost forgot. The highlight was setting a routine 
ŀƴŘ ƪƴƻǿƛƴƎ LΩƳ ƘŜƭǇƛƴƎ Ƴȅ ŘŀǳƎƘǘŜǊ ƎŜǘ ƘŜǊ ƻƳŜƎŀǎΦWe really had 
ƴƻ ƛǎǎǳŜǎΦέ
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The Compliance Study: In their own words
US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Although Charlie didn't give me any issues taking them, the 
consistency caught her off guard. This supplement is made completely 
different from other supplements we've given her (or that I've seen 
before). But with time she became used to it.The consistency threw 
Charlie off at 1st, but she got used to it. And she really liked the smell 
of them. Charlie liked opening the supplement. Usually, I would give 
her all her vitamins but I she liked the packaging because it made her 
ŦŜŜƭ ƭƛƪŜ ŀ ōƛƎ ƎƛǊƭΣ ŀƴŘ ǎƘŜ ǿŀǎ ǇǊƻǳŘ ƻŦ ƘŜǊǎŜƭŦΦέ

I had a positive experience. While she initially did not like the 
texture or taste, she got used to it and took it on her own each 
day.She never complained. I like that she had the independence 
and maturity to take it each morning, or actively. It made me 
happy that she did what she needed to do without my 
prompting. Unlike nagging her to pick up her room or wash her 
ŘƛǎƘŜǎ ƭƻƭΦέ

At first it was a bit different giving my child this type of supplement. I had never used this kind with my 
son, and I wasn't sure how easy it would be to use and if he would like it. I was pleasantly surprised as I 
began giving the Soft Chews to my child every day. I ended up really liking the kind of packaging that 
they came in. I found it to be easy to pop out of the package and give to my son. I was also pleased with 
how well my child liked the taste and texture of the supplement. That is always something I consider as a 
mother. For the most part, it was easy to remember to give a supplement to my son every day.My son 
really enjoyed taking one each day - he liked the flavor, texture, and how easy it was to chew. He said 
that the supplements just slip down his throat and it never got stuck in his teeth (which was something 
that has bothered him in the past with other supplements and vitamins). He liked them enough to ask 
me for one every day and did a good job of reminding me if I ever forgot. One of the first highlights for 
me as the parent, was the packaging. I liked that it was easy to separate a single supplement from the 
rest. Each little blister was durable and yet easy to open with light pressure from one or two fingers. I 
also liked that they were portable and easy to slip into a bag or backpack. I also appreciated that the 
supplements had a child friendly flavor that my son enjoyed. The texture seemed easy to chew. For my 
ǎƻƴΣ ǘƘŜ ŀǎǇŜŎǘǎ ǘƘŀǘ ƘŜ ŜƴƧƻȅŜŘ Ƴƻǎǘ ǿŜǊŜ ǘƘŜ ŎƛǘǊǳǎ ŦƭŀǾƻǊ ŀƴŘ ǘƘŜ ǎƻŦǘ ǘŜȄǘǳǊŜΦέ

It was a little bit of a struggle in the 
ōŜƎƛƴƴƛƴƎΦ !ƭȅǎǎŀ ǿŀǎƴΩǘ ŎǊŀȊȅ ŀōƻǳǘ 
taking them but conceded in the 
end. She needed a few reminders 
but took them after all. But towards 
the end, she asked for them herself a 
ŦŜǿ ǘƛƳŜǎΧ L ǘƘƛƴƪ !ƭȅǎǎŀ Ǝƻǘ ǳǎŜŘ 
to taking it. She gave me some 
issues a couple times but took them 
in the end. The highlights or me 
were when she asked for them 
without me prompting. She willingly 
took them, and it became part of her 
ǊƻǳǘƛƴŜΗέ
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
The Compliance Study: In pictures

Some parents opted to capture and share a few pictures of some of the consumption occasions during the 4 week period. Images on this page were selected from those submitted to us.
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US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

A bit of context for this section:

Following the randomized tasting and comparison of the two brands, the participants were provided some 
ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ŜŀŎƘ ƻŦ ǘƘŜ ǘǿƻ ǇǊƻŘǳŎǘǎΥ /ƻƴ/ƻǊŘƛȄ {ƻŦǘ /ƘŜǿǎ ŀƴŘ [Ωƛƭ /ǊƛǘǘŜǊǎ ƎǳƳƳƛŜǎΦ

The information was presented in two parts: first a video about ConCordix, then a chart comparing various 
attributes of the two brands.

Participants and their children were asked about their brand preference following exposure to the information => 
ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜƛǊ ǇǊŜŦŜǊŜƴŎŜǎ ŀǊŜ ǎǳƳƳŀǊƛȊŜŘ ƛƴ ǘƘŜ ΨtǊŜŦŜǊŜƴŎŜ ǘŜǎǘΩ ǎŜŎǘƛƻƴ ƻŦ ǘƘƛǎ ǊŜǇƻǊǘΦ

Reactions to the product / brand information presented are captured in this section of the report.
In addition, following the Compliance Test, parents were asked about the likelihood of purchasing and 

recommending CCX Soft Chews in future ςalso summarized in this section.

A note of caution: although the results have been quantified in this report, the sample size was relatively small 
(n=38) and thus may be somewhat limited in statistical significance.
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Reactions to the ConCordix video tend to be positive 
overall, though not surprisingly, it carries more meaning to 
parents versus their children.

Å/ƘƛƭŘǊŜƴΩǎresponse to the video appears to be neutral-to-
positive. Their comprehension of the details is limited and varies 
based on their age, but their general overarching take-away 
tends to be that this product is good for their health.

ÅParentsgenerally find the video to be informative, compelling
and helpfulƛƴ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ǘƘŜ ǇǊƻŘǳŎǘΩǎ ǳƴƛǉǳŜ ŀŘǾŀƴǘŀƎŜǎ 
and benefits, though many also found it a bit too long. 

ïThe 95% compliance rate, ease of taking, no need to take 
multiple supplements and details about the packaging tend 
to be the most memorable and relevant details.

ïSome find the oil/water detail to be eye-opening and 
informative, while others deem it confusing.

ïThe parent juggling a lot of things at once is described as a 
relatable moment by many.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

After watching I think it is showing how taking 1 
Soft Chewsupplement is easy and effective. You do 
not need to take multiple supplements to achieve 
ǿƘŀǘ ǘƘŜ {ƻŦǘ /ƘŜǿǎ ŎŀƴΦ Lǘ ŘƛŘƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǉǳƛǘŜ 
this long. But it was helpful for me to understand 
ǿƘȅ ǘƘƛǎ ƛǎ ǎƻ ƳǳŎƘ ōŜǘǘŜǊΦέ
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The following product attribute table was provided to participants as stimuli.

[Ωƛƭ /ǊƛǘǘŜǊǎ hƳŜƎŀ-3 Gummies ConCordix Omega-3 Soft Chews with DHA and Choline

Contains 4g sugar Contains no sugar

Sugar-coated Not sugar-coated

Contains 20 calories per serving Contains 5 calories per serving

Contains 100mg Omega-3 (50mg per gummy, 2 gummies per serving) Contains 355mg of Omega-3 (1 Soft Chew per serving)

May stick to teeth Easy to chew and safe to swallow

Packaged together in bulk in a plastic jar / container Individually and hygienically packaged to protect product against the 
harmful effects of oxidation

Will degrade and decolor after opening of the container Quality remains stable throughout the sheflife

44% enhanced absorption of active nutrients
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Many childrenare unmoved by exposure to product 
information, maintaining their preference based on taste. 
But some older kids opt for ConCordix Soft Chews despite 
taste preferences ōŜŎŀǳǎŜ ƛǘΩǎ άƘŜŀƭǘƘƛŜǊέΦ 
ÅUpon exposure to the product comparison information, many 

children are indifferentςǘƘŜȅ ǘŜƴŘ ǘƻ ōŜƭƛŜǾŜ [Ωƛƭ /ǊƛǘǘŜǊǎ κ ƎǳƳƳƛŜǎ 
are still good for them because they are a supplement.

ÅMany stand by their uninformed preference based on taste and 
texture => often, though not always, favoring LC.

ÅHowever, some older kids (8-12) understand and value the 
advantages of CCX over LC as presented and alter their preference to 
CCX following exposure to these product attributes, even though 
some still prefer LC in terms of taste.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

He now prefers the 
ConCordix Soft Chews.He 
said he knows this one is 
better for him, although he 
ǎǘƛƭƭ ƭƛƪŜǎ ǘƘŜ ƻǘƘŜǊ ƻƴŜΩǎ 
ǘŀǎǘŜ ōŜǘǘŜǊΦέ

He likes the LΩƛƭ Critters gummies 
because they taste better and are 
still good for him from what he can 
understand from the table. Even 
though it has more sugar and 
ŎŀƭƻǊƛŜǎ ƛǘϥǎ ǎǘƛƭƭ ƴƻǘ ǾŜǊȅ ƳŀƴȅΦέ

{ƘŜ ǎǘƛƭƭ ƭƛƪŜǎ [Ωƛƭ 
Critters, because it is 
sweeter , taste like 
candy, and the 
texture is like a 
ƎǳƳƳȅ ǿƻǊƳΦέ 

IŜǊ ŀƴǎǿŜǊ ƛǎ ǎƘŜ ƭƛƪŜǎ [Ωƛƭ 
Critters because it taste 
sweet and yummy, but she 
picks the Soft Chews 
because its no sugar and 
ƘŜŀƭǘƘƛŜǊ ŦƻǊ ƘŜǊΦέ
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ÅAfter seeing the product information, majority of parents prefer to give 
their child CCX over LC.

ÅCCX is unanimously recognized as the healthier option for their child=> 
more efficacious, contains less sugar than LC, does not stick to teeth, is 
easier / safer to eat, is individually packaged and has better absorption.

ÅThe minority who do not favor CCX do so reluctantly, due to their 
ŎƘƛƭŘΩǎ ŘƛǎƭƛƪŜof CCX upon initial trial. 

ïAmong them, an expectation of poor compliance, based on their 
ŎƘƛƭŘΩǎ ƛƴƛǘƛŀƭ ǊŜŀŎǘƛƻƴ ǘƻ ǘŀǎǘƛƴƎ //·Σ ƛǎ acting as a barrier to 
selecting CCX as the preferred brand. 

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 
Most parentschoose CCX over LC after exposure to product 
information comparing the two brands. The minority who 
ŦŀǾƻǊ [/ ŀǊŜ ǎǿŀȅŜŘ ōȅ ǘƘŜƛǊ ŎƘƛƭŘΩǎ ŘƛǎƭƛƪŜ ƻŦ //·Ωǎ ǘŀǎǘŜ κ 
texture.

I like that there is no sugar nor sugar-
coated. I also like the calories are low. I 
like that amount of Omega # in each Soft 
Chew. I like that they are easy to chew 
and safe to swallow. Plus, quality remains 
ǎǘŀōƭŜ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ǎƘŜƭŦ ƭƛŦŜΦέ

I would prefer the Soft Chews - they 
don't have any added sugar, they're 
lower in calorie content and have 
better, safer packaging that I would 
feel more comfortable with giving my 
ŘŀǳƎƘǘŜǊΦέ

LΩŘ ƎƛǾŜ ƘƛƳ ǘƘŜ [Ωƛƭ Critters because, I 
think the most effective vitamin is the one 
ǘƘŜȅ ǘŀƪŜΦ L ǊŜŀƭƭȅ ƭƛƪŜ ǘƘŜ ƻƴŜ ǘƘŀǘΩǎ ƴƻǘ 
ǎǳƎŀǊ ŎƻŀǘŜŘΣ ōǳǘ ƘŜ ǎŀƛŘ ƘŜ ŘƛŘƴΩǘ ƭƛƪŜ 
ǘƘŜ ǘŀǎǘŜ ƻŦ ƛǘΦέ
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Contains 355mg Omega-3 (1 Soft Chew per serving)

(Aided) Among parents, the Omega-3 content per serving, 
followed by no sugar content emerge as the most 
compelling product benefits of CCX.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Q: Which of these product benefits is the most important to you? Select one.

The single most compelling item to me is the fact that the ConCordix 
Soft Chews have a high dose of Omega-3 compared to the Lil 
/ǊƛǘǘŜǊǎΦ ¢ƘŀǘΩǎ ƛƳǇƻǊǘŀƴǘ ōŜŎŀǳǎŜ Ƴȅ ŎƘƛƭŘ ǿƻǳƭŘ ōŜ ŎƻƴǎǳƳƛƴƎΣ ŀƴŘ 
his body would be absorbing more Omega-оΦέ

This is the main reason for taking the supplement, the higher omega-
3 concentration ςit is always a key point in giving the supplement to 
the child, in hopes that they absorb as much as possible (unless it is 
proven that too much omega-о ƛǎ ŀ ŘŜǘǊƛƳŜƴǘ ƛƴ ŀƴȅ ǿŀȅύΦέ

Contains 355mg Omega-3 (1 Soft Chew per serving)I like that it has 
a lot more omega-о ŀƴŘ ǘƘŜǊŜŦƻǊŜ ƛǎ ōŜǘǘŜǊ ŦƻǊ Ƴȅ ŎƘƛƭŘΦέ

Contains no sugar¢ƘŜ ŦŀŎǘ ǘƘŀǘ ƛǘ ƛǎ ǎǳƎŀǊ ŦǊŜŜ ƛǎ ŀ ƘǳƎŜ ōƻƴǳǎ ǘƻ ƳŜΦ ¢ƘŜ ƭŜǎǎ ǎǳƎŀǊ ǘƘŜȅ ƎŜǘ ƻƴ ŀ Řŀȅ ǘƘŜ ōŜǘǘŜǊΦέ

I like that there is no sugar or artificial sugars. I feel this is most 
important - sugars can make her hyper and cause cavities. Also, I like 
ǘƘŀǘ ŀ ŘƛŀōŜǘƛŎ ŎƘƛƭŘ ǿƛƭƭ ōŜƴŜŦƛǘ ŦǊƻƳ ǘƘŜǎŜΦέ
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Contains 355mg Omega-3 (1 Soft Chew per serving)

(Aided) In addition, enhanced absorption, individual 
packagingand stable quality are commonly viewed as 
important secondary benefits.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Q: In addition to the one you selected for Q1 (do not select the same one here), 
whichother product benefits / attributes of ConCordix Omega-3 Soft Chews with 

DHA and Choline arealso importantto you? Select as many as you feel are relevant.

HŀǾƛƴƎ ŀ ǎǳǇǇƭŜƳŜƴǘ ǘƘŀǘΩǎ ƛǎ ǎŀŦŜ ǘƻ ǎǿŀƭƭƻǿ ƛǎ ƛƳǇƻǊǘŀƴǘΣ ƛǘ ŘƻŜǎ ƴƻǘ 
pose a chocking hazard. Being individually packaged for freshness and 
from harmful effects of oxidation is important to me because oxidation 
can damage molecules in our cells. Also having something that remains 
stable throughout the shelf life is important because I would not have to 
worry about it being good or lasting throughout the time we use the 
ǇǊƻŘǳŎǘǎΦέ

I like that it is individually and hygienically packaged. I don't have to 
ǿƻǊǊȅ ǘƘŀǘ ƛǘϥǎ ŎƻƴǘŀƳƛƴŀǘŜŘΦέ

I think it is unnecessary for a child to have sugar in their daily vitamin. I 
would prefer my son to take a vitamin that contains no sugar. I like that 
it helps to absorb nutrients into her body. Since my daughter doesn't 
know how to swallow pills yet, being safe and easy to chew is important 
to me. Contains 355mg Omega-3 (1 Soft Chew per serving). More than 
the other brand. LƳǇǊŜǎǎƛǾŜΗέ
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(Aided) Calories per serving is perceived by some as not 
relevantΣ ōŜŎŀǳǎŜ ǇŀǊŜƴǘǎ ŘƻƴΩǘ ƎŜƴŜǊŀƭƭȅ Ŏƻǳƴǘ ǘƘŜƛǊ 
ŎƘƛƭŘΩǎ ŎŀƭƻǊƛŜǎΣ ŀƴŘ ǘƘŜ ŀƳƻǳƴǘ ƛƴ ŀ ŘƛŜǘŀǊȅ ǎǳǇǇƭŜƳŜƴǘ ƛǎ 
deemed negligible.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Q: Which ςif any ςof these benefits / attributes isnot at all important or 
relevantto you? Please select as few or as many as applicable here.

άL ŦŜŜƭ ǘƘŀǘ ŀƭƭ ƻŦ ǘƘŜǎŜ ŀǘǘǊƛōǳǘŜǎ ŀǊŜ ǾŀƭǳŀōƭŜ ƛƴ ŀ ǎǳǇǇƭŜƳŜƴǘΣ ŀƴŘ L 
don't believe that I could say that any of them are "not at all 
ƛƳǇƻǊǘŀƴǘ ƻǊ ǊŜƭŜǾŀƴǘϦ ǘƻ ƳŜΦέ

LΩƳ ƴƻǘ ƻƴŜ ǘƻ Ŏƻǳƴǘ ŎŀƭƻǊƛŜǎ ƻƴ ǘƘƛƴƎǎΣ ŀƴŘ ǾƛǘŀƳƛƴǎ ƘŀǾƛƴƎ ŀ ŦŜǿ 
ŘƻŜǎƴΩǘ ǊŜŀƭƭȅ ōƻǘƘŜǊ ƳŜΦέ

Calories are not that big of a deal to kids when it comes to a 
ǎǳǇǇƭŜƳŜƴǘΦέ

LΩƳ ƴƻǘ ƻƴŜ ǘƻ Ŏƻǳƴǘ ŎŀƭƻǊƛŜǎ ƻƴ ǘƘƛƴƎǎΣ ŀƴŘ ŎƘƛƭŘǊŜƴΩǎ ǾƛǘŀƳƛƴǎ 
ƘŀǾƛƴƎ ŀ ŦŜǿ ŘƻŜǎƴΩǘ ǊŜŀƭƭȅ ōƻǘƘŜǊ ƳŜΦέ

I don't mind if it has a little bit of sugar to sweeten it. I would be 
more concerned if they used a sugar supplement like SǇƭŜƴŘŀΦέ

Contains 355mg Omega-3 (1 Soft Chew per serving)
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Contains 355mg Omega-3 (1 Soft Chew per serving)

(Aided) The most prominent differentiating benefits of 
CCX are the individual packaging, followed by enhanced 
absorption. No sugar and the Omega-3 content are 
occasionally mentioned as unique.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

Q: Which of these product benefits do you feel are the most unique to Soft Chews, 
ŎƻƳǇŀǊŜŘ ǿƛǘƘ ƻǘƘŜǊ ŎƘƛƭŘǊŜƴΩǎ ŎƘŜǿŀōƭŜ hƳŜƎŀ-3 supplements? Select as few or 

as many as applicable.

44% enhanced absorption of active nutrients - I think this is the 
most unique because it releases into her GI tract faster than a 
normal vitamin would. I think it's a great thing for her, and that the 
ǾƛǘŀƳƛƴǎ ǿƻǳƭŘ ōŜ ǉǳƛŎƪ ŀŎǘƛƴƎΦέ

aƻǎǘ ǾƛǘŀƳƛƴǎ ǘƘŀǘ LΩǾŜ ǇǳǊŎƘŀǎŜŘ ƛƴ ǘƘŜ Ǉŀǎǘ came in a jar, not 
individually sealed. I think this is a positive attribute to the Soft 
Chews because it also helps keep the product fresh, last longer on the 
ǎƘŜƭŦΣ ŀƴŘ ƘŜƭǇǎ ŦǊƻƳ ǇƻǘŜƴǘƛŀƭ ƘŀǊƳŦǳƭ ƻȄƛŘŀǘƛƻƴΦέ

¢ƘŜ ŀǎǇŜŎǘǎ ƻŦ ǘƘŜ {ƻŦǘ /ƘŜǿǎ ǘƘŀǘ ǎŜŜƳ ǘƘŜ Ƴƻǎǘ ǳƴƛǉǳŜΧ ǘƘŜȅ 
contain no sugar and that they are individually packaged. I have run 
across very few Omega-3 supplements that are designed for kids 
that are low in sugar. I appreciate that there are efforts being made 
to meet the need for low/no sugar supplements for kids.I alsothink 
ǘƘŀǘ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭƭȅ ǇŀŎƪŀƎŜŘ ǇǊƻŘǳŎǘ ƛǎ ŀ ǳƴƛǉǳŜ ŎƘŀǊŀŎǘŜǊƛǎǘƛŎǎΧέ

L ŘƻƴΩǘ ǘƘƛƴƪ LΩǾŜ ŜǾŜǊ ǎŜŜƴ ŀ ƭŜǾŜƭ ƻŦ hƳŜƎŀ о ǘƘƛǎ ƘƛƎƘ ŦƻǊ ŎƘƛƭŘǊŜƴΦέ

L ǘƘƛƴƪ ŀƭƭ ǘƘŜǎŜ ŀǊŜ ƛƴŎǊŜŘƛōƭȅ ǳƴƛǉǳŜ ƛƴ Ƨǳǎǘ ƻƴŜ ǎǳǇǇƭŜƳŜƴǘΦέ
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Following the compliance test, 84% of parents in our study 
are (very likely or somewhat likely) motivated to purchase 
CCX Soft Chews in future.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

63%

11%

5%
8%

13%

ÅMost parents voice interest in purchasing CCX 
following participation in the studyςbased on:
VAll the compelling benefits they learned about it

VAlready have a daily routine established

VConfidence in compliance due to experiencing it 
over the 4-week period

VSome noticed an improvement ƛƴ ǘƘŜƛǊ ŎƘƛƭŘΩǎ 
behavior or cognitive function

VEasy to use, stay-fresh, portable packaging

VSeveral told us their child has proactively asked to 
keep taking it after the study ends

VSome want to buy it for their other (often the 
older) child, despite the one who participated in 
the study not having enjoyed them

ÅThe few that are unlikely to buy CCX recognize 
ǘƘŜ ōǊŀƴŘΩǎ ōŜƴŜŦƛǘǎΣ ŀƴŘ ǎŜǾŜǊŀƭ ƴƻǘŜ ǘƘŜȅ ǿƛǎƘ 
they could buy it for their child.  
ïHowever, they are opting instead to buy the brand 

their child likes taking more (i.e., based on their 
ŎƘƛƭŘΩǎ ǘŀǎǘŜ ŀƴŘ ǘŜȄǘǳǊŜ ǇǊŜŦŜǊŜƴŎŜǎΦύ

I will for sure buy this for Carson in the future- for one he already has the routine down 
packed taking it every morning with his breakfast and it has many benefits to his health. 
LǘΩǎ ǿŀȅ ōŜǘǘŜǊ ŦƻǊ ƘƛƳ ǘƘŀƴ ǿƘŀǘ ƘŜ ǿŀǎ ǘŀƪƛƴƎ ōŜŦƻǊŜΗέ
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Following the compliance test, 74% of parents would 
definitely recommend CCX Soft Chews to other parents.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅWillingness to recommend the brand is largely driven by 
the same factors that motivate purchase intent, as 
captured on the previous slide.

ÅAmong a minority of parents, factors limiting their 
inclination to recommendCCX to others center around 
concerns about the taste / texture: 

ïTheir child still prefers LC and /or dislikes CCX, thus 
they are concerned if they recommend it to other 
parents that child might also not like the product.

LΩƳ Ƨǳǎǘ ƴƻǘ ǎǳǊŜ ƛŦ 
ƻǘƘŜǊ ƪƛŘǎ ǿƛƭƭ ǘŀƪŜ ƛǘΦέ

I would definitely recommend 
it. It's easy to eat and store and 
has so many benefits for your 
ŎƘƛƭŘΗέ

I would definitely 
recommend- it's not 
only a very healthy 
supplement, but kids 
(or at least mine!) 
ǊŜŀƭƭȅ ŜƴƧƻȅǎ ƛǘΦέ

I would recommend the supplement to other 
parents especially because of the high 
nutritional content and the amount of 
omega-3 that can be found within. I think 
overall it has a decent taste to it as long as 
ȅƻǳϥǊŜ ƴƻǘ ǘƘƛƴƪƛƴƎ ƻŦ ƛǘ ŀǎ ŎŀƴŘȅΦέ
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Consumers unanimously find the packaging of CCX Soft 
Chews easy to open / handle, andunique for the category.

US CONSUMER RESEARCH: CONCORDIX (PARENTS AND THEIR CHILDREN) 

ÅNone of the participants had any noteworthy struggles in getting a 
Soft Chew out of the blister pack.
ÅIn fact, despite our instructions for the parent to open it, several 

parents had their child get the supplement outinstead.
ÅThe experience of getting a supplement out was frequently 

described as fast, easy and effortless.
Å9ǾŜƴ ǇǊƛƻǊ ǘƻ ŜȄǇƻǎǳǊŜ ǘƻ //·Ωǎ ōŜƴŜŦƛǘǎ ǿƘƛŎƘ ƛƴŎƭǳŘŜŘ ŀ ōǊƛŜŦ 

explanation for the packaging, consumers assumed it is packed this 
way to maintain freshness, make it portable, keep it hygienic, and 
make it easy enough for kids to handle which fosters a sense of 
independence in them.
ÅA few had a minor challenging moment when they found the 
ǎǳǇǇƭŜƳŜƴǘ ǿŀǎ άslipperyέ ŀƴŘ slid out of the opened blister pack. 
However, this was just upon first use, due to lack of familiarity, and 
they were prepared for it when accessing subsequent doses.

It was super easy to get the supplement out of the package. It popped right 
out with no issues at all. I think they made it like this to keep it fresh and 
ƳŀƪŜ ƛǘ Ŝŀǎȅ ǘƻ ǘŀƪŜ ƻƴŜ ǿƛǘƘ ȅƻǳΦέ

A child can open this on their own. I think they made it easy for a 
child to be able to open their own vitamin and not stress the 
ǇŀǊŜƴǘΦ !ƭǎƻ ǘŜŀŎƘƛƴƎ ǘƘŜƳ ƛƴŘŜǇŜƴŘŜƴŎŜΦέ

Pictures on this page are stills taken from videos each 
participant made as they opened CCX for the first time.
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